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“Star-Dust,” a Beautiful Specimen of Modern American Sculpture, in Bronze, Gold and 
Silver. Designed and Cast by the late Alfred Lenz. 
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WASHINGTON 
IRVING 


A delightful 
example of Co- 
lonial design 
in Gorham 
Plate. 


A pattern 
whose charm 
will be forever 




















This attractive counter card, printed in four colors, and 
these effective newspaper advertisements will do much 
to help you popularize the new Washington Irving 
pattern in Gorham Plate with your customers. 


THE GORHAM COMPANY 


SALES AGENT FOR 
GORHAM MANUFACTURING COMPANY 


GORHAM-WHITING DIVISION, Providence, R. I. KERR DIVISION, Providence, R. I. 
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Many Lathes Idle in Ural Polishing Shop 


Famous Jasper-Masters Employed in Ex-Imperial Establishment as Watchmen—Emeralds 
Now Chief Production of the Shop 


Pavel Nizovoy, a special correspondent of 
the Moscow daily Jzvestia (The News), 
publishes an interesting discourse on the 
Ural semi-precious stone industry in a re- 
cent issue of his paper. He devotes the 
greater part of his article to a description 
of the celebrated ex-Imperial polishing shop 
at Sverdlovsk (formerly Ekaterinburg), 
which he pictures as “... a small and ancient 
building, one side of which has slid two 
stories deep into the ground.” The erst- 
while sign: “The Imperial Polishing Fac- 
tory” is substituted with a new one: “The 
Russian Natural-Color Stones,” which is 
the name of the Soviet government trust 
that is taking care of the industry at the 
present time. Mr. Nizovoy in his article 
goes on to say: 

“The ‘Imperial Polishing’ has almost died, 
at least in that part of its activities which 
kept the foreign countries perpetually 
amazed. Once upon a time, this factory was 
producing most wonderful things for the 
Czar’s palaces, for display at museums and 
at jewelers’, or to serve as presents to 
foreign rulers and notables. Such were 
some most beautiful vases made of jasper 
and porphyry, and various ornaments made 
of onyx, lapis-lazuli, and many other precious 
stones, in which our Ural is so rich. 


“These creations were especially valuable 
since they were executed by genuine mas- 
ters, self-made artists, who sometimes spent 
several years on a stretch working over one 
object and thus produced chef d’wuvres of 
the cutting and polishing art. Here is, for 
example, one of the last products of the 
factory: a vase in the ancient Roman style, 
made of rhodonite, weighing almost one half 
of a ton. This work was started in 1885 
and, with certain intervals, continued up till 
1922, Vases that took eight or 10 years of 
labor were quite common in the shop. They 
could be found now in Russian and foreign 
museums. 

“But the Revolution has decreed: ‘There 
1s no more Czar in Russia, and there is 
hope that many European kings will resign 
in the near future—consequently, such works 
of art are of little use. They take so much 


time and money, they are not needed, there 








Translated expressly for THE JEWELERS’ CIRCULAR 


is no one to present them to, while the coun- 
try is too poor as yet to ornament her 
museums with such things...’ 

“The jasper division did not die at once, 
however. It lived through a_ torturous 
agony; it fought for the right of existence 
for a long while. The masters tried to 
make inkstands and inexpensive ornaments 
of colored stones, but it was of no avail— 
there was no market. The best jasper- 
masters had attempted to adapt themselves 
to the new times. Ivan Zikoff, an old jasper- 
master and polisher, has made a small statu- 
ette representing ‘The Liberated Russia.’ It 
is a woman with a torch and a branch of 
peace in her hands, determinedly stepping 
over a fallen column of the Czar’s laws. The 
statuette is executed very artistically, and 
there was a clever choice of Ural stones 
that went into the composition. The body 
was made of the so-called ‘body’-jasper, the 
hair—of the so-called ‘Nicholas’-jasper, the 
tunica—of ‘wax’-jasper, the olive branch— 
of jade, the torch of Revolution—of rhodo- 
nite, while the broken column—of yellow 
marble. The artist intended to take this 
work of his to a Moscow exhibition, but 
was late. Now this masterpiece, which took 
seven months of labor, rests on the shelf 
of the Trust, forgotten and useless... Zikoff 
dreams of making another statue, this time 
of Lenine. He wants to use the same ma- 
terials, but it is doubtful whether he will 
ever have a chance to fulfill his plans. 


“Back in 1923, Zikoff made an album cover 
for Lenine. It is of fine artistic work and 
shows the two hemispheres with Red Russia 
in the middle. Multicolored jaspers served 
as materials. .Somewhat later Zikoff pre- 
pared and presented to three members of the 
Soviet government three miniature collec- 
tions of Ural stones contained in little boxes 
made of the “Orsky” jasper and in the shape 
of small books. But this was the last ar- 
tistic work of the Urai jasper-masters. Evi- 
dently, no more of such work will be done 
here. There are no customers for such crea- 
tions. : 

“Two of the old jasper-cutters are em- 
ployed now as watchmen. One of them, 
who had worked in the shop for over thirty 


years, told me of his two-year labor on a 
map of France, which was prepared for the 
Paris World Fair. A marble slab served as 
the background upon which jaspers of vari- 
ous colors were placed, a color for each 
department (province). The sea was made 
of lapis-lazuli, while cities were represented 
by small precious stones. Paris was marked 
with a big agate, a ruby being placed in its 
centre. 

“*And now I am a watchman, for there 
is nothing else for me to do,’ says the master 
with sombre irony. ‘Of course, I could have 
gone home and made small brooches for the 
villagers, but I don’t like to leave this shop. 
Am too used to it, I guess. And who knows, 
maybe there will be demand for my work 
here, too, some day...’ 

“Tens of idle !athes stand in the two 
semi-dark and damp stories of the ancient 
building. Some of these lathes are very 
primitive and are a century old! It seems 
improbable that on such crude machinery 
such perfectly artistic works, now proudly 
exhibited in museums, could be produced. 

“In the shop-yard, amid a huge pile of 
junk, I saw a tremendous and rare rock of 
valuable pink rhodonite, weighing several 
hundred poods*, prepared for some Czar’s 
sepulchre and forgotten with the Revolution. 

“Many of the best jasper cutters and 
masters drift away from the shop to other 
strange pursuits, and soon we will have no 
trace of any representatives of this singular 
art. The shop is busy at the present time 
with polishing small precious stones, 
emeralds mostly, as the so-called ‘Ekaterin- 
burg’ cut is very popular in the West Euro- 
pean markets.” 

* * 

(Almost coincident with Mr. Nizovoy’s 
article there appeared in the Soviet press 
a news report that representatives of Russky 
Samotzveti (the State trust of the Ural 
natural-color stone industry) sold in Paris 
a shipment of emeralds, rubies and other 
stones, total price received being $250,000. 
A big American jewelry concern is reported 
to be the purchaser, but the name of the 
concern is not given.) 


* A ton—62 poods. 
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New French Tariff on Timepieces 





Proposed Increase in Duties on Watches, Clocks, Etc., Entering 
France Causes Considerable Agitation in Switzerland 


Geneva, Switzerland, Aug. 12.—There is 
considerable agitation in Switzerland on ac- 
count of the proposed increase in duties on 
watches, clocks and parts of clocks and 
watches entering France, under the new 
tariff. It is proposed to increase duties by 
10 to 50 per cent on existing charges. 

_ Metal watches that now pay 85 French 
licentimes are to be charged 25 French francs, 
‘gold watches taxed at the rate of 6 francs 
will pay 200 French francs. Works of 
clocks and watches are also to pay heavy 
duties on entering France and this is re- 
garded as the more extraordinary, in that 
French clock and watchmakers buy the 
works from Switzerland and employ their 
own workmen in making the cases, as they 
consider that they are able to turn out 
something more artistic than the Swiss. 
These highly protectionist measures, if put 
into effect, will probably be met by similar 
measures on the Swiss side of the frontier, 
for other classes of goods. 

. Exports from France to Switzerland have 
fallen off heavily of recent months on ac- 
count of the rise in the French exchange 
and, what is more important, its virtual 
stabilization. Stabilization, as has been 
seen in Belgium, where it is official, leads 

\'to a return to a gold standard, that is to 
say the Belgian franc has not returned to 

jiits prewar gold standard, but to that of a 

; gold coin of a seventh the value, prices 

being virtually gold prices. 

The Swiss say that there is no advantage 

‘in crossing the French frontier to make pur- 
chases, and the severity of the customs at 
the frontier has fallen off considerably, as 
far as the prevention of the bringing into 
Switzerland of new articles is concerned. 
Surveillance on the French side of the frontier 
—there are still two customs to pass, one on 
the French side, the other on the Swiss side 
—to prevent the passing of jewelry out of 
| the country, notes above a certain total value, 

‘gold or silver, stocks and shares vouchers 
is very strict. Whether this surverilance is 
effective or not is very doubtful for any 
‘considerable amounts of jewelry or gold 
‘probably pass at some unguarded point, and 
not by train or by a main road with a 
customs office. 

The Swiss . Government Horological 
Chamber has published some figures show- 
ing the effect of the new French tariff, if 
voted as it stands, on the watch trade in 

this country and any other that exports 
clocks and watches to France. The United 
States, in so far as it is taking its place 
as a great export of machinery country, is 

naturally also involved. 

According to the Horological Chamber cal- 
culations: Metal watches entering France 
will pay 9 to 58 times the present duty; 
silver watches, 10 to 47 times the present 
duty; gold watches, 9 to 41 times the pres- 
ent duty; fine works, 3 to 54 times the pres- 
ent duty; others, 14 to 23 times the present 
duty ; plated cases, 12 to 48 times the present 
duty. “A gold watch costing 1,750 French 
franes ($70), entering France now pays 


6 francs 36 centimes but under the new tariff 
it will pay a much higher duty. 

The existing tariffs acknowledge that the 
Swiss export trade is based on prewar 
rates, and it is only to be expected that they 
would be multiplied by four or five, to equal 
out with the present value of the French 
franc, but the French government has al- 
ways shown itself very loath to take any 
act, especially in regard to foreign coun- 
tries, that officially acknowledged the de- 
preciation of the franc, as it is always hoped 
to bring it back to par. Then any official 
admission of the fall of the franc is apt 
to be taken as a ground for insisting on 
making contracts with France on a gold 
and not a paper basis. The import of Swiss 
watches into France since the war has been 
regulated on the system of contingents, only 
a certain number being admitted. Thus 
the number of complete watches so imported 
in 1926 was not as much as the double of 
that imported in 1913, while the amount of 
works, accessories, etc.—which are not 
regulated by the system of contingents—has 
tripled in amount. These last now make a 
half of the total exports to France of this 
class of goods instead of a third as in pre- 
war times. Thirty million French francs 
worth of these last goods, or the value of 
$1,500,000 go to France from Switzerland 
annually and provide work for thousands of 
specialists, who turn out the finished article, 
according to French ideas and patterns. 

Politics may have some influence in de- 
termining the attitude taken by the French 
government in respect of regulations concern- 
ing the import of watches in the new tariff. 
France is anxious to retain the friendship 
of Switzerland, on account of her being a 
kind of “buffer” State between her and Italy, 
just as Belgium stands between France and 
Germany. To judge, however, by the 
tariffs set up on the northern frontier of 
France against Belgian exports, the full 
force of which will be felt more and more 
as stabilization brings about the actual if 
not nominal return to a gold standard, poli- 
tics are not allowed to influence finance in 
France. This is one of the reasons why 
Germany is gaining ground so fast in Eu- 
rope, for finance and politics are always 
closely intermingled in her policy. 

Irritation is felt in Switzerland at the in- 
crease of duties on certain kinds of clocks 
going into the United States, under regula- 
tions which are to come into force shortly. 
This and the French tariffs make the busi- 
ness of the Swiss clock and watchmaker 
very difficult. The “fine” clock and watch- 
maker is especially hard hit, the manufac- 
turers of such articles by the gross being 
little affected, as they can alter prices, or 
alter the quality of the goods rapidly, there 
being a quick sale for their goods. What 
is called the handmade watch must be 
worked on before orders are placed, other- 
wise they could never be filled in time, 
and the cost being chiefly in salaries, these 
have been paid long before the increase in 
tariffs was made known. 
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Economic ;experts note with forebodings 


for the future that the result of tariff wars 


is to decrease production, Some of them 
boldly utter thé fear ‘that Giaygpe will soon 
be a prey to a famine, first of ‘manufactured 
articles, then of actual foodstuffs. France 
will always be self-feeding, but industrial 
lands such as Belgium, and Germany, coun- 
tries that live on industry and on tourist 
traffic such as Switzerland will be badly hit. 








The Diadem 


RIGINATING as a simple band of 
tissue, a fillet, the diadem was worn 
by the Persian monarchs of very ancient 
times. The old Greeks and Romans carried 
on the royal distinction for centuries. Then 
followed the device done in metal and the 
diadem soon degenerated into a crown— 
decorative and intrinsic value gave place 
to the simple, unobtrusive symbol of high 
dignity. 
Etruscan artisans created diadems cf great 
beauty, as is proven by extant specimens. 
With the progress of the goldsmithing art, 








DIAMOND DIADEM BY 


MASSIN, 
In 1878 


EXHIBITED 


ladies adorned themselves witi diadems of 
elaborate workmanship and the adornment 
became a decorative piece for the “gentler. 
sex” regardless of social standing but as 
a distinction of wealth. 

A necessary attribute, to accord with 
good taste, of the diadem is that it shall 
be of very light structure, and in nowise 
resembling the coronet. Its  attractiye 
power must lie in the beauty of its delicate 
design and the permissible grandeur of the 
contained precious stones. The striking 
effectiveness attainable under the above 
conditions is shown in the a:companying 
illustration of a diamond ciadem by the 








Paris jeweler placed on exposition in 
1878. 
A check swindler recently victimized 


Arthur H. Lee, a jeweler on Pearl St., 
Thompsonville, Mass. The check bore the 
forged signature of “William E. Savage,” a 
contractor, and was given in payment for 
merchandise which the stranger selected. 
The swindler, stating that he wanted to buy 
a birthday present for his daughter, selected 
a small article of jewelry and presented a 
check for $23.50, which he claimed had been 
given to him by Mr. Savage in payment for 
labor. The jeweler gave the stranger the 
cash but when the check was sent to the 
bank Mr. Lee was notified that the signature 
was forged. It was reported that on the 
same afternoon the jeweler was swindled 
the stranger attempted to cash a similar 
check in another Pearl St. store but the 
proprietor becoming suspicious, refused to 
honor the check. 
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Switzerland 





Imitation Pearl Jewelry in Demand—Flag Jewelry Popular 
With Sportsmen and Women—Two Men Arrested in 
Luxembourg Offering 200 Watches for Sale are 
Released and Leave Country—Prague I[nterna- 
tional Fair to be Held From Sept. 18 to 25 


GenevA, Switzerland, Aug. 12.—Care- 
fully made, very exact and beautiful imita- 
tions of existing ropes of famous pearls are 
having a good sale in Switzerland, where 
many people are proud of wearing the imita- 
tion of a necklace that graces the neck of a 
queen or famous actress. “Pearls,” with a 
very slight greenish shimmer, mounted on 
gold mounts, to stand out well, are used 
as studs, tiepins and are worn with white 
suits for either men or women. The pearl 
must be so mounted as to clear the gar- 
ment that it is worn with, the whole of the 
“sphere” being visible. These pearls are 
made into bracelets, one row of pearls only 
being used, but so mounted between two 
gold settings as to stand out in the same 
“globe-like” manner. They are also set in 
rings, a plain gold band being surmounted 
by a single “pearl” that also stands out 
very much, the bottom only being slightly 
held by “claws.” Fine pearls and gold 
leaves are mingled in imitation antique 
jewelry, the gold motif of leaves and twigs 
being beautifully modelled, while the pearls 
take the place of half-open flowers or buds. 

xk * x 


The plain pearl bracelet, whether made 
of four, five or six rings of small pearls, 
whether running in a line or in a plaited 
or crisscross pattern, is no longer the thing, 
the uniformity of the pattern is broken 
somewhere. In one case, gold “forgetme- 
nots,” or a motif made in similar lines, were 
introduced at short intervals, in the brace- 
let. Besides this a single pear-shaped sap- 
phire, long and attenuated, hung from the 
bracelet and thus made the required varia- 
tion. Gold “pearls” with shimmering sur- 
face are sometimes mingled with real pearls, 
with excellent effect, while again the tiny 
pearls used for this type of bracelet are 
sometimes set in gold lines which made a 
double line on either side the pearls. Pearl 
bangles, or single rings of pearls, have the 
uniformity broken by the introduction of a 
gem of some definite color, such as a sap- 
phire or an emerald, from time to time. The 
bangle also has a long-shaned bit of coral 
attached to it, or maybe a bit of jade. In 
other cases there is an ivy leaf, in gold, a 
tiny gold pig, or even a four-leaf clover 
for luck, anything to vary the “all-pearl” 
effect. 

x * * 

A special line for sportsmen and women 
in substantial and not costly jewelry is seen 
in this city. Large and easily adjusted tie 
clips, with flags in enamel upon their sur- 
face. are sold for yachtsmen and women, 
vachting and boating generally being the 
favorite sport of the Lake of Geneva. Large 
cuff links, with the same waving flag, but 
made somewhat smaller are sold to be worn 
with the clip. This flag jewelry can also 
be used for rowing, or. other water sports, 


when the tie is apt to get out of order and 
requires keeping in place, while the large 
links will stand a great deal of rough 
wear. Just as the fashion for wearing per- 
sonal jewelry with name or initial engraved 
upon it, or picked out in pin-point gems, is 
growing, so the idea of sporting one’s na- 
tional colors is gaining ground. Flags are 
seen on cigarette cases, on cardcases and for 
similar uses. 
x * * 

The regular, small jeweler has many 
things to contend with besides the giant 
emporium, that undersells him, ruins him 
and then runs the particular line at prices 
much higher than any charged in the small 
shop. The latest terror is the “ticket,” 
giving the buyer a present when he has 
accumulated a certain number of these 
tickets thus ensuring a return to the shop. 
A teashop in Geneva gives tickets which 
entitle the possessor of a certain number 
to a clock o- watch, or wrist watch. This 
is only one of the uses to which’ clocks, 
watches and jewelry are being put. Read- 
ing a list of prizes offered for an inter- 
national tennis tournament, it was not wun- 
interesting to notice that 25 per cent of the 
prizes were clocks, watches or pieces of 
jewelry. Naturally Geneva is ths home of 
the beautifully finished clock, and this may 
account for the selection. 

x * * 


Recently a curious case was_ reported 
from Luxembourg,.a principality with an 
economic union with. Belgium, lying be- 
tween Belgium, Germany and France. The 
capital, also called Luxembourg, is within 
short distance of all three countries. Two 
young men entered a jeweler’s shop in 
Luxembourg the other day and tried to sell 
two hundred new pocket watches and wrist 
avatches; the jeweler, unable to believe that 
they were in rightful possession of such a 
large number of watches, warned the police, 
who arrested them. The watches were the 
proceeds of a theft in Basle, Switzer- 
land, but no news of the robbery had 
reached Luxembourg, officially. As various 
formalities have to be taken to inform one 
country of a theft committed in another, 
the Luxembourg police were forced to re- 
lease the young men, merely arrested on 
suspicion, as no confirmation of their sus- 
picions was forthcoming. Hardly were they 
out of prison, when an intimation of the 
Basle robbery was received at Luxembourg, 
but too late, the young men having left the 
country. 

x * * 

The Prague International Commercial 
Fair is to be held from Sept. 18 to 25, and 
France is taking a large space of the exhibi- 
tion grounds for the purpose of reconsti- 
tuting the Avenue de l’Onera auarter there. 
This is the “jewelryland” of Paris, and a 
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great effort will be made on this occasion 
to gain ground in the east of Europe, 
Czecho-Slovakia being a great centre for 
trade in the Balkans and in Russia. Since 
the prohibitions of various sorts that 
hindered trade between France and Czecho- 
Slovakia have been lifted, much business in 
artificial jewelry has been done between 
the two countries. Bohemia, with its 
mineral wealth and pebbles, has always pro- 
duced much semi-precious jewelry while the 
glass works of Bohemia are responsible 
for much of the artificial jewelry of the 
common type in Europe. The finishing of 
the ornaments is a cottage industry, the 
only means of producing cheaply in Europe 


today, and both brass and copper ornaments 


and glass jewelry is made among the moun- 
tains, all the members of the family working 
at the various objects. 








Why Old “Colonial” Is 


Superior 





Alt those interested in the subject of old 
“Colonial” silver must ever bear in mind 
the cause. We can (and several makers do) 
turn out just as fine wares as our ancestors, 
but the “dear Public” has to be trained to 
pay the price. Mary H. Northend, in 
“Colonial Homes and Their Furnishings” 
(Boston: Little, Brown & Co., 1924) puts 
the conditions into a few words, as fol- 
lows: 

“All things colonial, whether house or ac- 
cessory, are distinctive, and to the designers 
and craftsmen of that period the world owes 
a debt that no amount of tribute can ever 
wholly repay. Colonial is synonymous of the 
best, and objects created during its influence 
are always of a higher degree of perfection 
than the best of other periods. Looking 
about for a reason for this, we are con- 
fronted with the realization that the work 
of that time was carefully planned and care- 
fully finished, craftsmen giving to their out- 
put the best their brains could devise, and 
allowing no reason, however urgent, to inter- 
fere with the completion of a certain object 
as they had originally’ planned it to be. 
Therein lies the real reason of the superiority 
of things colonial. 

“Later-day artisans sacrificed quality to 
quantity; they complied with the demand of 
public opinion, and as that demand became 
more urgent, carelessness of detail became 
more marked. The simplicity of the colonial 
era gave way to the highly decorative and 
often ugly ornamentation characteristic of 
late 19th century manufacture, and it was 
not until a few craftsmen found courage to 
revive colonial features that the beauty of 
that type of construction was truly appreci- 
ated. Today, colonial influence is again 
dominant, and it is a relief to note that in 
modern homes it is usurping in favor its 
hitherto prized successors. It is only to be 
hoped that its influence will be lasting, for 
surely of all types it is the most worthy of 
emulation.” 








W. B. Sorrell will open a jewelry store 
in his new theatre building at Chapel Hill, 
N. C., which will be ready for occupancy 
this Fall. The jewelry store will flank the 
entrance to the theatre. 
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Bought Well Is Half Sold! 





Gossip Of The Trade 
[. 





The Style Show of the Kansas City 
Wholesale Jewelers, held last week at 
the Hotel Baltimore of that city, was a 
decided success. Congratulations, K. C. 
wholesalers, on your initiative. 

* * * 


Not least among the attractions was 
the National Deltah Pearl Style Exhibit, 
for the first time shown in Kansas City 
territory. Evidently the Style Exhibit 
is what Jewelers need and want, for it 
meets with unfailing approval and a sig- 
nature on the dotted line. 

* * #* 


We hear Mr. W. R. Lipsett, King and 
Eisele Company, Buffalo, really left for 
his vacation last week. We happen to 
know it’s well-earned. 

* * * 

Al Gilbert, the big Deltah booster, 
visited the Los Angeles office recently. 
You have to sell a lot of pearls to be 
able to equal Al’s record. 

* * #* 

Among other vacationists are Mr. 
Oscar Samuels, J. Engel & Company, 
Baltimore, and Mr. G. Sly, E. H. Pudrith 
Company, Detroit. We hope you all 
had a good time. 

* * «#* 

For sheer oral salesmanship, Mr. 
Feinberg, salesman for Ritter, Green- 
berg Company, Philadelphia, is to be 
complimented. When Mr. Taube was 
in, Feinberg was ill, but upon hearing 
that Taube had the new Style Exhibit 
with him nothing would do but for 
Taube to come to his home to explain 
the Exhibit in detail. 

As soon as he became well, Mr. Fein- 
berg went right out and sold three of 
these Exhibits without even so much 
as a sample or an illustration. 

* * * 

But we musn’t forget Mr. Bernie 
Drach, Block-Weinfeld Company, Chi- 
cago, who with the help of the Style 
Exhibit set up at the Chicago Whole- 
sale Jewelers Show, sold nine Style Ex- 
hibits to one of his customers. That’s 


enthusiasm. 
* * * 


Jake Levin renewed acquaintanceship 
with several Sewelers at the Chicago 
Show, whom he had called on when he 
first started on the road years and years 
ago. Among them were Mr. Ernie Sar- 
tor of Harris-Sartor Company, Lincoln, 
Nebraska, Mr. Carpenter of Moberly, 
Missouri, and Mr. Hentschel of Mil- 
waukee. 

aT 

Among others who visited the Los 
Angeles office were Mr. Huggins, Presi- 
dent, and Mr. P. A. (Bob) Rowe, Vice- 
President, A. I. Hall and Son, who were 
in Los Angeles for the opening of their 
new local office there. 
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THE JEWELERS’ 


The News from England 





Machinery and Tools Needed in South Africa’s Diamond 
Fields—Seacoast Jewelers Featuring Mosaic Jewelry— 
London Jeweler Attacked by Thief Who Escapes With 
Rings—Diamond Finds Reported from Mouth 
of Kei River—Jeweled and Plain 
Buckles the Vogue 


Lonpon, Eng., Aug. 15.—The big need in 
the development of South Africa’s mineral 
resources to-day is materials, machinery and 
tools, especially for gold and diamond min- 
ing. The mining of precious stones and 
metals is one of the most important indus- 
tries of the Union and one that provides 
the biggest possible source of revenue to 
the government. The Union exports some- 
thing like $175,000,000 worth of gold each 
year, and more than $40,000,000 worth of 
diamonds annually. The output of gold is 
now greater than in pre-war years. The 
output of diamonds is less, but the value 
of the stones, commercially, is more than in 
pre-war days. The development of the 
Union’s mineral resources is, apparently, 
proceeding at a pace greater than can be 
maintained in the matter of the right kind 
of machinery and materials for use in this 
work. Some little while back the diamond 
industry here and on the continent was in- 
formed that pending the control of alluvial 
diamonds there would be no further alluvial 
ground proclaimed for working. Word, 
however, has just been received from 
Johannesburg to the effect that the Wel- 
verdiend farm in the Lichtenburg district 
will be proclaimed shortly and that a rush 
of diggers is anticipated the middle of this 
month. The proclamation date, it is said, 
is not to be divulged until the last moment. 
Portions of this farm already have been 
worked by its owners who have, it is re- 
ported, made a fortune out of their claims. 
It was only last March that 25,000 persons 
scrambled to peg claims on the Grasfon- 
tein property which is in the same district 
as the Welverdiend farm, and it was then 
presumed that this would be the last “rush” 
of its kind. Diamonds from the New Vaal 
River registered for July total 1,314 carats. 
Their value is $32,500. 


*x* * * 


Retailers of cutlery and plate are selling 
very little of these articles this Simmer 
and orders for the Sheffield manufacturers 
are few and far between. The Summer gift 
trade has been disappointing so far. It is 
understood that the cutlery manufacturers 
are preparing to make application for a 
marking order. The business in safety 
razor blades is growing. Safety razors of 
high quality are being handled in increas- 
ing quantities in the utility departments of 
up-to-date jewelers. A representative of one 
Sheffield house has just returned from the 
United States with contracts to send over 
124,000,000 wafer blades per annum. He 
spent a month getting these orders. 

* ok x 


Seacoast resort jewelers are featuring the 
new “Tris” mosaic jewelry which is put out 
mostly in pendant and brooch form. This 


has a mosaic-like pattern of brilliant colors 
reminiscent of the tropical butterfly. It 
will, it is claimed, match up with almost 
any colored raiment. The sales of it are 
big, the jewelers say. Another popular 
line is the new “opaline” jewelry. This is 
said to be the latest rival of the opal in 
sheen and coloring and is manufactured in 
brooch, pendant and earring form to match. 
* * x 

Much good looking silverware is being 
displayed in the coast town jewelry stores. 
A line of serviette rings in new shapes and 
designs are sold by the hundreds, the 
jewelers say. They are attractive, and bril- 
liant in their sheen. They are engine 
turned and guaranteed and are priced ac- 
cording to weight. 

* * * 

Last week a London jeweler was openly 
attacked in his store, by a man with a 
“knuckleduster.” The jeweler, Thomas 
Creed of Old Town, Clapham, S. W., saw 
the intruder trying to lift a tray of 
jewelry from the inside trim. He rushed 
into the store from his back premises and 
the thief attacked him with the “knuckle- 
duster,” knocking him to the floor in a 
semi-conscious condition. A daughter, hear- 
ing the noise, hurried into the shop but was 
too late to intercept the intruder who 
escaped with a tray of rings. The jeweler, 
an elderly man, was badly injured about 
the head. The police are searching for the 
thief whose description they have. 

* * * 

A cable from Antwerp says that the 
council of the Union of Diamond Workers 
has been augmented by nine communist 
members and that it is hoped to effect some 
big changes in working conditions in the 
cutting and polishing industry as a result. 
The new members were voted into their 
positions, the council having been renewed. 

* ok * 


A Johannesburg correspondent of the 
Daily Mail says that a “Joburg” attorney, 
J. J. Van den Burgh, has returned to the 
city with an exciting story of diamond finds 
at the mouth of the Kei river, near the Cape 
border. The attorney says that 10 years 
ago John Bock, 70, bought 10 acres on the 
east bank of the estuary for fruit growing. 
One of his boys found a brilliant stone and, 
remembering what happened at the Gras- 
fontein diggings, the farmer commenced 
digging on his property. In the first three 
sieves eight diamonds were found, it seems. 
Bock got a prospector’s license (the only 
one ever issued in the Transkei, where dia- 
monds hitherto have never been found). To 
date, the attorney says, the farmer has 
unearthed around 1.000 diamonds, the big- 
gest of which is some fire carats. Digging, 
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so far, has been carried out at 18 inches 
below the surface of the orchard. 
* * x 

The Indian government has sold 9,200,000 
ounces of fine silver all of which, it is 
understood, has been purchased for London 
account. The bullion composed the total 
stock of fine silver held by the Indian gov- 
ernment, and the sale conforms to the 
recommendations of the commission which 
recently reported upon the Indian currency 
position. This sale, however, may be only 
the first step in a much larger transaction 
that will be consummated gradually, since 
there are more than 100,000,000 ounces of 
silver in banks and private hands remaining 
to be acquired under the commission’s pro- 
gram, according to a London bullion mer- 
chant. 

* * * 

The great variety of jeweled and plain 
buckles now being utilized with the new 
frocks and .hats has brought the impor- 
tance of the buckle as a medium for the 
jeweler’s attention to the forefront this 
Summer. These buckles, being as popular 
in use with the morning frock and the 
tailored coat, as with the more fashionable 
evening gown, and, moreover, being as 
popular on hats, handbags, shoes, gloves and 
belts, as on the garment itself, a wide field 
in retail sales is opened up for the average 
jeweler. The buckles are in all sizes and 
shapes and of every conceivable design. 
Some of the large buckles are made 
up of pea-sized pearls, others are in clear 
and clouded amber and still others are in 
enamels, erinoid, ivory, silver and colored 
stones. Where more than one buckle is 
worn they match up. An oval shaped 
buckle which holds the scarf at the neck 
is repeated on the waist scarf. A buckle 
worn on a shoulder strap piece of trim- 
ming is repeated in a fob effect on each 
side of the waist belt. Horseshoe buckles 
“lucky side up” are of French paste and are 
worn with the evening gown of silver tissue. 
The snake skin handbag is adorned with 
smoke gray pearl buckles. The horseshoe 
buckles, by the way, are used to hold the 
frock in at the waist, and are repeated on 
the left shoulder straf. The square buckle 
of colored stones with steel bead fringes is 
popular on the shoe, an oval buckle of 
diamante to match the trimming also being 
worn. <A _ buckle set with rhinestones is. 
fashionable with the deep prune-colored felt 
hat. The black satin house frock is set off 
with a silver buckle mounted with large, 
square ruby-red stones. Coral-pink bone 
buckles are fashionable with the travel suit. 
Some of the many types of dress belts used’ 
are finished with buckles of their own that 
are quite imposing. For instance, there is 
the ivory buckle carved with a design of ele- 
phants on the dull red suede belt, and a 
blue enamel buckle for the green and blue 
plaid silk belt. Erinoid, the product made 
from the residue of dried milk, is used in 
all sorts of colors for glove buckles, espe- 
cially with gloves of gray kid. All these 
buckle types match up, of course—hat, 
shoes, belt, gloves and gown. 

* * * 


Visitors back from Deauville, the French 
fashion resort, say that the jeweled buckle 
is very fashionable there. A buckle of 
pink quartz and diamonds is used with the 
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little puce felt hat, the hat band passing 

through it. A buckle of similar materials 

js used with the waist band which is placed 

high on the hips. The popular gray suede 

shoes are finished aes tiny quartz buckles. 
* 

The shortage of native labor in the Rand 
mines is pretty general according to the 
Johannesburg Consolidated Investment Co., 
and there is no immediate prospect of any 
relief. The Rand gold mining heads pre- 
dicted this shortage some time ago. They 
pointed out that the maintenance of the 
Union Government restrictions on the re- 
cruiting of native labor in the Portuguese 
East Coast territory for the Witwatersrand 
mines would eventually result in a dearth 
of colored labor in these mines. They ap- 
pear to have been correct in their surmise. 

+s 


- A wide range of mourning jewelry is 
being handled these days by the provincial 
jewelers. This is mostly of real Whitby 
jet which is rather scarce these days. The 
jet is beautifully carved and fashioned in 
the form of earrings, brooches and pendants. 
Long necklaces of carved Whitby jet beads 
go with the outfit which is much in request 
by middle aged women wearing black. 








Practical Designing Depends 
on the Shop 





E read, in his “Design in Theory and 

Practice’ (New York: Macmillan Co., 
1922), E. A. Batchelder’s conclusion as fol- 
lows: 

“In our study of design today we turn to 
the studio for our traditions rather than to 
the shop. We approach the subject from a 
point of view diametrically opposed to the 
development of design in its periods of fine 
production. We begin by drawing, painting 
and modelling; we accumulate studies from 
Nature, and attempt to conventionalize this 
material on paper; we study historic orna- 
ment, make careful copies of the historic 
styles, and adapt motifs found through this 
process to our own needs; we visit shops 
and factories (sometimes) and listen to 
interesting talks on the technique of carv- 
ing, weaving and metal work, on the rela- 
tion of pattern to material; we gather from 
practice in the ‘arts and crafts’ a superficial 
idea of the tools and materials of many 
crafts, but have no thorough or practical 
knowledge of the technical demands of any 
one craft. We aim to produce studio-trained 
craftsmen. What we need most are shop- 
trained artists. The examples of industrial 
art which are so carefully treasured in our 
museums and galleries were the work of 
shop-trained men, not of studio-trained men.” 








Robert Arnold, jeweler and rooming house 
Proprietor, at Coin, Ia., died in the hospital 
in Shenandoah, Ia., several days ago from 
axe wounds which he claims were inflicted 
by his wife. The jeweler’s wife was later 
found dead hanging from her bed, and the 
authorities booked her as a suicide. The 
alleged attack on the jeweler occurred shortly 
before midnight, Aug. 9. It was understood 
that Mrs. Arnold was being sued for a 
divorce. The pair were divorced once be- 
fore and remarried. 
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Paris Fashion Notes 





New Hairdressing Modes Make Earrings Popular—Ancient 
Pottery Unearthed in China Influences Silverware Designs 


Paris, France., Aug. 12.—The most im- 
portant news for jewelers this season is 
that “ears” are coming into fashion again. 
That is to say that they are visible again, 
after an eclipse lasting several years. When 
the lady of fashion goes to the hairdresser, 
he asks whether she will have her ears 
“in or out,” that is covered with hair or 
left exposed to view. Carefully he examines 
the ears, if they are small and fit well on 
the head, he advises their being left “out” 
whereas ears that are large and stick away 
from the head continue to be covered by 
locks of hair. This new fashion—until a 
few weeks ago no ears were seen—will 
affect the wearing of earrings very largely. 
Women who have dispensed with them, be- 
cause their ears were covered up, will now 
go in for them, while earrings will prob- 
ably become shorter, there being no call 
for the very long earrings,—made to show 
below the bunch of curls—if the ear is left 
exposed. Fashionable women, in a position 
to go in for the new fashion, have the hair 
cut away almost close cropped in a circular 
movement, about an inch deep around the ear. 
This new cut will make it difficult to wear 
the patent earring fasteners, that could be 
so easily concealed under the lock of hair 
covering the ear. 

Women with ugly ears, will continue to 
have them partially covered, a hairdresser 
states, but there will be two curls, on one side 
of the face divided in such a way and worn 
to show the lobe of the ear, with its ear- 
-ring. Although this concession is being 
made at present, the new modes of hair- 
dressing will tend towards leaving the eat 
uncovered, as the hidden ear fashion has 
been in long enough to have overstayed its 
welcome. The new Creole earrings, that 
are becoming fashionable, are a result of 
this new mode of haircutting, or of arrang- 
ing the hair, which spells the doom sooner 
or later of the very long earring, fashions 
always being co-related, one affecting the 
other throughout the whole scale of women’s 
attire. 

x * * 

A strange, Far-East influence on forms, 
especially in silverware, has been noticed 
in French designs recently, without it being 
possible to put a finger on the origin of 
these strange shapes. It now transpires that 
a large number of pieces of pottery, found 
in China, by a mining expert, Dr. Anders- 
son, a Swede, and dating from the neo- 
lithic age, roughly 5,000 years old, have 
been brought to the Louvre and the Cernuski 
Museum. This latter museum specializes in 
Far East curios. These specimens of very 
ancient work are in pottery, turned on the 
potters wheel, although this art did not exist 
elsewhere than in China at this period, and 
was not even known to have existed there. 
Low, “ventru” as the French say, or pot 
bellied, some of these pots have handles that 
are in remarkable positions, one near the 
mouth of the pot, the other, corresponding, 
near the bottom. This would permit of 
water being poured out of the pot side- 


ways. Another pot has handles one turned 
upwards and the other downwards in a very 
quaint fashion. Made in red clay and baked 
at a temperature of 1100-1400 degrees, some 
of these vases are beautifully decorated. 
The latest consignment, as well as those 
that were sent over in connection with these 
particular excavations a couple of years ago, 
are worth a visit by jewelers from the States 
as most, if not all fashions are merely re- 
vivals of things gone before and museums 
are the best hunting ground for new ideas 
or combinations of ideas. 








Synthesis of Opal 





QPAL is a compound of silicic acid and 

water in unsteady condition. Thus we 
are informed by Dr. Hermann Michel in his 
work, Die Kiinstlichen Edelsteine. He con- 
tinues : 

“Opal has been obtained synthetically sev- 
eral times, but it always concerned itself 
only over the matter of the principles of the 
artificial production of opal. Opal is an 
amorphous modification of silicic acid with 
variable water content. This amorphous 
modification can be easily reached if a solu- 
tion of silicate of soda (soda-waterglass) is 
mixed with hydrochloric acid; the silicic 
acid gelatinizes and can be separated from 
the chloride of soda by dialyzing. The sub- 
stance thus obtained is silicic acid gel, which, 
however, still has the capacity, after drying, 
to swell in water, or again taking on a 
watery condition of forming, then, a silicic 
acid sol. But with opal this capacity of 
swelling does not exist; it is an irreversible 
gel, not a reversible one like the above 
mentioned jelly. The question, then, is in 
the matter of synthesis, taking away from 
the silicic acid its swelling capacity. And 
Ebelman, as well as O. Maschke, Langlois, 
Becquerel, Frémy, Gergens, E. Monier, St. 
Meunier, A. Michel-Lévy, Fouqué, « G. 
Césaro, E. Bertrand and, in recent times, J. 
Koenigsberger and W. J. Miiller, have all 
obtained opal in their experiments in quartz 
construction. Practically, all these syntheses 
are without importance. 

“Concerning the latest practices of giving 
to milk opals or poorly iridescent precious 
opals an artificial play of color by aid of 
pigments, discussion follows later. This lat- 
ter remark refers to the coloration of hydro- 
phanes, etc., discovered in Czechoslovakia 
as done with anilin colors, a few examples 
of which are said to retain their color to 
some extent.” 








The ‘Washington State Jewelers Conven- 
tion was held in Seattle, Washington on 
Aug. 8 and 9. Rooms E & F of the Olym- 
pic Hotel were reserved for the sessions. 
As these datés were in Seattle’s gala week, 
the same being “fleet week,” “merchants’ 
convention week,” and the time of the pres- 
entation of the pageant “Aida” at the Uni- 
versity Stadium, there was a record attend- 
ance from all parts of the State. 
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Attains High Honors 





Philadelphia Watchmaker Wins Prized 
Scholarship at University of 
Pennsylvania 


PHILADELPHIA, Pa., Aug. 17.—Philadel- 
phia watchmakers are showing signs of chest 
expansion now in the knowledge that they 
have a member of the craft, who not only 
is the holder of two college degrees but 
is a graduate of two universities and the 
winner of one of the most widely sought 
scholarships in the University of Pennsyl- 
yania. The watchmaker is Judah Zelitch, 
who has been doing trade work for the 
House of Milner at 706 Sansom St. while 
he has been studying for his degree of 





JUDAH ZELITCH 


Bachelor of Law at the Law School of the 
University of Pennsylvania for the last 
three years and has just been awarded the 
Gowen fellowship, one of the highest honors 
in the school. It carries a salary of $2,000 
a year and Mr. Zelitch, should he desire, 
can hold it for an additional year. 

Back of these academic honors is a story 
of hard work and unflagging ambition, ever 
since Mr. Zelitch, now 34, landed in this 
country, a practically penniless emigrant 
from Russia. He had learned the watch- 
making trade there and also had studied 
hard, working by day and studying at night. 
He came to this city first and worked here 
for a time, then going to New York, where 
for a year he worked by day and studied by 
night, taking a course in Columbia Uni- 
versity. ’ 

After a year there he went to Iowa City, 
Ia, and entered Iowa State University, at- 
tending classes by day and working at his 
trade evenings and nights. He graduated 
with high honors, which automatically car- 
ried with them admission into Phi Beta 
Kappa fraternity, whose golden key he wears 
Proudly on his watch chain. 

Having attained these scholastic honors, 
Mr. Zelitch determined to go higher and re- 
turning to this city matriculated at the U. of 
P. Law School. He studied and attended 


his classes through the day working. during 
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his spare time and evenings thus supporting 
his family, for he had married while at the 
University of Iowa and has a son. He has 
just taken his bar examinations. 

The Gowen fellowship involves research 
work and lectures by the recipient and Mr. 
Zelitch will do this while doing some watch- 
making and repairing as well as getting 
ready to establish a practice here—he will 
not give up his loved trade entirely for as 
he says without it he would not have been 
able to have worked his way through to the 
high honors he has attained. 








Jeweler-Golfers Elect 


G. F. Davidson Chosen President of the Los 
Angeles Jewelers Golf Association— 
Potrero Course Offered for 
Fall Tourney 


Los Awncetes, Cal. Aug. 17—G. F. 
Davidson, Los Angeles jeweler was elected 
president of the Los Angeles Jewelers Golf 
Association organized to help boost outdoor 
sports among the jewelers of this city. Guy 
Lauderbach, another well known jeweler 
was chosen secretary. The large number of 
members who have joined the organization 
assures a prosperous year and a most inter- 
esting line of sports for the Summer and 
Fall seasons. 

Scouting around for a suitable course on 
which to hold the proposed October golf 
tourney Bert Ebner of the E. W. Reynolds 
Co., offered the Potrero Country Club 
course and the club house and grounds for 
a three day tourney. This means that one 
of the finest golf courses in this southern 
California country is available. The Pot- 
rero course is one of the ideal 36-hole golf 
courses that is within a short jaunt of the 
heart of the city and the fact that it has 
been selected as the site for the tourney is 
proving particularly popular with the 
jewelers. 

Those who are taking an active interest 
in the formation of the golf club are: O. W. 
Wuerker, Dave Zabriskie, Guy W. Porter, 
W. W. Porter and Guy E. Hanson. At the 
tourney held at the Palos Verde course Han- 
son shot 84 with a handicap of 14 and 
W. W. Porter with the same handicap shot 
85 making the score for Hanson 70 and 
for Porter 71 which is quite good. 

Among the active members who are prac- 
ticing consistently are: Walter Butler, 
J. E. Dunaway, C. D. Lindstrom, James A. 
Appfil, L. D. Driver, C. F. Glimm, Joe 
MacCloskey, L. J. Andreini, J. Fisch, George 
W. Porter, Dave Zabriskie, W. W. Porter, 
J. P. Nichols) W. H. Freeman, W. L. 
iPrimrose, Ross Conneley, Henry Silber- 
stein, Harold Pressman, .D. L. McCamant, 
G. D. Davidson; G. F. Davidson, C. F. 
Manahan, F. A. Arrill, Henry N. Wolf, 
William Stromberg, Guy E. Hanson, Peter 
DeRoos, Paul Walsh, H. L. O’Neill, E. W. 
Reynolds, H. L. Brubacker, B. W. Freer, 
George Germain, I. Bierstock. 

Trophies ate to be exhibited this coming 
month for the tourney to be held at one of 
the local courses. It is understood that the 
Los Angeles Country Club course at the 
Riviera is to be offered for play.. How- 
ever, the offer of Bert Ebner is to be up for 
consideration at the next meeting ofthe 
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organization and there is a possibility that 
the courtesy of the local jeweler is to be 
given consideration. 








A Word on Paris’ Fashiens* 


Striking Jewelry Necessary to Accompany 
the New Metallic and Colorful 
Fabrics of the Hour 
Paris, Aug. 10.—The professional fashion 
world was too busy with clothes during the 
first days of the Winter openings to think 
about the accessories which will complete 
the whole. But even in the rush of a score 
of important dressmakers’ openings the fact 
was apparent that jewelry is due for a 
revival, along with more feminine silhouettes, 

and fabrics. 

Pearls, which have held the center of the 
stage for so long, must share first place to 
sparkling and colored stones for Winter. 
Not only the jewelers but the dressmakers 
realize that glitter is required of jewelry 
for wear with the velvets, satins and metallic 
cloths which are being shown. Many of 
them are combining brilliants with pearls in 
the ornaments they show in their ante-room 
cases. Others favor chains of brilliants 
which end in fringe and tassels of small 
brilliants. 

Similar chains, executed in stones of fabu- 
lous value and beauty, are to be seen in the 
windows of the Rue de la Paix jewelers. 
The chain, varying from a quarter of an 
inch to an inch in width, set its entire length 
with jewels or synthetic jewels, is the new 
dominant note of the displays. The same 
design in bracelets—or pairs of bracelets— 
both worn on the same arm, makes a jeweled 
ensemble. 

Jeweled buttons are expected to leap into 
prominence as a result of the new styles 
for Winter. Demure frocks of velvet and 
satin fastened up the front in modification 
of the basque styles of grandmother’s day, 
are suitable backgrounds for fastenings of 
colored stones and brilliants. The costume 
jewelers are already manufacturing to meet 
this requirement and some dressmakers are 
searching among the trays of the antiquity 
shops for jeweled buttons suitable for their 
purpose. 

Belt buckles have new importance in the 
styles. The clasp buckle which fastens in 
the middle to form a brooch-like fastening 
is more or less superseded by the real buckle 
set with brilliants. Some of the prettiest 
evening dresses have narrow belts of the 
material set at an almost normal waistline, 
finished with jeweled buckles. 

Meshwork is characteristic of the chains 
and bracelets the jewelers are showing. 
Diamond center ornaments are frequently 
used on pearl meshwork bracelets. 

Inlaid metal work is also a note in the 
craft that becomes more noticeable daily. 
The metals are worked much like inlaid 
woods and even stones are so cunningly 
fitted together that they appear more like 
inlay than settings. 

Janesich shows a gold cigarette case ex- 
quisitely inlaid with silver and shaded golds 
in a Japanese design of birds. Another 
Japanese inlay design is worked on onyx. 





*Issued by the National Jewelers Publicity Asso- 
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DURABILITY 


Because of its hardness the ‘“MEDINA” 
EMERALD is the most durable imitation pro- 
duced. For this quality, for accuracy of 
cutting and for its emerald-green color it is 
superior to other imitations. 





‘““MEDINA” EMERALDS are on hand in our 
New York office in a large variety of shapes 
and sizes. In ring sizes we have them both 
plain and flawed for immediate delivery. 








We also carry a large stock of straight and 
fancy shapes in Synthetic Sapphires and 
Rubies. 






Our line of Genuine Emeralds, Sapphires 
and Rubies is variously priced to suit your 
needs. . 






| Our lapidary shop in New York is equipped 
i | for prompt and efficient service at reasonable 
{ prices in cutting and setting work, both in 
platinum and white gold. 





We are in a position to quote extremely 
low prices on large quantity orders of 
“MEDINA” EMERALDS 


“Medina” Emeralds are Imported Exclusively by 


COOPER & BRASE 


22 West 48th Street, N. Y. 


Telephone: Bryant 3335 










PARIS OFFICE: 15 FAUBOURG MONTMARTRE 


Importers—Cutters and Setters of Precious and Semi-Precious Stones 


*Reg. Applied for 
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To Exhibit Railroad Time Pieces 





Historical Collection of Watches and Clocks at the Exhibition 
and Pageant Celebrating 100th Anniversary of the 
Baltimore and Ohio Railroad, to Be Held at 
Baltimore, Md. 


BattimorE, Md., Aug. 22.—Reviewing in 
brief the progress made in the develop- 
ment of the art of keeping time by mechani- 
cal means, the largest and finest historical 
collection of railroad watches and clocks 
in the country will be exhibited at the 
Centenary Exhibition and Pageant ‘cele- 
brating the 100th anniversary of the Balti- 
more and Ohio Railroad, to be held at 
Baltimore, Sept. 24 to Oct. 8. 

The collection, which was secured by 
W. C. Donnelly, general supervisor of time 
service of the Baltimore and Ohio road 
consists of nine separate sets of timepieces 
loaned by watch and clock manufacturers 
who co-operate with the railroad in turning 
cut specially made and highly accurate 
products. 

The exhibit will be one of a large num- 
ber at the fair devoted to activities acces- 
sory to railroading. Special interest at- 
taches to it from the fact that the Balti- 
more and Ohio was the first railroad in the 
country to establish a strictly supervised 
time service system, insuring a maximum 
degree of safety and on-time efficiency in 
train service. 

The Webb C. Ball Watch Cg., will have 
a display consisting of watches which were 
used on railroads half a century ago. The 
development of the higher grade watch up 
to the very latest tick in time accuracy and 
service will be shown. 

An interesting survey of the evolution of 
a watch is promised by the Elgin Nationa! 
Watch Co.’s factory, showing the successive 
improvements which have increased the re- 
liability of watches from the uncertain time- 
pieces of a great while ago to the master- 
pieces of today. Included in this group will 
be the second watch put out by the Elgin 
company 50 years ago. 

The Hamilton Watch Co. will have a 
historical display of watches illustrating the 
modern improvements in the art. The com- 
pany will also put on exhibition a huge 
watch measuring 11 inches across the dial, 
containing 23 ruby and garnet jewels. 

A similar display in special railway 
watches, from the oldest to the latest model 
completed only last month, has been ar- 
ranged by the Hampden Watch Co. 

The Howard Watch Co. will furnish a 
set of timepieces designed to show the ad- 
vance made in the art of watch-making, 
including watches dating as far back as 
1850. 

An exhibit loaned by the Illinois Watch 
Co. will demonstrate the evolution of an 
escapement, the “tick” in a watch. Minia- 
ture motion pictures will show in detail the 
actual construction of a watch in a factory, 
from the entering of the first brass plate 
into complicated machinery, through the 
Phases of skilled hand labor to the final 
placing of the hands on the dial. 

An historical display by the Waltham 
Watch Co., oldest in America, will include 


a 23-jeweled watch 14 inches in diameter, 
manufactured especially for exhibition pur- 
poses. 

Clocks over 100 years old, made by the 
Seth-Thomas Clock Co. and the E. Howard 
Clock Co., will be displayed, along with 
the latest and most up-to-date clocks used 
in dispatchers’ offices and at each terminal 
on the railroad where enginemen and train- 
men make comparison of time with their 
watches before they start their trains. 

In addition, watch cases, including some 
old ones as heavy as eight ounces, will be 
exhibited through the courtesy of the Wads- 
worth Watch Case Co. and the Keystone 
Watch Case Co. 

Visitors at the Baltimore and Ohio 
Centenary Exhibition will also be given a 
chance to see a collection of ancient foreign 
watches—Swiss and  English—borrowed 
from the Horological Institute of America, 
in which Mr. Donnelly is an advisory coun- 
cil member and membership committee 
chairman. 

Most of these old watches are large 
clumsy affairs, which keep time in a de- 
sultory, uncertain manner. For in the days 
when they were first. invented, most time- 
pieces were considered satisfactory if they 
kept time within an hour of correctness. 
Now the leeway allowed within the pres- 
ent standards of accuracy is a matter of 
seconds. 

The making of a railroad watch, accord- 
ing to Mr. Donnelly, is a process of 10 
months in any factory. The timepieces are 
built by the thousand, each day adding new 
steps to the complicated process of manu- 
facture—the drilling of plates, the jeweling, 
the making of wheels and pinions, the arrang- 
ing of numerous springs, and a thousand 
other detailed operations before the watch 
is completed in running condition. 

After the long process of manufacture 
is ended, the timepiece must be adjusted to 
heat and cold by means of a cut and ex- 
pansion balance wheel, which expands and 
contracts in accordance with the change in 
temperature. The hair spring controls and 
counteracts the action of the balance wheel. 
Adiustments are also made for six positions. 

Lastly, the watch is adjusted to isochron- 
ism, so that the watch is made to run at 
the same rate of time when it is fully wound 
as when it is almost run down. Highly 
skilled horologists are needed in this work 
of adjustment. 

The steady advance in the art of watch- 
making has led to marvelous results, mate- 
rially aiding the railroads. In 1845 a book 
of rules allowed engineers and trainmen to 
wait five minutes at passing points on ac- 
count of the variations in watches. Under 
the present rigid system of the Baltimore 
and Ohio, employes are not allowed to 
carry watches that will vary more than 30 
seconds per week. As every man on every 
train has such a watch, even though one 
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m.ght become injured or broken, the en- 
wineer can always have recourse to the rest 
of the crew for the proper time. 

‘the time service in the Baltimore and 
Ohio Railroad is a system all its own, and 
one that has been imitated by many other 
large roads. It is run and managed by a 
General Supervisor of Time Service, who 
examines and appoints the official force of 
watch inspectors from the entire Baltimore 
and Ohio system. Altogether there are 
23,000 watches and several thousand clocks 
used by this railroad. 

At present, 137 prominent jewelers, con- 
veniently located in the different cities and 
towns along the line are employed for this 
important work of inspection. Representa- 
tives from all these jewelers and from all 
the watch factories hold periodic staff meet- 
ings with Mr. Donnelly, to keep things 
going straight. A meeting of this kind 
will be held on one of the exhibition days, 
Mr. Donnelly said. 

This elaborate time service system is car- 
ried on for the purpose of securing and 
maintaining absolute uniformity in the 
handling of trains, in order that the pos- 
sibility of accidents) and delays incident 
thereto will be at a minimum. Watches 
that have been examined and certified to 
by a designated inspector are required. 

The division superintendent is required 
to maintain a record of all employes own- 
ing standard watches, notifying them semi- 
annually, in April and October, when in- 
spections are to be made. Every employe 
subject to inspection rules must present his 
watch to the official inspector monthly for 
comparison with standard time. 

United States standard time as obtained 
from Washington, D. C., observatory is 
transmitted to all points from a designated 
office at 12 o’clock noon Eastern and 11 
A. M. Central Time, daily, at which time 
clocks are set accordingly. 

Altogether, the timepiece display will 
place on exhibition nearly 200 watches and 
about a dozen historic clocks. The time 
exhibit will be handled through Mr. Don- 
nelly and his assistant S. A. Wilson, horo- 
logist. 





= 





Hartford Jeweler Presented with 
Testimonial Golf Bag 


Boston, Mass., Aug. 17.—Members of the 
New England Jewelers’ Golf Association 
have shown their appreciation of the good 
work done for the organization by Albert 
M. Kohn, jeweler of Hartford, and one of 
the association’s live wires by presenting him 
with a testimonial of affection and esteem. 
Monday, Aug. 15, Mr. Kohn received from 
the association, a magnificent golf bag with 
a silver plate on which was engraved his 
name and the names of the donors. The 
bag was presented by a delegation headed 
by Ben Wyman, of this city, and proved 
such a surprise to Mr. Kohn and he was 
so deeply affected by it that he was hardly 
able to respond. He stated, however, it was 
the handsomest bag he had ever seen and if 
he could play golf to the same degree of per- 
fection as the bag showed, he would enter 
the championship class. 

The slogan of the New England Jewelers’ 
Golf Association hereafter will be “The 
Silver Putters.” 
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A Great Exhibit 


National Gift and Art Fall Show Opens at 
Adelphia Hall, Philadelphia, and Con- 
tinues Until Aug. 27—Important 
Social Features 


PHILADELPHIA, Pa., Aug. 23.—The Fall 
Show of the National Gift and Art Associa- 
tion, held at the Hotel Adelphia during 
this week opens Aug. 22 and will run to 
Aug. 27. Already it appears to be the big- 
gest success yet achieved by that pioneer in 
the gift wares field, Although all previous 
events held by this association during its six 
ears’ activities were outstandingly success- 
ful, the brilliant Fall Show seems to eclipse 
them all, and was admitted by those who 
attended the first day to be the finest show 
of its kind. 

During the week hundreds of retailers, 
buyers and shop owners are expected to flock 
to the show from all parts of the country. 
All day long yesterday they swarmed over 
the four floors of the Adelphia that were 
entirely given over to the National Gift and 
Art Show. 

Such a concentrated wholesale buying 
market, displaying the choicest gift and art 
wares under one roof is a splendid example 
of scientific merchandising applied to this 
trade. The advantage of buying at one 
time from the combined offerings of the 
leading manufacturers is obvious to all who 
attended the show. 

Not only the display of unusual merchan- 
dise, gathered from all corners of the earth, 
but the program features also attracts 
crowds eager to learn more about scientific 
merchandising principles and up-to-date busi- 
ness methods, that they might apply them 
to their own businesses. 

First on the program is the Retailers’ 
Luncheon, to be held today, on the north 
roof of the Hotel Adelphia. Mrs. E. A. 
Wilson, president of the local Philadelphia 
Giftwares Association, will act as hostess 
for this affair, assisted by six members of 
her organization. John Honold, merchandis- 
ing expert for Bonwit Teller’s of Phila- 
delphia, awarded the prizes for the Retail 
Selling Efforts exhibits. L. H. Buisch, of 
the Merchants’ Service Bureau, National 
Cash Register Co., is to give a forceful 
address on modern wholesale and retail 
selling. 

On Wednesday evening the Adelphia north 
roof will be the scene of the association’s 
annual supper-dance and frolic. Here ex- 
hibiting members and their representatives 
and retailers have an opportunity to get 
better acquainted in a social way. Imme- 
diately before this the annual business meet- 
ing of the association will be held and 
officers for the coming year elected. 

At 8:30 p. mM. on Thursday evening the 
Buyers’ Conference, broadcasted months be- 
fore, will be convened. It is at this meet- 
ing that such outstanding figures in the gift 
and art trade as L. T. Pease, of Ovington’s 
Fifth Avenue Gift Shop; Charles Simon, 
advertising counsel for Kayser & Allman, 
of Philadelphia, and Miss Edith Fisher, of 
the ‘Thread and Needle Shop, of Boston, 
will talk on merchandising policies, publicity 
and modern business methods. Plans will 
bé made at this conference to emphasize in 
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all wholesale and retail publicity the asso- 
ciation slogan, “Every Day is a Gift Day.” 








In a Dilemma 





Cincinnati Jeweler May Go on With Auction 
Pending Legal Proceedings, but Risks 
Fines of $500,000 if He 
Continues Sale 


Cincinnati, Aug. 18—Samuel Meyers, 
proprietor of a jewelry store at 44 E. 5th St., 
made an appeal to the Ohio Supreme Court 
from the ruling of Common Pleas Judge 
Morrow in Hamilton County, but is con- 
fronted with a disconcerting situation. The 
sequel to the case which involves the stopping 
of an auction sale in Meyers’ store, described 
in detail in last week’s issue of THE JEWEL- 
ERS’ CIRCULAR, is that Meyers won his point, 
but he doesn’t know what to do with it, now 
that he obtained it. 

The State Supreme Court granted Meyers 
a temporary injunction, restraining the City 
of Cincinnati from enforcing the anti-jewelry 
auction ordinance involved in the case. W. 
Jerome Kuertz, attorney for Meyers, told 
Chief Justice C. T. Marshall, that the jeweler 
intended to proceed with the auction, follow- 
ing the granting of the temporary restrain- 
ing order, in order to dispose of the stock 
valued at $50,000. The stock must be sold 
within two months as the building in which 
the store is located is to be torn down. 

The Chief Justice declared that if Meyers 
proceeded with the auction and the Supreme 
Court finally declined to issue a permanent 
injunction, but instead should hold that the 
anti-jewelry auction was valid, Meyers would 
then be liable to a fine of $100 for each 
article sold at auction. On that basis if 
Meyers sold 5,000 pieces of jewelry at auc- 
tion, he would be liable for a fine amounting 
to half a million dollars. 

Bert H. Long, assistant City solicitor, an- 
nounced that the city would do its utmost to 
collect the fine if the Supreme Court ulti- 
mately held the ordinance to be valid. 

Meyers’ attorney, Mr. Kuertz, argued that 
the ordinance was too drastic and that com- 
plete prohibition against such auctions would 
be “confiscatory.” “A reputable merchant 
should be permitted to dispose of his stock,” 
Kuertz asserted. Legal counsel for the city 
stated that the ordinance was passed to pro- 
tect an unsuspecting public from “auction 
leaches.” It was claimed that Meyers was 
attempting to circumvent the law. 

With the situation standing thus the next 
move is up to the jeweler but he isn’t quite 
sure just which way to move. Harry 
Michaelson, an auctioneer employed by 
Meyers, was convicted and fined in Municipal 
court as a start in the case. The Good and 
Welfare Committee of the National Jewelers 
Board of Trade of which Sig Strauss is 
chairman is fighting the case along with the 
Better Business Bureau in this city. 








A brick was thrown through the jewelry 
store window of C. A. Wolf, 725 Kansas 
Ave., Topeka, Kans.,: one night recently by 
a thief who escaped with two watches 
valued at $132. The thief had wrapped the 
brick in a piece of wrapping paper which 
was found outside of the window when the 
store was opened the. next morning. 
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Convention Committees 





Chairmen for American National Retail 
Jewelers Assn. Appoint Their Aides 
While Ladies’ Auxiliary Arranges 
Its Program 


MILWAUKEE, Wis., Aug. 18.—Committee 
chairmen for the American National Retail 
Jewelers’ Association Convention to be held 
in the Milwaukee Auditorium, Sept. 26 to 
31 have announced their committee mem- 
bers as follows: 

Transportation Committee: Art Kuesel, 
chairman; Tom McConigle; A. H. Hosch; 
James Havlista; William Goldberg; Ed 
Maas Edward M. \Wals and Gordon 
Warnke. 

Entertainment Committee: Oscar Knobla, 
chairman; E, J. Metzke; Joseph Schaeffer ; 
Ed Spaeth; and Fred Kaeding. 

Banquet and Dance Committee: Sam 
Dalin, chairman; Alfred W. Fuchs; Ed 
Seiling; Fred Buege; Edward Motl; and 
George Durner. 

William Upmeyer of the Bunde & Up- 
meyer Co., chairman of the theatre com- 
mittee has not yet announced his appoint- 
ments. 

Henry Stecher, chairman of the general 
arrangements committee has announced that 
all exhibit space has been sold out at the 
Milwaukee Auditorium but that additional 
space will be allotted in the very near future, 
Jewelers who contemplate exhibiting should 
send in their reservations immediately, be- 
cause it is expected that there will be a 
heavy demand for any space available. Mr. 
Stecher has announced that applications have 
already been filed for over half of the avail- 
able space. 


A meeting of the Ladies’ Auxiliary Com- 
mittee was held recently and plans for the 
program for the ladies were discussed. The 
ladies will register at the Auditorium when 
they arrive. A noon luncheon is planned 
on the opening day for the ladies and the 
afternoon will be devoted to a shopping tour 
or a tour of the Milwaukee Museum, which- 
ever the ladies prefer. On Wednesday, fol- 
lowing a noon luncheon in the Sky Room of 
the Plankinton ‘Hotel, a card party will be 
held. On Thursday the ladies will join their 
husbands in the sightseeing tour of Mil- 
waukee which is being planned by the enter- 
tainment committee. They will also join 
the men, of course, in all the evening acti- 
vities. 

Mrs. A. C. Hentschel, president of the 
Women’s Auxiliary has announced that 
everything will be done to make the visiting 
ladies feel at home and that no pains will 
be spared to entertain them lavishly. 

Mr. Stecher, in commenting upon the 
plans for the convention said: “We are get- 
ting all ready for the big rush. We expect 
to see the largest convention here that 
has ever before been the case. We have 
a big surprise for the convention visitors 
the night of the banquet. It will be the 
most unusual stunt that has ever been 
‘pulled off? at a national convention. Tell 
the boys to get ready for it.” 








The jewelry store of Robert_ Castor, 
Waseca, Minn., was recently badly damaged 
by fire. i 
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Diamonds Are Sold 





Gems Worth $12,592 Seized from Lieb Rit- 
terman Ordered Forfeited—Remainder 
Worth $109,000 Returned on Pay- 
ment of $40,000 Penalty 


Burtincton, Vt., Aug. 18.—The issuance 
of an order by United States Judge Harland 
B. Howe of this city. stipulating the for- 
feiture to the Government of 125.92 carats 
of diamonds valued at $12,592 appears to 
be the last chapter in the smuggling case 
in which Lieb Ritterman, of the firm of 
Wolf & Co., of Antwerp, Belgium, was con- 
viced in March, 1926, of smuggling dia- 
monds into the United States and sentenced 
to spend a year and a day in the federal 
prison at Atlanta, Ga. Ritterman was tried 
in this city on the charge of smuggling 
1217.97 carats of diamonds into this country. 
After he had been committed to the prison 
at Atlanta the case went to the Circuit Court 
of Appeals on a writ of error and that court 
reversed the judgment°of the District Court 
here. The government then took the case 
to the United States Supreme Court, which 
in turn reversed the decision of the Circuit 
Court of Appea!s and affirmed the conviction. 

While the case was pending in the Circuit 
Court of Appeals that court fixed bail at 
$5,000 and Ritterman was released from the 
penitentiary on a mandate from the court 
after bail had been furnished before the 
District Court here. This bail was forfeited 
by Ritterman and the $5,000 was paid to 
the government. 

Upon payment of $40,000 to the treasurer 
of the United States, the sum fixed by the 
treasury department as a penalty, . 1092.05 
carats of the total 1,217.97 carats obtained 
in the seizure by the customs agents were 
returned to Wolf & Co. in Antwerp. This 
concern did not claim ownership of the re- 
maining 125.92 carats. These diamonds are 
now in the possession of Collector H. C. 
Whitehill at St. Albans, and in accordance 
with the usual procedure they will be sold 
at auction by United States Marshal A. W. 
Harvey. 

The Ritterman case attracted a great deal 
of attention throughout the country because 
of the value of the diamonds. The total 
valuation of the stones seized was given at 


. $122,492.43, 








Death of John Eulenberg 


Chicago Wholesaler Succumbs Quickly to 
an Attack of Heart Disease 


Cuicaco, Aug. 18.—Members of the trade 
were surprised to learn this morning that 
John Eulenberg had died suddenly last night 
at his home, 4858 N. Kenneth Ave. The 
funeral will be conducted tomorrow (Friday) 
afternoon at 2 o’clock in the Chapel at 3021 
Fullerton Ave., and burial will be in the 
Austro-Hungarian cemetery, Waldheim. 

Mr. Eulenberg, who has conducted a 
wholesale business on the 13th floor of the 
Heyworth building for a number of years, 
was never known to complain of ill health 
until yesterday afternoon when he went home 
early saying he did not feel well. Shortly 
after arriving home he expired. Heart 
failure is assigned as the cause. 
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Deceased was born in Budapest, Hungary, 
on May 28, 1868, and came to America 
while yet a young man and located in 
Chicago. 

Mr. Eulenberg was married to Miss 
Esther Rosenthal 25 years ago. His widow 
three sons, Alexander, Milton, Edwin, and 
one daughter, Katherine, survive. He was 
a member of the Knights of Pythias and 
Royal League. 








An Ancient Egyptian Gold Ring 


ROM _ Sydney, Australia, comes the 
photograph of a gold signet ring said 
to have been the property of Amenophis IV, 
an Egyptian rulér of the 18th dynasty and 
father-in-law of Tut-Ankh-Amen, the Egyp- 








A GOLD EGYPTIAN RING OF THE 18TH DYNASTY 


tian king, the treasures of whose tomb have 
been heralded ail over the world. 

This ring, which is of 22-karat gold, it is 
said, was recently discovered at Sydney 
where it had lain for 20 years among some 
old junk in a jeweler’s shop. The photo is 
by the International Newsreel Corp. 








Lutto’s, jeweler, 104-106 E. Broad St. 
Richmond, Va., have opened a new depart- 
ment featuring imported lamps and _ novel- 
ties, including small gifts for bridge parties. 
It is located on the balcony in the rear of 
the store. Morris Lutto, head of the firm, 
is just back from New York where he 
purchased a quantity of merchandise that 
will be displayed in the new department. 
The department is an innovation here in 
retail jewelry circles, Mr. Lutto being the 
first member of the Richmond trade to in- 
troduce the idea in this city. His store is 
successor to Gray’s, Inc., of 118 E. Broad 
St., which discontinued business. 
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A Great Outing 





Cincinnati Manufacturing and Wholesale 
Jewelers Enjoy Annual Event at 
Ohio Boat Club 


CincinnatTl, O., Aug. 20.—A silent toast 
was drunk to the memory of Ed H. 
Croninger by members of the Cincinnati 
Wholesale Jewelers’ and Manufacturers’ 
Association at. the annual outing held at 
the Ohio Boat Club, Friday evening. 
William W. Oskamp suggested that the 
toast be given in memory of the late Mr. 
Croninger, who for a great many years acted 
as secretary of the association. That was 
the only incident of any serious character 
during the festivity which proved as enter- 
taining as usual under the capable hands of 
Clarence Loeb, chairman of the entertain- 
ment committee and “skipper” of the boat 
club. 

About 34 members of the association 
journeyed over the newly paved Kellogg 
Ave. to reach the club. And the way they 
consuméd the freshly cut roasting ears of 
corn was a sight to behold. The chef of the 
club obtained the first consignment of corn 
from a large field near the boat club and 
when the ears were prepared they disap- 
peared rapidly. Large thick steaks were 
practically ignored and were eaten merely 
as a filler-in for the corn. Other edibles 
were prepared for the inner man and made 
up quite a wholesome meal for the visiting 
jewelers whose appetites were helped along 
by a “zippy” atmosphere. 

Rain fell all day Friday until an hour 
before the outing .got under way and the 
cool breezes were responsible “for the 
visitors spending most of their time in the 
cabins. Roland Noterman was the’ only 
swimmer who braved the sweeping breezes 
of the river and the swim was only good 
for a few moments. Noterman stood under 
the warm showers for a few minutes after 
coming out of the river. 

After dinner M. E. Reemelin, recording 
secretary, brought forth his violin and enter- 
tained with some old time songs. After 
getting a good start he found that he was 
only acting as accompanist to those who 
wanted to burst forth into song. Two men 
always prominent at the outings were among 
the missing and were asked for by every 
visitor. Principal among the missing was 
Joseph Homan, of the Homan Mfg. Co., 
who had been called to New York on busi- 
ness. Mr. Homan’s absence was felt. The 
other missing jeweler was Harry Kelly. 











Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week ending Aug. 20, 1927 

The U. S. Assay Office reports: 


Gold bars exchanged for gold coin.... 
Gold bars paid depositors............ 


jC | a Ree eRe rt $947,949.29 
Of this gold bars exchanged for gold 
coins are reported as follows: 


$905,631.31 
42,317.98 


Date Exchange 
WOME Ris sadevincisa attcduenneee $421,625.30 
- Ba os dkere nee bata Makes eae 92,451.94 
. 5 PP RE ne eee re 104,062.08 
. Bos cicieviweshinc Rue enue aes 102,042.72 
y BOs we Riqals Kase ceunee huavecee 149,239.13 
ORR DGenc tase cat akweewaansaed 36,210.14 
TOU cade alcncececdenddapepanes $905,631.31 
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Seed Pearl Jewelry 


Brooches Earrings Neckchains 









CROSSMAN COMPANY 


3 Maiden Lane New York 
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eine ease s &- Precious Stones 
| 7-11 W. 45 & St. New York. 


PEARLS, Pearl Necklaces 
PEARL ROPES 














Walter Eitelbach & Co., Inc. 


PEARL NECKLACES 
and 


INDIVIDUAL PEARLS 














576 Fifth Avenue New York 
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New Organization 


verware Jobbers of New York Form 
Association to Promote Welfare of 
the Industry 

The latest among the organizations in the 
jewelry trade in the east, is that of the job- 
pers in silverware who recently formed the 
Silverware Wholesalers’ Association, Inc., 
which now has headquarters at the Hotel 
Astor. The organization meets twice a 
month, on the second and fourth Tuesdays 
aid convened in a business meeting at the 
Hotel Astor after THE JEWELERS’ CIRCULAR 
went to press. 

The officers of the association are: Henry 
Cohen of A. Cohen & Sons Corp., president ; 
Louis Levine of Schmukler’s Silverware 
Dept, Inc., treasurer and William Aisen- 
stein of Aisenstein-Woronock & Sons; Inc., 
secretary. 

The organization has been the outgrowth 
of a number of meetings held among the 
silverware jobbers within the last few 
months. It came into being about five weeks 
ago but actually the first organization meet- 
ing was the one held on the second Tuesday 
in August. 

The purposes of the organization are set 
forth as follows: To promote the welfare of 
the silverware industry: to establish and 
maintain progressive business standards; to 
reform abuses relative thereto; to procure 
uniformity and certainty in the customs and 
usages of the trade; to acquire, preserve 
and disseminate accurate and reliable in- 
formation as to the standing of merchants 
and other valuable business information; to 
promote co-operation and friendly intercourse 
among its members; to settle differences 
between its members; to establish and main- 
tain headquarters; to advance in every pos- 
sible way the trade and commercial interests 
of its members. 

Among the firms in the association which 
are now prominent in the work are: Aisen- 
stein-Woronock & Sons, Inc., 22 Eldridge 
St.; J. Busch, Inc., 588 Broadway; A. 
Cohen & Son Corp., 584 Broadway; Hyman 
& Zaslav, 616-618 Broadway; L. Luria & 
Son, 623 Broadway; Rosenberg Bros., 36 
Forsyth St.; Schmukler’s Silverware Dep’t., 
Inc., 133-137 Canal St.; Yeblon & Mahler, 
15 Maiden Lane. 


Sil 








Last Honors of Late Elmer E. Culver 
Retired Manufacturing Jeweler 


ATTLEBoRO, Mass., Aug. 20.—The funeral 
of Elmer E. Culver, a retired manufactur- 
ing jeweler and for many years a resident 
of this city, was held last Monday after- 
noon, with services conducted by Rev. Victor 
V. Sawyer, pastor of the Centenary Meth- 
odist Episcopal Church, at his late home, 18 
Leroy St. He died at his Summer home 
at Barrington, R. I., on the east shore of 
Narragansett bay a week ago yesterday, 
after an illness of several years. 

Mr. Culver was born at Arctic, R. I., 65 
years ago, where he attended public school, 
but removed to this city in early life. After 
learning his trade as a jeweler, he worked 
as a journeyman for a number of years for 
local concerns, then engaged in business for 
himself as a member of the manufacturing 
Jewelry firm of Macdonald, Culver & Teed, 
which. later became Macdonald & Culver. 
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He retired from business several years ago. 

There was a large attendance at the serv- 
ices of relatives and friends, including a 
number of those formerly associated with 
Mr. Culver in business affairs, and a dele- 
gation from Pythagoras Lodge, Knights of 
Pythias, in which he was for many years 
an active member. Burial was in Woodlawn 
Cemetery. He is survived by his widow, 
Mrs. Harriet Culver, and two nephews. 








Jewelry Recovered 





Arrest of Boys in New Bedford Leads to 
Discovery of Articles, Checks and 
Papers from Automobile Stolen 
from Jewelry Salesman 


New Beprorp, Mass., Aug. 20.—lInvesti- 
gations of a report that two boys, 16 years 
of age, were endeavoring to dispose of plati- 
num bracelets and cameo brooches in a 
pawnshop here last Monday afternoon, led 
to the arrest of the boys and to the recovery 
of considerable jewelry, indorsed checks and 
valuable papers as well as personal effects 
belonging to Malcolm G. Fleming, represent- 
ing Fleming & Co., manufacturing jewelers, 
88 E. Kinney St., Newark, N. J. 

Buried under tree stumps in woods in the 
Fairhaven district, endorsed checks totaling 
$2,000 were recovered by the police and 
later they recovered clothing and personal 
effects that they found sunk in the waters 
of an ice pond some hundreds of yards away. 
These things, with jewelry valued at about 
$200, also recovered, comprised prop- 
erty stolen from an automobile belonging to 
Mr. Fleming. The articles were stolen last 
week Friday while the car was parked in 
the rear yard of the home of Lewis F. Poor, 
on Lafayette St. in Fairhaven, where Mr. 
Fleming was staying as a guest of Mr. 
Poor. 

The trail of the stolen property began at 
a pawnshop here Monday afternoon when 
the police received information that two lads 
were trying to dispose of valuable jewelry. 
Subsequent investigation led to the question- 
ing of the two lads, who the police say will 
be taken before the next session of the 
Juvenile Court for larceny. When the 
police reached the pawnshop one of the boys 
only was there, and he attempted to make a 
getaway, but was captured after a short 
race. He is alleged to have confessed taking 
the property in company with the other lad, 
who was later taken into custody. 

Accompanied by the lad first arrested, the 
police took an automobile and rode out to 
Fairhaven and, walking about 100 yards 
into the woods from the highway, the lad 
indicated a spot where, from under tree 
trunks and stumps, he rooted up four in- 
dorsed checks, together with canceled checks 
and valuable papers that were afterwards 
identified by Mr. Fleming as belonging to 
him. 

Going farther along, on the border of an 
ice pond, the police recovered from beneath 
large stones in the water a quantity of 
watersoaked shirts, collars, ties and under- 
clothing, all reported to be the property of 
Mr. Fleming. From that point the lad led 
the police about 200 yards farther away, 


where a bag, containing additional clothing, © 


receipts and notes was found. In the bag 
at the time it was stolen was the jewelry 
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consisting of platinum bracelets, platinum 
and cameo brooches and cuff buttons, almost 
all which were recovered. These were in a 
small box and wrapped for mailing to a 
customer when the satchel was stolen. 








Plan Proving a Success 





Advertising Campaign of St. Louis Jewelers 
for Fall Soon to Start—Money Being 
Rapidly Raised 

St. Louis, Mo., Aug. 19.—Plans for the 
proposed joint -advertising campaign of the 
jewelers of this city are progressing 9n 
schedule and the campaign to raise the necés- 
sary funds for this purpose is well under 
way. The representative committee named 
by President Oliver Selle, has been at 
work for the past 10 days and something 
like $5,000 has already been pledged. 

As outlined in the columns of THE 
JEWELERS’ CIRCULAR a short time ago the 
plan is to advertise on bill boards, for three 
months beginning in October and devoting 
the space to the sale of diamonds only. This 
advertising will be of a general nature cal- 
culated to sell the public, on the beauty and 
value of these precious stones. No names of 
individual concerns, either retail or whole- 
sale, will be used, but the boards leased will 
be well distributed in the various sections of 
the city. In addition, as a tieup, small re- 
plicas of the bill board posters will be sup- 
plied to the subscribing stores, to use in 
their window ‘displays, so that individuals 
seeing the bill boards will later see the 
copies in some jewelry display as a re- 
minder of the message they are designed to 
carry. 

As outlined at the preliminary meeting 
by President Selle, the plan is being laid out 
to boost the sale of diamonds for the com- 
ing holiday season and incidentally, help the 
call for other articles in the jewelry store in 
case the would-be customer is not inclined 
to invest in a diamond. The plan also is ex- 
pected to impress the public with the fact 
that the local jewelers are awake and go- 
ing after their share of the usual Christmas 
money that is in circulation the concluding 
months of the year. 

The original plan was to use only bill- 
boards and a tentative budget was adopted 
by the committee in charge, of $6,000. How- 
ever the response to the solicitation for 
advertising funds has been so enthusiastic, 
that it has been decided to raise the pro- 
posed fund to $8,000. This will afford the 
committee in charge enough money to 
also use some newspaper space, during the 
months of October, November and Decem- 
ber and hook it up with the announcements 
made on the bill boards and in the window 
cards. This it is anticipated will prove an 
excellent tie-up with the outdoor advertis- 
ing and work to an advantage in putting the 
story of the jeweler across to the public as 
it should be done this Fall. 

The poster advertising will be confined to 
24 sheet layouts. and samples of these are 
now being prepared, as well as of the 
smaller cards. As soon as they are readv it 
is‘expected that a meeting will be called of 
the subscribers to the fund and complete de- 
tails ,of the .advertising plan will be sub+ 
mitted by the committee in charge, for dis 
cussion and any improvements hoes 
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Pearl NecKlaces 


Loose Pearls for Additions 


Pearl Ropes BlacK Pearls Button Pearls 
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The 
Star Sapphire 


and Diamond 


The Gane Demand 
STAR SAPPHIRES 


is merely a natural tribute to the most 
beautiful and entrancing of Gems. 


| THE STAR SAPPHIRE 


is selling itself to Lovers of Fine Jewelry. 


Louis N. MARX 


551 FIFTH AVE., NEW YORK 
Telephone Murray Hill 8838 








Engagement 
Ring 




































ESTABLISHED 1898 


| MARQUISE EMERALD CUT 
7 and other fancy shaped 


DIAMONDS 





LOUIS FELDENHEIMER 


2 West 46th Street NEW YORK 





















































a 








August 24, 1927 


Outings Continue 





Employes of Manufacturing Jewelry Estab- 
lishments of Providence and Attleboro 
Enjoy Shore Dinners and Field Days 


Provipence, R. 1, Aug. 20.—The annual 
outing and field day of several of the manu- 
facturing jewelry establishments of this city 
and the Attleboros were held the past week 
_some on Wednesday and others today. In 
every case the programs were similar in 
general character, including the shore din- 
ner and baseball game as the predominant 
features. 

The employes of the T. & R. Jewelry Co. 
enjoyed their first annual outing on Wednes- 
day at the Warwick Club, where the general 
committee consisting of Louis Garfinkel, 
Angelo Rossi, Antonio Rioles_and Joseph 
Gerard had provided a diversified program 
that proved unusually entertaining. Auto- 
mobiles conveyed the party from the factory, 
227 Eddy St.,.at the conclusion of the fore- 
noon working hours, and upon arrival at 
the club grounds a chowder luncheon was 
served. A series of games was conducted 
during the afternoon, and at 4:30 o’clock 
the clambake was opened, to the component 
parts of which everyone did ample justice. 
Following dinner dancing was in order to 
music furnished by the T. & R. management. 
Two loving cups were donated to those 
winning the most points in the various con- 
tests, the winners being Miss Rose Cal- 
cione for the women and Andy DiSanto 
for the men. 

The winners of the various events follow: 
100-yard dash for men—Alfred Zotti; 75- 
yard dash, Patto Picchione; three-legged 
race—Joseph Rossi and Joseph Garfinkel ; 
potato race—Andy DiSanto; sack race— 
Philip DePaulo; wheelbarrow race—Andy 
DiSanto and Albert LaFanzen, Jr.; peanut 
race—Edward Brocolli; shoe removing 
contest—Philip DePaulo; tobacco and pipe 
race—Andy DiSanto; tug-of-war between 
married and single men—won by married 
men; backward race—Michael Girasole. 

In the contests for the women the win- 
ners were as follows: 50-yard dash—Miss 
Rose Calcione; three-legged race—Miss 
Rose Picotta and Miss Mildred Hill; potato 
race—Miss Rose Calcione; sack race—Miss 
Rose Calcione; backward race—Miss Helen 
O’Malley; prize waltz—Miss Emily Hague 
and Patto Picchione. 





HARVEY CLAP & CO. 


For their annual outing last Saturday, the 
employes of Harvey Clap & Co. of Attle- 
boro journeyed into Rhode Island and, in 
order to diversify the usual program of such 
events, had their eats at one resort and 
their evening recreations at another, the in- 
novation proving very enjoyable and brought 
forth general commendation for the commit- 
tee in charge of the details, consisting of 
Charles Pullen, chairman; Walter King, 
Andrien Antaya, Miss Florence Pickett, 
Miss Florence Siddall and Miss Hazen 
Scown. The trip was made from the firm’s 
factory in Maiden Lane by private auto- 
mobiles to Duby’s Grove, on the south shore 
of the Pawtuxet river, where a clambake 
was partaken of and a program of field 
sports and games participated in. Later in 
the afternoon the party proceeded to Rocky 


Point, where the evening was passed in 
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dancing and visiting the various attractions 
of the Midway. It was after 10 o'clock 
when the party arrived back in Attleboro, 
tired but well satisfied with the day’s outing. 


EXCURSIONISTS DISAPPOINTED 


The employes of the Evans Case Co. and 
the W. G. Clark Co. of North Attleboro, 
who had planned upon an especially enjoy- 
able afternoon and evening on the occasion 
of the annual outings were greatly disap- 
pointed last Saturday because of the in- 
clement weather conditions. Committees 
from each establishment had arranged for 
the holding of the outings at Rocky Point, 
and about the middle-of the forenoon pri- 
vate automobiles were in readiness to convey 
the excursionists to the Rhode Island 
amusement resort. Luncheon. was _ served 
upon arrival, but the athletic events were 
called off, but an impromptu program of in- 
door games was substituted and - furnished 
diversion, with dancing and a series of water 
sports and swimming contests until the spe- 
cial clambake was opened; at 4 o’clock and 
served in the main dining hall. At 6 o’clock 
the parties returned to North Attleboro, 
having had an enjoyable day, although not 
of the character that had been looked for- 
ward to. Much praise was accorded the 
members of the committees for the manner 
in which they provided substitute attractions. 


UNCAS MFG. CO. 


Despite the inclement weather on Thurs- 
day last 300 employes of the Uncas Mfg. 
Co., manufacturing jewelers, 85 Sprague St., 
went to Rocky Point to participate in the 
pleasures of the 10th annual outing as guests 
of the firm. During the forenoon in 40 
gaily decorated automobiles the party left 
the factory for an half hour’s ride along the 
west shore of Narragansett bay to the amuse- 
ment resort where luncheon awaited the 
excursionists. Owing to the rain which fell 
steadily and copiously the program of games 
and sports that had been arranged by the 
committee was successfully carried out in 
the large convention hall. At 4 o’clock a 
special shore dinner was served during 
which musical selections were played by the 
factory orchestra. 

At the conclusion of the dinner the prizes 
were awarded to the winners of the several 
events which included: Apple contest—First, 
Tony DePetrillo; second, Francis Cohen. 
Shoe race for men—First, Joseph Marcella ; 
second, Frederick Dolan. Walking race, 
blindfolded, for women—First, Miss An- 
gelina Golonia; second, Miss Theresa Ven- 
tricinque. Driving nails—First, Joseph 
Tamburino; second, Frederick Dolan. Burst- 
ing balloon, for women—Miss Carmella 
Golonia; second, Miss Rose Cutronio. 
Human wheelbarrow race—Phillipe De Am- 
bro and Samuel Del Ponte. Straw and bean 
race, for women—Miss Venerina Preziosi; 
second, Miss Rose Cutronio. After. the din- 
ner the party made the rounds of such 
amusements as were dry and then enjoyed 
dancing for a short time. 


C. E. MFG. CO. 


More than 150 employes of the C. E. Mfg. 
Co., Inc., 702 Eddy St., enjoyed an all-day 
outing to Newport today. The party left 
this city at 8:30 o'clock this morning on 
board the steamer May Archer, which had 
been chartered for the occasion. Luncheon 
was served on the trip down the bay, and 
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dancing was enjoyed to music furnished by 
an orchestra. Upon arriving at Newport, 
the excursionists were taken to the beach in 
three large buses, where for two hours races 
were run off on the sands. There was a pro- 
gram of 12 races for the women and eight 
for the men of the party, the sports attract- 
ing a large and interested gathering. After 
bathing the party was served a shore and 
chicken dinner in the main: dining hall on 
the boardwalk, after which George Coby, 
president of the company, and Ely Egnatoff, 
treasurer, addressed the gathering. 

Dancing was then enjoyed until 6 o'clock, 
when the buses transferred: the excursionists 
back to the steamboat dock, where they re- 
embarked on the May Archer for the return 
to this city. On the sail up the. bay there 
were seléctions by the orchestra, dancing, 
group and community singing, and Miss 
Rose Sheridan gave an exhibition of spe- 
cialty dances and Miss Claire Najarian sang. 
The steamer docked here about 10 o'clock. 
Prizes for the races and games were pre- 
sented the winners by Ernest Kauer, while 
Stewart Caton officiated as Master of Cere- 
monies. The committee in charge of the 
affair was composed of George Coby, Ely 
Egnatoff and Miss Rose E. Cohen. 








Death of Charles Spandau 


Well Known Pittsburgh Jeweler Passes 
Away in His 65th Year 


PitrsBurGH, Pa., Aug. 20.—Charles Span- 
dau, of the firm of Spandau Bros., Smithfield 
St. jewelers, died here last Tuesday. He 
was 64 years old. His death was a great 
shock to the members of the trade, the de- 
ceased having been identified with the 
jewelry business of Pittsburgh for the last 
37 years, and was one of the oldest jewelers 
in the business life of the community. 

Mr. Spandau was born in Germany, and 
it was in that country that he learned the 
jewelry business. Coming to America he 
first settled in Washington and later moved 
to Pittsburgh and had for many years been 
engaged in the jewelry business in the pres- 
ent location. Mr. Spandau is survived by 
his widow but leaves no children, the young- 
sters with which the couple had been blessed 
dying in infancy. 

The funeral took place last Thursday, 
well known members of the trade acting as 
pall-bearers, the large number of jewelers 
and friends attending the funeral indicating 
the large circle of friends mourning his loss. 
The interment was made in West View 
Cemetery. 

There will be no change in the conduct of 
the business, for Julius Landau will con- 
tinue to carry one the affairs of the business 
without interruption. 











Market Prices for Silver Bars 


The following are the quotations for silver 
bars in London and New York as reported 


for the past week: 


Selling Price 
London U.S. Gov’t New York 


Date Official Assay Bars Official 
Aig. 162050 cus 25% 56% 54% 
= St een 25 57 54% 
ach: Terre 25% 57 54% 
a 1 1, Speer 25% 56% 54% 
er ees ews 25 56 54% 
i ” Seren 2448 56% 54% 
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Platinum Metals in 1926* 





Development in South Africa continues to 
be the main feature of the year in platinum, 
although there has been a considerable dis- 
crepancy between the early predictions and 
the actual developments. About two-thirds 
of the companies organized to operate de- 
posits in this territory have fallen by the 
wayside before reaching production, and one 
company closed down operations after work- 
ing for several months. Definite data are 
available on three plants that were in opera- 
tion at the end of the year, and it is possible 
that one or two more had reached the pro- 
duction stage at that time. 

Beginning in September there was a sharp 
break in platinum prices that continued its 
downward trend to the end of the year, and 
through the first half of 1927, almost equaling 
the low prices during the slump of 1921. 
Since both Russia and Colombia show in- 
creased outputs for the year, it is prob- 
lematical as to how much of the break is due 
to the impending increase of production in 
South Africa. 


PLATINUM IN THE UNITED STATES 


The total production of crude platinum 
in the United States in 1926 was 286 oz., ac- 
cording to the U. S. Bureau of Mines. Mine 
operators in California in 1926 produced 269 
oz., valued at $22,610, as compared with 312 
oz., valued at $36,000, in 1925. Oregon 
miners sold 7 oz. of crude platinum, valued 
at $695, in 1926, as compared with 19 oz. in 
1925. The Boss mine, Clark County, Nev., 
was not operated and no ore was produced 
at the Rambler mine, Albany County, 
Wyoming, in 1926. Information supplied the 
Bureau of Mines indicates 10 oz. of crude 
platinum was produced on Dime Creek, 
Alaska, in 1926, but the larger part of the 
Alaskan output of platinum metals was 
palladium recovered from a copper lode of 
the Alaska Palladium Co. on Kasaan Pen- 
insula, in the Ketchikan district. According 
to reports, the low price of palladium caused 
suspension of operations of this mine in 
October. 

Early in 1927 final adjudication was made 
for the Cameron United States Platinum 
Co. and other claims to so-called mineral 
ground in the Colorado River Grande Can- 
yon region in the vicinity of the Bright Angel 
trail, The claims in question were located in 
1907, and adverse proceedings were initiated 
in August, 1922, on declarations that the land, 
claimed to be rich in platinum and other 
valuable minerals, in reality was non-mineral 
and that no discoveries of mineral had ever 
been made upon it. Although every effort 
was made to validate the claims the Secre- 
tary of the Interior sustained the adverse 
proceedings, saying: “The continued asser- 
tion of a baseless possessory right to these 
lands by the appellants and their co-defend- 
ants constitutes a continuing trespass and 
public nuisance. The public interest, there- 
fore, demands that they be declared null 
and void.’” 

Platinum refiners in the United States in 


* Reprinted from ‘Mineral Industry,’ Vol. 
xxxv, by courtesy of the publishers, the McGraw- 
Hill Book Co. 

1 Eng. Min. Jour., Feb. 19, 1927. 


By Georce FREDERICK Kunz, Sc.D., Ph.D., A.M. 


1926 purchased 43,267 troy oz. of crude 
platinum from domestic and foreign sources, 
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Prices—The trend of platinum prices dur- 
ing 1926 as compared with recent years is 
well shown in the cut on page 61, taken 
from Engineering and Mining Journal. 

From $120 at the beginning of the year, 
the price gradually dropped to a minimum of 
$108 in May, and then climbed back to $118 








STATISTICS OF PLATINUM IN THE UNITED STATES 








7——Refiners’ Production (a) ——, cr Imports — 
Mine Domestic 

Year Production Sources r Total ~ -~Unmanufactured (b)—, -——Manufactured—, 
Troy Oz. Troy Oz. Troy Oz. . Value Troy Oz. Value Troy Oz. Value 
a €72 638 638 * $15,950 118,851 $2,557,574 $410,997 
eg ee 390 773 5,570 182,237 120°478 3,320,699 333,965 
1 628 940 29,140 1,256,517 122,390 4,722,752 135,842 
eS ae 721 1,005 38,029 1,731,221 104,683 4,334,488 159,995 
ere 483 1,034 40,188 1,803,637 117,947 4,938,706 105,553 
i C 570 1,484 3,430 154,350 72,267 2,934,580 39,143 
i 742 (c) 6,495 322,347 61,437 2,340,476 71,532 
Ly | ee 750 (c) 24,518 2,044,801 53,484 3,138,396 mare 18,923 
| a 605 (c) 33,009 3,393,985 30,316 2,414,773 ne 382 
Vo Soe 647 (c) 54,399 5,763,574 54,962 4,949,755 mua 14,255 
[a 743 (c) 40,220 4,609,614 54,550 5,229,309 17,233 
B920: a6 s050% 613 (c) 36,015 3,994,064 80,955 8,474,499 94,408 
Ly Se 977 2,899 51,791 3,885,879 61,941 4,115,235 28,524 
Le a 1,008 1,998 54,142 5,285,342 94,591 7,749,457 Pre 52,905 
a 609 2,114 46,780 5,451,741 86,417 8,923,037 103 4,769 
Le 335 3,523 57,827 6,871,004 95,713 9,824,113 17 2,367 
|) 343 4,325 41,300 4,918,417 106,477 11,300,469 62 6,991 
7. Se 286 4,923 76,154 8,625,964 125,802 TS25G 986° kes i hw 


(a) Statistics of the U. S. Bur. of Mines. 
(c) Data not available. 


New platinum only. 


(b) Includes ingots, bars, plates. 








or 4030 oz. less than in 1925. Purchases of 
the domestic material were distributed as 
follows :? 


Alaska 
California 
MII ata ate axay ite iia cls «sierra avo Pls SE Ral eke 
Washington 
dpe AUER 3 Sp Sera i are ore er or pear Gr ee ee 


ee 


ee 


in September. From this point on, a second 
decline brought the price down to $110 by 











1922 1923 1924 1925 1926 
Ounces Ounces Ounces Ounces Ounces 

41 29 5 24 1 

918 707 161 160 110 

95 63 24 60 60 

4 1 wee ane mY 

: i 2 7 
1,058 800 192 251 171 


The following figures for the purchases of foreign crude platinum were given: 


Colombia 
Russia 

Australia 
NEE CUNMNNION osc Gin dee cnnsenieinsabeeul 
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Refined platinum metals recovered in 1926 
from crude platinum, from ore and concen- 
trates, and from gold and copper refining 
amounted to 84,981 0z., of which 11,165 oz. is 
believed to have come from domestic ma- 
terials. 














1922 1923 1924 1925 1926 
Ounces Ounces Ounces Ounces Ounces 
53,385 48,727 56,387 37,962 37,564 
10,085 4,997 7,046 4,473 1,267 

teen “eieee  .. wed 4,852 4,242 

12 1,017 1,046 10 23 
63,482 54,741 64,479 47,297 43,096 








the end of the year. The decline continued 
during the first half of 1927, however, to a 
point nearly as low as the minimum of 1921.8 

Palladium quotations followed much the 
same course, opening the year at $78 to $82 








NEW PLATINUM METALS RECOVERED BY REFINERS 


-———Platinum—__, 


Year Troy Oz. Grams 
ROU Ba oo sicescicsigeces 54,399 1,691,999 
os 5 RR eae 40,220 1,250,983 
BBs b's clench eesis 36,015 1,120,175 
Bas Son's Ksiveeceaes 51,791 1,610,881 
IEE wg Sic) dwiaieie leis si eis 54,142 1,684,006 
Bet picts Wis nieis Bwowatiens 46,780 1,454,998 
ROB 5.00 Sons ces om 57,827 1,798,593 
DS Sowa eeeiee: site 41,300 . 1,284,554 
PP ecawconcdeesies 76,154 2,368,643 


(a) Includes osmium. 


Imports—Imports of platinum increased 
from 106,477 oz. valued at $11,300,469 in 1925 
to 125,802 oz. valued at $13,230,148 in 1926. 
The two chief sources of imports were 
Colombia and England. The material re- 
ceived from England was probably partly of 
Russian origin. 





2J. M. Hill, U. S. Bur, of Mines. 


Iridium Osmiridium Palladium Rhodium 
Troy Oz. Troy Oz. Troy Oz. Troy Oz. 
465 539 4,024 326 
401 402 3,807 279 
418 409 4,309 393 (a) 
286 581 2,686 1,026(a) 
210 1,301 1,943 122(a) 
280 787 1,934 16(a) 
680 1,261 6,065 174(a) 
283 648 7,358 54(a) 
234 2,113 6,437 43(a) 








3 The low price of $72 per oz. for refined plati- 
num was quoted on June 1, 1927, this price con- 
tinuing unchanged through June and July. In 
the meantime the price of palladium was holding 
steady at $70 to $72 per oz., so that on June 
1 the cost of platinum and palladium per ounce 
was nearly the same. Palladium, however; de- 
clined to $60 per oz. on June 15. It should be 
much less than that'of platinum for an object of 
given size, owing to the fact that its specific gravity 
is only 11.4 against 21.7 for platinum. 
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EMERALDS 
SAPPHIRES 
RUBIES 
Individual Pieces 


id Fam HENRY GREEN 


Calibre and Fancy Shapes 
Gems as well as 527 Fifth Avenue New York 


Commercial Stones **The House of Precious Stones” 
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SPECIAL REDUCTIONS 


for August 


DIAMOND BRACELETS 


Brooches, Pendants, Rings, etc. 


HENRY MEYER 


Importer of Diamonds 
Telephone: Vanderbilt 0934 527 Fifth Ave., New York 
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IMPORTS OF THE ALLIED PLATINUM METALS INTO THE UNITED STATES FOR THE 
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YEARS 1924-1926 
Aver. per Aver. per 
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old material forms an important part of the 
supply in the United States, since it usually 























Troy Oz. Grams Value Oz. G 
fn P — amounts to almost as much as the refiners’ 
r 1 a 
Ns caksuancvess eres thyenasus 1,397 43,451 $214,384 «= g153.46 = g4.gaté ane on of new metal. In 1926 the second 
EE nepnntkabiaien evade eA¥Fesinass 1,446 45,975 «174.460 += 120.65 ~—S3.79-~—S ry Platinum amounted to 38,795 oz., and the 
NE is veshutan sickerethsy cakinenases 350 10,886 38,931 (111.23 3.58 total platinum metals to 46,137 0z., a con- 
ee Os 0 poe OO ore — = poet ren = siderable increase over 1925, when the 
‘0 MUM corer cc ccereccereseserrecceesescrs ’ fT > . 2 - 
I hs OMNES VA Ka Aa2 60 era dap ao 882 27,433 45,846 31.98 1.67 Secondary recoveries were the lowest that 
i they had been for many years. 
| Ey, Serrer er ce ty er rere ee 2,349 73,061 $586,913 $249.86 $8.03 SECONDARY PLATINUM METALS RECOV- 
GeMIUM 2.00.0 cess cess cesecescceccsecens 3,236 100,649 446,276 137.91 4.44 ERED IN THE UNITED STATES 
IN pL cau Gneisorsésekiindavcts 1,050 32,658 120,845 115.10 3.70 Ver, Plati idi : 
ES aa eccanastienteiachinavess 8,296 258,030 483,349 58.26 «1.87 ous aa ee ee 
ache edbtuabaeceen than 2.476 77,011 169,687 68.53 2.20 ae sea | ea oa 
ae ee Cae ed kaha s 1,856 : j ae: Zens , — , “a 
Ruthenium 57,727 115,618 62.29 2.00 Se Ae 40,378 3,410 —‘1,795 “re 
1926 ee 54,454 3,504 3,467 an 
 erlieeacinc codibieVexsinnencs i 3,305 102,796 $411,646 $124.56 $4.01 EID encase 51,255 3,355 3,100 vee 
Oeniam and osmiridium ................005. 6,141 191,004 . 658,756 107.27. 3.45 IFAD. wos ees 39,131 1,776 4,887 229 
es aah Cine apa neikinety ie 8,258 256,849 460,015 55.70 1.79 19EB. «- +04 40,062 1,937 = 4,193 496 
Rhodium and ruthenium .............0ee000. 2,120 65,938 ~=—=-117, 163 55.26 1.78 SORES ses as 39,152 2,021 6,246 453 
po RETR 45,474 2,200 5,784 1,013 
AVERAGE MONTHLY PRICES OF PLATINUM AT NEW YORK 1925. .....4 35,578 1,827 4,680 1,189 
i aaa ale dlaas: daa WR eiasc 38,795 1,478 5,647 217 
1918 1919 1920 1921 1922 1923 1924 1925 1926 Market Control—Platinum is a peculiar 
es Oe = — ~~ Lee -— — _— — — metal in that a market decline in price is not 
SEED, ibis sie’ s:5.008 ; : * ; 3 3. : 117. 13. H i : 
Es hss inst 108.00 99.20 138.56 72.46 87.50 110.85 121.69 117.00 112.00 _ likely to stimulate use, but might even 
RRR 108.00 99.85 127.04 7340 87.50 11684 115.58 118.27 111.54 have the contrary effect. The very high price 
i ivdinsek dens 106.27 102.60 97.50 73.74 85.53 115.01 115.73 119.85 108.96 discourages industrial uses; and no reduction 
Re ec. eke). WASO 3200. jose 5038 11680 teas ieee 11688. Oe Seems © to coe eee 
= peeree 105.00 107.60 111.44 73.22 9837 11600 120.00 120.00 116.00 developed materials is at all likely. Primarily 
September ......+.-- 105.00 128.70 115.20 75.96 117.28 116.00 118.92 120.00 116.84 the market for platinum is to the manufac- 
— cheeses — at pie “- aoe a a“ — arn turer of jewelry. The desire for platinum 
ovember ....ccecee e fs Ye) 2. % 4.4 § x 112. ; ; 
December ......---- 105.54 151.35 79.62 78.19 113.60 125.00 117.00 120.00 111.85 Jewelry is based largely on the fact that only 
the rich can afford it; and if the price were 
RS  cestiosen 105.95 114.61 110.90 75.03 97.62 116.54 118.82 119.09 113.27 not prohibitive to much of the population, 
an oz., reaching a low of $66 to $70 in mid- CONSUMPTION OF PLATINUM IN THE UNITED STATES BY INDUSTRIES 
aerial a to $68 to Pan re tedouer. (In troy ounces) hokaaaal 
r. ners r ee . e 
| ee . 3 - naib eport a Pe i $83, ’ 1923. Platinum. Iridium. Palladium Others. Total. of Total 
ow of $63, and average price for the year Chemical ..,....0..sceesseeens 8,637 190 485 266 9,212 4.86 
$70 an oz. a sete eee e cece eee eeees 18,596 1,675 3,666 ses 23,937 12.64 
to ES ree 16,288 153 10,116 a 26,557 14.02 
Iridium was quoted at $380 to $390 an oz. MREG 5 wioececns sire sck a wleieie ooie-0i 105,699 3.073 14.948 190 23.720 
Rg ‘w ; } ? , 123,72 65.29 
the first part of the year and at $300 to ee eee 3,156 1,403 986 1,256 6,045 3.19 
at the end of February. With the arrival of "152,376 6,494 30,201 1,712 189,471 100.00 
large supplies from Australia and South lyZ4. 
Africa (via England) the price began to sag, SENN, «snes deve oeaterssess 10,507 122 436 403 11,068 6.82 
hed $200 215 the fi 'M d EES, SE een ae eres 16.588 1,269 3,099 — 20,956 12.85 
reached $ to $ the frst of May, an AAD Sine Sci oses Ree Awe 11,092 131 10,049 of ad 21,272 13.05 
$125 to $135 the first of July, which price Jewelry .....-..--.ee seer eee 87,151 2,204 12,480 746 101,835 61.90 
was maintained until the end of October, Miscellaneous ............++--. 5,012 634 2,122 973 ‘8,768 5.38 
when the low of $120 to $125 an oz. was - 130 350 4,360 28,186 2,122 162,896 100.00 
reached and was maintained to. the end Of  Cremical ...... apnauabeicien 12,558 71 383 685 13,697 7.75 
the year. Refiners give the following prices: Electrical .......-..-0+++ 0008 10.845 1,579 3.157 111 23,692 13.40 
high $390, low $115, and average for the Dental ....-...+++esseeeeeeees 9,293 95 14,952 ecu 24,340 13.78 
year $169 an oz NIE nc ciunciyavxcaersshs 93,293 2,840 10,950 2,280 109,363 61.95 
ore ‘ ‘ Miscellaneous .......----eeeee% 3,356 220 520 1,414 5,510 3.12: 
The average selling price of osmium was 7345 7805 9962 4.490 176.602 100.00 
$78, of rhodium $77, of ruthenium $69, of the 1926. ee ’ ‘ : : 
five per cent platinum-iridium alloy $116, Chemical ..........---+00000: 10.253 145 213 288 10,839 6.32 
and of the 10 per cent alloy $123 an oz. SEGRE «oh seis oc Fee eseeds 16,765 1,608 3,508 185 22,066 oc 
: Ms ud adn vyekraneese 8,542 131 11,063 ade 19,736 11. 
Stocks—Stocks of metal in the hands of Jewelry 1.20. ....cceeeeee eee 85.908 2,949 7,770 454 97,081 56.54 
refiners at the end of the year were the Miscellaneous ........-.+++++++ 17,381 581 2,181 1,751 21,894 12.76 
138,849 5,414 24,735 2,618 171,616 100.00 


heaviest that have been held at any time 
since the close of the war. 








STOCKS OF PLATINUM METALS IN HANDS OF REFINERS DEC. 31 


(In troy ounces) 


Platinum Tridium Palladium Others 
RE re acs 2 ee Saw ERE ERS bs 46,747 4,196 16,565 236 
LR a ea or Cnr ee are en eee 38,514 4,991 21,042 3,113 
CSN soa hs Scie aeonaie awa eaelauswawals 41,900 7,559 24.975 1,583 
Ms iain Ss ets bes Ek Rw Yo-ve ew AEO 36,554 5,208 26,266 2,697 
SEES at Sennen Gee eee once ee ree ear 40,464 3,622 27,400 3,053 
RSE crys ck cetera ak swle/otiewes 44,024 3,720 26,740 4,609 
Rs age dots Cees Beng eet aN 64,203 3,933 31,950 5,485 


Consumption—The consumption of plat- 
inum showed little change during 1926, being 
only about one per cent higher than in 1925. 
The amount of palladium consumed decreased 
18 per cent., while that of iridium increased 
nearly 13 per cent. The proportion of plat- 








inum metals absorbed by the jewelry trade 
has been decreasing slowly since 1922 and in 
1926 dropped five per cent. slightly more than 
jn the four years preceding. 

Secondary Platinum.—The amount of plat- 
inum metals recovered from scrap and other 


the market would dwindle. The only effec- 
tive way to market a product of this kind 
is through the medium of a world syndicate 
similar to that which distributes diamonds, 
or at least with the close cooperation of a 
few interests that can control most of the 
world supply. There have been numerous 
reports as to the possible formation of a 
combine of this kind, but there is as yet 
no definite information as to progress. That 
some such action will likely be needed is 
quite probable, in view of present conditions 
in both Russia and South Africa. Colom- 
bian production is also increasing. The 
Canadian and United States productions are 
not only small, but not subject to material 
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“BUY FROM THE CUTTERS” 


GEMS 


EMERALDS AQUAMARINES 

RUBIES CHINESE JADE 

SAPPHIRE BLACK OPALS 
and other PRECIOUS 


and SEMi-PRECIOUS STONES 


AMERICAN GEM @> PEARL Co. 


Miners : Cutters : Importers 


SIX WEST FORTY-EIGHTH STREET 
NEW YORK 
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THE WASHBURN 


SECURITY MAGIC NUT 
Automatic Holder for ear studs, scarf-ping 
etc, ‘ 


for all sizes of scarf- 
pin wire. Guaranteed. 


EAR WIRES 


for unpierced ears. 


SAFETY CATCH 
for Brooches, ete, 
Can be applied to any 
work where pin tongues 

=) used 


Open. Closed. “= = 
Descriptive Circular on Application. 
Pearl Drilling and Adjusting a Specialty 
Special Order Work and Repairing 


_C. IRVING WASHBURN, 108 Fulton Street, N.Y, 
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Aim your orders straight at us. 
synthetic or imitation stones we are headquarters. 
Over 60 kinds of stones always carried in stock. 
Seven out of ten orders are shipped the same day 
we receive them. 


Diamonds, Pearls, Precious, Synthetic & Imitation Stones 





For precious, 












S. NATHAN @& CO., inc. 


73 NASSAU STREET, 


Importers and Cutters 


NEW YORK 











Blue Zircons 


Best Quality blue Zircons available in 
all sizes at very reasonable prices. 


Cables “GENUINE” 


P. A. Keerthiratna & Bros. 
85 Chatham Street 
Colombo, Ceylon 


P. O. Box 294 















Just Issued 


The Buyers’ 
Directory 











Price, $1.00 





Jewelers Publishing Corp. 
11 John Street New York 








E A RTH ENWARE 
Dipping Baskets 
J. & H. BERGE 35.2%. Sco" 
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increase. On the other hand, Russia has 
considerably stabilized her production salle 
State control, and while no definite figures 
are known, the 1926 production has been 
estimated as high as 60,000 oz., and opinions 
pee wees expressed a2 €& the possibility of 
an early increase to 100,000 oz. The South 
African situation is even more problematical, 
for here there is the development of = aw 
industry instead of the resuscitation of an 
old one, and it is in the hands of numerous 
private individuals instead of under state 
control, as is now the case in Russia. Pro- 
duction in South Africa has not yet come 
up to the level of the early predictions set for 
it, and many feel that it never will, but even 
ig South Africa never does become the lead- 





Fic. 1—THE TREND OF PLATINUM PRICES 
FRoM 1920 to 1927 


ing producer of the world, the probability 
still remains that before many years it will 
be producing at least a material part of the 
world’s supply of platinum. 

With the possibility then, of considerable 
increases in production in the near future 
in Russia and South Africa, any combination 
that hopes to control the future supply and 
price of platinum must certainly include 
both of these countries, and probably Co- 
lombia as well. The fact that Russian in- 
dustry is State-controlled, obviating the neces- 
sity of negotiating with numerous individual 
operators, and that South Africa already has 
before it the example of the Diamond Syn- 
dicate with its many years of successful 
operation, are thought by some to be favor- 
able factors. But even so, the problem is 
far from an easy one, and it is not likely that 
much can be accomplished in this direction 
without long and careful study and negotiation 
with all of the various interests involved. 

(To be continued) 








Picnic of the Thirty Year Club of 
Illinois Watch Co. 


SPRINGFIELD, II1., Aug. 20.—Ninety mem- 
bers of the Thirty-Year Club of the Illinois 
Watch Co. held their second annual picnic 
last Saturday at Bergen Park and Mayor J. 
Emil Smith was speaker of the evening at 
the dinner served at the clubhouse. Enter- 
tainment included a program by the Illinois 
Watch Co. band, a quartet, baseball, horse- 
shoes and croquet. J. W. Smurr, president 
of the club, was in charge of the event. 








The Gensler-Lee Co., which has a chain 
of retail stores in the west, has opened a 
store in the new Cheasty building, 3rd and 
Pike Sts., Seattle, Wash. This company has 
been organized for 27 years and claims to do 
the largest credit and cash retail business 
west of Chicago. 
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Alleged Crooks Caught 


Two Men Arrested While Filing Locks Off 
Gate Protecting Philadelphia 
Jewelry Store 

PHILADELPHIA, Pa., Aug, 23.—An anony- 
mous “tip” by telephone thwarted an attempt 
to rob a jewelry store and resulted in the 
arrest of two men caught by a city detective 
in the act of filing the lock on a protecting 
gate of the store. 

A few moments after 4 o'clock in the 
morning the lieutenant on duty at the 11th 
and Winter Sts. police station received a tele- 
phone call that two men were prowling about 
and acting suspiciously along Market St. 
near 10th St. Before the lieutenant could 
ask for more specific information the infor- 
mant hung up his phone. 

A detective was hurried to the section 
named and after looking about for a few 
moments, heard a suspicious sound from the 
jewelry store of LeRoy & Co., 1032 Market 
St. The detective slunk along the buildings 
until he arrived at thé store, which is pro- 
tected by a steel gate which is locked every 
night. There he saw two men, one of them 
filing busily at the lock of the gate. As the 
detective came up, the file broke and the 
man looked about as if for another one, he 
had laid down. He saw the detective and 
the latter covered both men with his revolver 
and took them handcuffed to the station 
house where they gave the names of Thomas 
Morrow and Frank Clancy. Both were held 
on a charge of attempted burglary. 

One of the men had almost filed the lock 
through and the police say their plan was 
evidently to then open the gate, and force 
entrance to the store. Neither of the pris- 
oners has a police record here but headquar- 
ters is checking up lists of men wanted in 
other cities. 











Export Trade Decreasing 





Why Jewelry Manufacturers of Providence 
and Vicinity Are Feeling the Competi- 
tion of German Firms in the 


World Markets 


ProvipENCcE, R. I., Aug. 20.—According to 
the statistics just furnished from Washing- 
ton, D. C., the exports of jewelry from 
Rhode Island that did not go out of the 
country via the parcel post route during 
the 12 months of 1926 were valued at 
$344,337, and gold plated articles were given 
a total value of $141,181. This is a con- 
siderable variation from the valuation of the 
corresponding products for the two previous 
years. 

In 1924 the value of the year’s jewelry 
exports from Rhode Island amounted to 
$424,000 and of gold-plated articles $132,000 
while in 1925 the valuation was $414,000 and 
$167,000 respectively. Commenting upon 
these differences the Providence Magazine, 
published monthly by the Providence 
Chamber of Commerce, in its latest number 
says: 

“As reported by several of our jewelry 
manufacturers, exports of their products to 
the Latin countries’ of South America were 
not only light in 1926, but they will be even 
less in volume and value this year. This 
unsettled state of the export trade is declared 
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to be due to losing competition on the part 
of German manufacturers of the cheaper 
grades of jewelry that are much in demand 
in South America. 

“First of all there is the obstacle of the 
cheap-priced labor of Germany. The 
jewelers employed in that country receive 
wages that would be considered beggarly in 
the United States. On the other hand, 
American jewelers at the bench receive 
wages on a par with the high pay given in 
all industrial establishments of this country, 
hence German journeymen jewelers cannot 
be competed against. Then there is the mat- 
ter of credits. Germany years ago adopted 
the policy of extending long credits to her 
South American patrons, jewelry dealers 
included. Payments on account were ob- 
ligingly deferred until ‘manafia’—the tomor- 
row which seemed never to be near: dawning. 
American capital, which is turned over and 
over all the while, could or would not stand 
long-deferred payments of bills. Some 
jewelry manufacturers shipping to South 
American customers are reported to have 
had very unsatisfactory experiences. 

“It is to be noticed that in the tables of 
the first quarter exports for the present 
year of Rhode Island products neither 
quantities nor values of jewelry shipments 
appear. Instead, there is a blank space. The 
same applied to ‘gold-plated articles.’ The 
reason is that whatever of cheap jewelry 
and gold plate stock was sent out’ of the 
country in the first three months of 1927 
went via the parcel post, and there was no 
way of determining and checking up such 
shipments. The item of ‘gold-plated articles,’ 
relates to an infinite number of items that 
no stretch of imagination, so an authority 
states, are related in the slightest degree to 
the jewelry industry, and they all went 
abroad under the cover and protection of 
Uncle Sam’s postage stamps.” 
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Jewelers’ Lien Law 











Governor of Georgia Signs Bill Authorizing 
Sale of Goods Unclaimed After 
One Year 

ATLANTA, Ga., Aug. 19.—Governor Hard- 
man has just signed the Jewelers’ Lien Law, 
recently passed by the legislature, making it 
possible for jewelers to sell goods that have 
been left with them for repairs and not paid 
for by customers. The text of this bill was 
published in the July 6, 1927, issue of THE 
JEWELERS’ CIRCULAR. 

The act provides that jewelers may sell 
articles so left with them after a period of 
one year by notifying the owner at his last 
address 10 days in advance of the sale. If 
the article is still unclaimed, he may then 
sell it at “public outcry” before the county 
court-house on the date advertised, taking 
out the amount due him for the repairs 
made, and holding the money over and above 
this subject to the call of the former owner. 

Passage of the act is a signal victory for 
the retail jewelers of the State, and will rid 
the trade of the legal entanglements which 
hitherto have made repair work a nuisance in 
Georgia. 


The H. R. Terryberry Co., Inc., Gran 
Rapids. Mich., has been incorporated 
manufacture and sell jewelry. The capital is 
$25,000. 
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Wait tye gee 2 





CHINESE JADE 


“appeals to the Aesthetic Sense of the American 
Jewelry Buyers” 


We have long been leaders in Jades and are considered authorities. 
Our Chinese Jades are offered in Mounted Jewelry and Unmounted. 





Jades for Women Jades for Men 
Bracelets — _ Rings Cuff Links Rings 
Brooches — Pendants Scarf-Pins — Watch Chains 
Earrings — Necklaces Full Dress Sets 


Ta < 
WING & eaiatienat 


Lapidary Mills: Canton, China 
EXPERTS IN JADE 


Chinese Importers and Wholesalers 


'd 255 FIFTH AVE. “vic: NEW YORK, N. Y. 









































THE UNUSUAL IN Arrival of Shipment 
PRECIOUS STONES 
from the Far East 


Star Sapphires 
We cordially invite the trade to inspect a large and assorted 


Cats Eyes lot of STAR SAPPHIRES and STAR RUBIES of extraordi- 
Emeralds nary charm, imported by us direct from the Far East. 

. This shipment includes a variety of commercial gems suitable 
Star Rubies : for manufacturers and retailers in unmounted merchandise. 
Oriental Sapphires A varied selection of popular sizes, affording us the opportunity 














to offer the trade these rare gems at unusual and attractive prices. 


FLORENCE T. KAYE, Inc. 


IMPORTERS OF PRECIOUS STONES 


565 FIFTH AVE. NEW YORK 
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Missouri Jewelers Discuss Big Problems 


Retailers Gather at Kansas City, Aug. 15-16 at the Twenty-First Annual Convention of State 
Association and Hear Many Brilliant Addresses—Officers Elected for Ensuing Year 


Kansas City, Mo., Aug. 17.—Perhaps the 
most notable feature of the 21st annual con- 
yention of the Retail Jewelers’ Association 
of Missouri, held Aug. 15 and 16 in the Doric 
room of the Hotel Baltimore, was the enthu- 
siastic sincerity with which the members ap- 
proached and discussed the outstanding prob- 
lems of the jewelry industry. It was appar- 
ent throughout all the business sessions 
during the two-day convention that the Mis- 
souri retailers are more prepared than ever 
before to cooperate, both among themselves 





OFFICERS AND SPEAKERS AT THE 





Horological Institute, brought up many ques- 
tions as to the education and compensation of 
the watchmaker or watch repairer. 

Phil A. Dallmeyer, Jefferson City, turned 
over the gavel at the last session to Frank 
Nickl of St. Louis who will fill the presi- 
dent’s chair for the following year, E. P. 
Burman of Springfield, Missouri, was elected 
vice president, and Fred Sands, acting secre- 
tary-treasurer of the Association for the 
past half year, was elected secretary-treasurer 
for the ensuing annum, H. J. Heindrichs, 
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Left to right—Phil. A. Dallmeyer, retiring President; T. L. Combs, leading speaker; Frank Nickl, 
president elect; F. W. Heindrichs, Executive Committee; Fred Sands, Secretary-Treasurer, 


and E., 


and with the National Association, for the 
national and State welfare of the trade. 

It is estimated that 250 jewelers were at- 
tending the two shows in the Hotel Balti- 
more during the convention, and the business 
sessions of the Association were well rep- 
resented at all times by visitors and by mem- 
bers. 6 
_ The problem of national publicity and na- 
tional research and the advantages to be se- 
cured by the individual jewelers from both, 
were sharply and effectively brought to the 
attention of the Association by T. L. Combs 
of Omaha, Neb, Mr. Combs’ two brilliant 
speeches brought a great deal of hearty re- 
sponse from the Association and resulted in a 
definite program being outlined for a State- 
wide billboard campaign, and a promise of 
financial aid to the national organizations. 

The illustrated lecture on diamond mining 
and diamonds, presented by Will G. Drosten 
of St. Louis, brought to the Association a 
fascinating and romantic story new to most 
Missouri jewelers. George M. Husser of the 

nsas City Better Business Bureau clari- 
fied the purpose and achievements of that 
Organization in its relation to the jewelry 
trade. A. T. Westlake, dean of Bradley 


P. Burman, 


Vice-President. 


Jefferson City, Mo., and Fred W. Pilcher, 
Mexico, Mo., were re-endorsed as directors 
for another four years. 


Monday’s Sessions 

The morning session of the convention 
opened Monday at 9:00 with Phil A. Dall- 
meyer presiding. By 12:00, all preliminary 
arrangements had been cleared away, the 
jewelers gotten together, and the afternoon 
program outlined. 

At noon the Association held its conven- 
tion luncheon in the Elizabethan room of the 
Hotel Baltimore. More than 40 retailers and 
Association guests were present. Accomoda- 
tions had been made for a possible 50, and 
these were found to no more than necessary. 
Many old friends took this opportunity to re- 
new acquaintanceships. The luncheon seemed 
to bring the jewelers together in a warmer 
sociability, giving a forecast of the warm co- 
operation which was to accomplish so much 
and made the convention so great a success 
during the afternoon and the next day. 


MONDAY AFTERNOON 

It was during the early part of the after- 
noon session that a report of the executive 
committee meeting in March was read by 


Fred Sands. Such questions as the meeting 
place for this year, and the problem of what 
could be done with manufacturers and whole- 
salers who continued to differentiate in prices 
to retailers, had been settled. A photographic 
copy of such a letter containing such a differ- 
entiation and sent to a Missouri retailer, had 
been made by President Dallmeyer after the 
March meeting; he in turn had sent it to 
Fred Sands for legal advice. Mr. Woodbury, 
the Association’s attorney, to whom Mr. 
Sands had submitted it, advised caution being 
used in any action on the matter. He sug- 
gested no specific action to be taken but sug- 
gested a round-about method which might 
accomplish some good. Mr. Woodbury’s let- 
ter was read. 

Following the report on the executive com- 
mittee, Mr. Sands was called upon to make 
a report upon the treasury of the association. 
Mr. Sands reported the disposal and hand- 
ling of all moneys which had come into his 
hands since he had been appointed secretary- 
treasurer. The members of the Association 
regarded Mr. Sands’ wise handling of funds 
very enthusiastically. A feeling of satisfac- 
ticn was expressed among the retailers with 
Sands’ work; particularly at his wise and 
careful investment of surplus and careful 
disbursement of expenses. 

Phil A. Dallmeyer, taking the chair, ap- 
pointed two committees: the appointment 
committee to select candidates for the next 
year’s offices, and the resolution committee. 
Charles E. Tieman of California, Mo., was 
appointed chairman, to be assisted by W. G. 
Drosten of St. Louis and H. J. Heindrichs of 
Jefferson City. The resolution committee 
was composed of Frank Nickl, chairman, and 
Herman Mauch, St. Louis. 


MR. DROSTEN’S LECTURE 


The diamond lecture of Mr. Drosten of 
St. Louis covered all the sources of diamonds 
in the world and their histories. However, 
the lecture was especially centered around 
the African mines and their development. A 
large silver screen was hung on the front 
wall of the Doric room and Mr. Drosten set 
his slide machine about halfway to the front 
of the room in the aisle. He explained the 
maps and scenes of mining camps as he went 
along, and gave a free, running story as the 
pictures were changed. 

Beginning with the various crystallizations 
of diamonds, with which he displayed a pic- 
ticure of all the varieties of diamond crystals, 
he pointed out the differences between the 
cubic, the round, and the amorphous states. 
Four places in India exist where diamonds 
are found in large quantities. These have as 
a common market center Golconda, hence 
the name Golconda diamonds. 

Diamonds were discovered in Brazil in 
1723 in the region of Minas Geraes. But the 
beginning of the most important diamond 
mining center of the world was made along 
the German South West African coast be- 
tween Walfish Bay and Whale Bay. Here, 
where the country is flat and covered with 
sand dunes, diamond mining was extremely 
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difficult, 50 men with leather knee pads being 
required to cover an acre of diamond soil 
in one day. The diamonds discovered here 
were small but extremely hard and brilliant, 
ranging in size from a pin point to a French 
pea. 
In 1867 diamonds were discovered along 
the Orange rivers at a point about equi-dis- 
tant from both the east and west coasts of 
South Africa. Here was witnessed the first 
South African “rush.” 

Mr. Drosten illustrated this part of his 
lecture with pictures of Atherstone, the 
geologist who pronounced the first crystal 
brought to him a diamond and of O’Reilly, 
who was the bringer of the diamond. A 
scene of the Vaal diggings, showing mining 
methods resembling our own gold-panning 
days, were shown; other scenes gave an 
idea of how the mines were worked, and 
their primitive social status. 

In 1871 diamonds were discovered in Kim- 
berley on the farm of a Boer. No one had 
thought of dry digging for diamonds before, 
but now it became a fact. A diamond in the 
rough, blue-clay setting was shown to give 
the jewelers some idea of how the diamond 
first appears. 

The first regulations of the Kimberley 
mine forced each digger to stake off but 30 
square feet. These were later subdivided. 
The digging began to destroy all means oi 
communication with the outside world so 
that they then set aside a 15 foot road run- 
ning the entire width of the excavations, 
which were going deeper and deeper. The 
15 foot road had to be abandoned as the dig- 
gings became deeper and the rains washed 
out great portions of it. In 1874 cables were 
strung from the mines to the edge of the 
huge circular crater. 

The development of mining methods from 
the first man-driven rotary washers to the 
later huge machine turned washers, was an 
interesting part of the lecture, illustrated 
thoroughly by scenes of the actual mines and 
mine conditions. 

Too, pictures of the development of mine 
shafting demonstrated to the Association 
members how arduous had been the growth 
of competent mining engineering from the 
primitive to the scientific. Dynamiting the 
crumbling walls of the crater was not in- 
troduced until after three or four years in 
which many workmen lost their lives. The 
introduction of dynamite was one of the most 
important steps in bringing the Kimberley 
mine organization out of chaos. 

Mr. Drosten went on through the history 
of the Kimberley mines, telling of the Amal- 
gamation of the De Beers and the Kimberley 
holdings, the beginnig of shaft mining, and 
the organization of the combined companies, 
in which Cecil J. Rhodes was the moving 
figure. 

From the individual tiny diggings to the 
huge compounds of the amalgamated com- 
panies with their weathering floors, their 
automatic diamond sorting machines called 
greasers because of the use of axle grease 
to catch the diamonds, and the complicated 
but efficient system of sorting and cleaving 
—this is indeed a great development. 

The Premier mine, in which Captain 
Wells found the famous Cullinan diamond, 
was discovered in 1902. The Cullinan, found 
by accident, weighed 3,240 carats, stated Mr. 
Drosten, 

Many interesting methods of smuggling 
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diamonds were outlined by Mr. Drosten: 
prayer book insets, swallowing, cutting 
wounds in the arm and letting the wound 
heal over valuable stones, etc. 

Mr. Drosten closed his talk with a refer- 
ence to the diamond fields of Arkansas, 
which, he said, could not become profitable 
because of the expense of labor. These fields 
were discovered in 1908. 


BILLBOARD ADVERTISING 

A general discussion followed Mr. Dros- 
ten’s talk. Frank Nickl of the South St. 
Louis Retail Jewelers’ Association, spoke on 
the activities of that organization and its 
success with billboard advertising. Mr. Nickl 
stated that it was not difficult to get 25 mem- 
bers of the Association together once a week, 
and at least 15 by telephone. By a little 
more cooperation, suggested Mr. Nickl, with 
the president of the Missouri Association, 
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any convention should have present several 
hundred or even a 1,000 members. 

Speaking of the Missouri Retail Jewelers 
Association, Mr. Nickl said that the mem- 
bership fees were very moderate—$10—and 
that the main difficulty with getting a large 
membership is the lack of vision on the part 
of “watch makers” and retail jewelers who 
see the $10 first and the advantages of their 
membership afterwards. The retail jewelers 
should look forward. 

As a remedy to this, Mr. Nickl suggested 
that more money be spent by the secretary 
sending out letters. He stated that St. Louis 
was spending $7,500 during October, Novem- 
ber and December for 38 illuminated bill- 
boards and 62 lithographed boards. This 
amount is being paid by the larger jewelers 
and manufacturers at the rate of $100 a 
month and by the smaller jewelers pro rata. 
In this way the South St. Louis Association 
has overcome a great deal of the difficulty of 
collecting the money by the installment 
method. The St. Louis boards will adver- 
tise from now until Jan. 12 with the slogan 
“Buy Diamonds From Your Jewelry Store.” 
This, the St. Louis Association feels, will 
get the public to thinking in terms of jewelry 
for their holiday buying. 

Continuing, the representative of the St. 
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Louis Association stated that the : 
being stirred up by the organization, aaa 
advertised already were stimulating th 
jewelry business in St. Louis. In closing be 
made the observation that the jewelers of the 
United States were “coming out of jt” and 
waking up to the possibilities of development 
in their trade. 

President Dallmeyer took the floor tp 
thank the St. Louis Association. In his pe. 
lief, the billboard advertising in St, Loyjs 
was accomplishing a great deal of good 
and personally he believed that they would 
take up the idea in Jefferson City, and get 
some sort of a similar organization there 
He expressed the thought that billboard ad. 
vertising was cheaper and did more good 
than any other form. Too, all jewelers would 
benefit from a general billboard campaign, 

Hereupon, T. L. Combs of Omaha, Ne. 
braska, added his hearty commendation to 
any billboard advertising campaign which 
might be feasible by citing what the same 
sort of advertising had done for the jewelers 
in Omaha last Christmas. Mr. Combs stated 
the belief that Omaha and Council Blyfs 
were pioneers in such work. Their first 
Christmas billboards read simply “This is 
jewelry Christmas.” As an instance of its 
effect, Mr. Combs told how a prominent 
young society and clubman had come into 
the store a day or two after the boards had 
appeared. The clubman told Mr. Combs 
that “you jewelers have wakened up over 
night,” and went on to say that his mother 
had remarked she would have to start buy- 
ing jewels. He had asked her why, “Why, 
didn’t you seé the billboards stating that is 
a jewelry Christmas?” Mr. Combs went on 
say that the campaign was extraordinarily 
successful. “The psychological effect of that 
advertisement was immense,” stated Mr. 
Combs, In closing he suggested that the 
Misscuri Association would find any such 
program enormously successful. The Omaha 
jewelers are following out a similar plan of 
advertising again this year. 


ADDRESS OF GEO. M. HUSSER 


General discussion was then closed for the 
speech of George M. Husser, secretary of 
the Better Business Bureau. His address 
dealt with what the Better Business Bureau 
does for the retail jewelers over the state. 

Mr. Husser talked frankly about certain 
conditions in the jewelry business, laying 
especial stress upon the fact that a great 
deal of progress can be made by the jewelers 
getting rid of some of the practices*prevalent 
in the industry at the present time. 

As an introduction to the body of his 
speech, Mr. Husser cited a few examples of 
what the Bureau had done in the immediate 
past with cases of fraud. He mentioned the 
Perrigo case, in which the Bureau had looked 
into the details of an electrical invention 
which was supposed to secure energy in great 
quantities from the air. He went on to men 
tion three jewelry complaints in which mis- 
representation of jewelry had figured, and 
how the Bureau had settled these. He warned 
the jewelers of such practices stating that 
the Bureau had recourse to three methods of 
stopping chicanery and bad advertising meth- 
ods. These are what he termed the three 
P’s: persuasion, publicity, and prosecution. 
The final step is used only in case of last 
resort. we 

The Bureau, however, is an organization 
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for the betterment, not the detri- 
the jewelry business, Mr. Husser 
state. Their attempt was to clear 
business methods from the trade. 
In his estimation the | jewelers had enough 
competition from outside industries without 
fighting bad advertisers and bad business 
methods within their own ranks. 

There are 44 Bureaus in the country, and 
a national Bureau in New York. Kansas 
City’s was the third formed in the country 
in 1916. 

Mr. Husser passed out a copy of the stand- 
ards recently published in the Bureau’s Bul- 
letin relating to representations of jewelry in 
advertising. Mr. Husser stated that the 
standards were made up, in connection with 
the Federal Trade Commission, by jewelry 
interests; the standards form a sort of prac- 
tical working basis or ethical creed for the 
jeweler. Ets ' 

It is a wholesome sign in the jewelry busi- 
ness to find that a correct terminology has 
at last been secured and fairly well agreed 
upon by members of the trade, believes Mr. 
Husser. A more thorough following-out of 
these standards will inspire a more complete 
confidence in the trade with the consequent 
increase in business, is the opinion of Mr. 
Husser. 

President Dallmeyer thanked Mr, Husser 
on behalf of the organization, stating that he 
thought the members appreciated his talk 
more because almost every one was a sub- 
scriber to one “sucker” list or another. 


The meeting was then opened for a gen- 
eral discussion by the president. 

T. L. Combs of Omaha, told how the 
Better Business Bureau had fared in his 
town. W. G. Drosten suggested that all 
literature should be sent to either a St. Louis 
or Kansas City Bureau as soon as received 
for examination, cautioning them against 
destroying or losing the envelope, since the 
government is powerless to charge defraud 
by use of the mails unless it has the envelope 
the schemes are sent in. 

A general discussion of fakers and bottom- 
less promotion schemes followed. 

An address of welcome to the Kansas City 
jewelry and giftsware shows was made by 
Mr. Fuller of Edwards Ludwig, Fuller Co., 
Kansas City wholesalers. Mr. Fuller is 
chairman of the jewelry show committee. 
He spoke on business conditions and the re- 
lation of the retailer and manufacturer. 

An interesting conclusion Mr. Fuller made 
was that business is just what you make 
it. In the past the jeweler has sat around 
waiting for business. In Mr. Fuller’s opin- 
ion, the jeweler has got to say “Let’s go,” 
and then go. 

In closing Mr. Fuller extended a cordial 
welcome on behalf of the Kansas City whole- 
sale and manufacturing jewelers, and urged 
retailers to visit the shows to hear and see 
if not to buy. 

An open discussion followed in which sev- 
eral jewelers expressed the opinion that they 
felt the shows would at least give them an 
idea of what they wanted, so that when the 
salesman of the various manufacturers came 
to their towns, they would know at once just 
what they wanted and how much or many. 
This would facilitate buying, and do away 
with waste of time in examining samples, or 
wondering whether a thing would sell or not. 

A motion for adjournment was carried 
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upon the recommendation of President Dall- 
meyer who felt that the members of the 
Association would like the remainder of the 
afternoon to examine the displays: of the 
jewelry and giftsware concerns shown on 
the four floors above the Doric room. 


Tuesday’s Sessions 
Tuesday’s morning session opened with a 
fine representation of Association present. 
The first speaker on the program was im- 
mediately introduced, and the convention pro- 

gram rapidly swung into action. 

ADDRESS OF C, W. REED 

C. W. Reed, representing the Security 
Jewelers’ Alliance, presented some of the dif- 
ficulties encountered by the Alliance in pro- 
tecting the jewelers’ business. He cited as 
an example the robbery Pheiffer’s store at 
Parsons, Kan., on July 23, 1926. This $4,- 
000 robbery led to the disbandment of a 
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band of 10 to 15 escaped convicts who were 
harrassed by the Alliance during the closing 
months of last year until they have now scat- 
tered to other parts of the United States. 

Although the Alliance was unable to put 
the robbers safely behind the bars, due to the 
friendliness of the Oklahoma people with 
the band and to spectacular escapes of the 
hand’s leading figures, still, the Alliance is 
continuing its work of pursuit and investiga- 
tion, and the band is no longer molesting the 
Southern Kansas and Northern Oklahoma 
section. 

Mr. Reed pointed out the difficulty of se- 
curing information concerning jewelry due 
to the lack of accurate descriptions of 
jewelry. 
urged to work out a more definite system of 
recording the descriptions of pieces of 
jewelry. 

Another difficulty in the apprehending of 
stolen goods or robbers, is the apathy with 
which so many retailers come forward with 
information which might lead to the arrest 


and conviction of the thieves or the discovery 
of the stolen goods. Retailers are not willing 


to take the trouble that testifying requires, 
Mr. Reed pointed out. Too, retailers are 
easily intimidated by “friends” or ’phone 
calls. 


Manufacturers and retailers were 
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President Dallmeyer extended to Mr. Reed 
the appreciation of the association for his 
address, and expressed the hope that the Mis- 
souri retailers would heartily support any 
move or need of the Security Alliance. After 
an open discussion of the giving of 
personal experiences with robberies Presi- 
dent Dallmeyer then introduced A. T. West- 
lake, dean of the Bradley Horological Insti- 
tute of Peoria, Ill. Mr. Westlake was re- 
ceived with enthusiasm, since he is so well 
liked and well known a figure in jewelry cir- 
cles. Mr. Westlake spoke on “The Watch- 
maker or repairman, past and present: his 
education and compensation.” 

Mr. Westlake brought out that the bench 
could be made to produce more income if 
jewelers would get together and set their 
own price on watch repairing. His address 
appears in full on pages 103 and 105 of this 
issue. 

Charles Tieman, California, Mo., asked 
Mr. Westlake whether the jeweler should 
charge by the hour, as a day laborer. Mr. 
Westlake’s reply was that the jeweler should 
charge by the hour, but charge enough so 
that the repairman gets paid for what he 
knows. 

Another member thereupon asked him of 
the higher priced watch repairing should be 
paid more for than the cheaper watch re- 
pairing, which takes almost as much time. 
Mr. Westlake felt, in answer to this ques- 
tion, that the jeweler can’t afford to spend 
his time on the cheaper watch unless he gets 
as much for his work as on the higher priced 
watch. Mr. Westlake was then asked, are 
the jewelers justified in differentiating? He 
replied that a great deal of work should be 
figured on the time basis. 

Mr. Westlake stated that the jewelers of 
the State should establish a basis of figuring 
costs and what the repairman’s time was 
worth, and from this reach some set standard 
of charges, such as that of the Florida jew- 
elers whose plan seemed worthy of examina- 
tion, 

President Dallmeyer then introduced V. 
W. Huffman, president of the Kansas Retail 
Jewelers’ Association, of Herrington Kansas. 

The president then introduced T. L. 
Combs, Omaha, Nebraska, representing the 
American National Retail Jewelers’ Associa- 
tion and the National Jewelers’ Publicity As- 
sociation. 

Due to the business yet before the Asso- 
ciation, Mr. Combs combined his two lec- 
tures into a single address, giving both his 
speeches in the one period. 


ADDRESS OF T. L, COMBS 


The two addresses by Mr. Combs dealt with 
what was perhaps the most important prob- 
lems taken up by the convention: publicity 
and research, In a brilliant half hour of talk- 
ing he brought before the jewelers the vital 
need of national organization upon such prob- 
lems as legislation on platinum, legislation 
to do away with the excise tax, publicity 
favoring the jeweler instead of nullifying 
his efforts, and the enormous benefits to be 
derived from a continuation of the Harvard 
research work. 

In the introduction to his speech, “Why 
Our Research Work Must be Continued,” 
Mr. Combs expressed his happiness upon 
being able to attend the Missouri conven- 
tion. At his first convention which was 15 
years ago he reminded the jewelers, 
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he had made the | prophecy that the 
greatest contender with which the jewel- 
ers would have to deal in the future, would 
be the automobile. The jewelers laughed at 
him then, but the 15 years since then have 
his point. Industries outside the 
jewelry industry have come to be the jewel- 
‘ers greatest competitors, not the individual 
jewelers within the trade. 


He said in part: 

TINLEY L. COMBS’ ADDRESS ON RESEARCH 
WCRK 

We can remember that a very few years ago 

the national association raised a fund for research 

ses. This money was used to employ the 
Harvard Business Bureau to make a comprehensive 
study of the retail jewelry field, and to publish 
the results of its work for our benefit. 

After six years of this work our funds became 
exhausted in 1926. Our research work was tempo- 
rarily halted until we could raise enough money 
with which to finance its continuance for an in- 
definite period of years. Your national association 
is now conducting another campaign, and it is 
going directly to every member of the association 
and asking him to do his part by subscribing his 
share of the amount needed. 

The reasons for the great importance of this 
work are that the figures produced by a study 
of retail jewelry stores have led to the showing of 
conditions which have a vital bearing upon the 
welfare of every store in the country. 

In the past four years, four very significant 
things have happened within the jewelry industry: 

First, your national association has outgrown the 
first purposes for which it was organized. It has 
gone ahead by leaps and bounds, until it now 
stands among the foremost trade associations of 
the country. It has undertaken problems of great 
magnitude on a pitifully small amount of revenue 
as compared to the benefits which have been re- 
ceived by its members. But it has never failed 
to gain its objective. It has a much firmer foot- 
hold in the trade than it ever had. 

Manufacturers realize that in the final analysis 
the retailer is the key to the solution of nearly 
every trade problem. Your national association 
has secured splendid recognition in the federal and 
State legislatures for its clean, straightforward, 
honest dealings in matters of obtaining legislation. 

The results of past years of hard work find the 
national association a very powerful influence to do 
good. The organization is being called upon every 
day to handle problems that heretofore have been 
considered as none of the retail jewelers’ business. 

This means that the association’s legitimate scope 
for the future is unlimited, and also that it can 
realize its possibilities only to the degree that we, 
its members, will support the organization, both 
morally and financially. The time for concerted 


action was never so ripe as it is at this moment. 
* * * 


proved 


Your national president, Mr. Brotherly, has 
realized that the incentive of the part of manu- 
facturers and wholesalers to sell at retail; to 
market our products through an_ ever-increasing 
number of channels outside of the legitimate retail 
jewelry store; to supply fake auctions with mer- 
chandise; to carry on ruinous price-cutting; to 
organize and operate chain stores; and other evils 
too numerous to mention, can only be eliminated as 
soon as we create a consumer-demand for our mer- 
chandise that will match our facilities for produc- 
tion. 

The last great factor that these past four years 
have developed to an increasingly noticeable degree 
is the one to which I am going to confine my re- 
marks, It is the research work that has been 
done through your national association, and the 
value of that work to every one of us. This is 
the weapon that has been used to put millions of 
dollars into the retail jewelers’ pockets. It is the 
protective armor that we must wear at the same 
time that we are fighting our competitive battle 
with national publicity. Neither one can be neg- 
lected without danger to ourselves and our industry. 

Before the days of research, the retail jeweler 
was accused by the manufacturer and wholesaler of 
being lazy, wasteful and extravagant. He was told 
that he was inefficient, because he did not sell 
more of his products. He was told that he was a 
poor business man, and he was obliged to stand 
up under those accusations because he had no way 
of knowing his cost of doing business, or his 
volume of sales, or his turnover. 

When the manufacturer placed a suggested re- 
sale price upon his articles, he used to make it so 
low that the retail jeweler was obliged to handle 
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most of his lines at a loss. No consideration was 
given to the cost of doing business in the retail 
field; no thought was given to volume of sales or 
turnover. It became imperative that something had 
to be done. 

As soon as our first surveys were published, the 
manufacturers and wholesalers were astounded to 
learn that the retail jewelry industry had the high- 
est average cost of doing business; it suffered from 
the lowest average turnover, the lowest average 
volume of sales, and the lowest average profit of 
any industry in the country. 

Our educational work resulted in a change for 
the better—both in the attitude of mind of the 
manufacturer toward the retailer, and the prices 
put, as suggested resale prices, on the manufac- 
turer’s article. We have witnessed—particularly 
in recent years—a higher suggested resale price on 
many of our lines, and this we can attribute directly 
to the good that has come out of research. These 
changes were all voluntarily adapted by the manu- 
facturer, who saw that it was necessary to take 
some steps which would prevent the retailer taking 
a loss, and which, at the same time, would help 
to stimulate the sales of his merchandise. Our 
Harvard figures were never used, and never will 
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be used, for the purpose of coercing or intimidating 
anyone; for this is unlawful. However, every 
manufacturer and wholesaler has the individual 
right to study our surveys, which are published to 
the world, and to consider what it may be neces- 
sary for him to do in order to bring about a better- 
ment of conditions within the trade. . 

How many millions of dollars the educationa 
effects of our Harvard work has produced in 
better mark-up is more difficult to estimate, but it 
has been so productive of results that this feature 
-alene necessitates the continuance of the work. 

In addition, the publication of the surveys has 
had a wonderful effect in helping to overcome ruin- 
ous price-cutting by retailers who, in their igno- 
rance of their cost of doing business, were selling 
their merchandise below cost. This was due to the 
fact that those retailers had no way of determining 
their economic situation as it is related to economic 
conditions. 

This educational work among all branches of the 
trade has more than paid for the money that we 
invested in research work. For years our profits 
and our financial resources were being paid to the 
government in excise taxes. This fact, coupled 
with the increasingly great competition of other 
industries, placed the retail branch of the jewelry 
industry in a most disadvantageous position. Since 
our taxes were removed, we now have an oppor- 
tunity to get back on a more economic foundation. 

Perhaps I can make the cash benefits resulting 
from research a little clearer by talking in the 
language of dollars and cents. The cost of our 
surveys, from 1919 to 1925 inclusive, was $5,000 
per year, or a total of $30,000 for six years. Our 
excise taxes averaged $25,000,000 per year, or a 
total of $150,000,000 for the same six-year period. 
This means that for every $5,000 invested in re- 
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search, we realized a return of $25,000,000 per 
year; and for every $100 invested, we realized 
a return of $5,000,000 per year in actual cash 
savings, by reason of our ability to eliminate our 
excise taxes. I think you will agree with me that 
the jeweler cannot make many investments that 
yield such large returns. 

We were only one of many industries that ap- 
pealed for tax elimination. All other industries 
had to admit, that in spite of their taxes, they 
were making profits. Our industry had to prove 
that because of its taxes it was sustaining a serious 
Icss; and unless relieved, we would be rapidly taxed 
out of existence. The only way in which we could 
prove this was by submitting our accurate research 
figures, covering a period of six years. As a result 
of this proof, we were the only industry that re- 
ceived complete relief; we were the only industry 
that received relief on the date the Revenue Bill 
became effective. We were definitely advised by 
responsible Congressmen that our relief was afforded 
only by a very narrow margin, and that it was 
given to us only by reason of our ability to prove 
our economic situation. 

Our association has been able to replace hundreds 
of millions of dollars into the pockets of its mem- 
bers, because it had the foresight to employ a 
reliable research into its conditions. The organiza- 
tion still feels that because of the radical changes 
that business is undergoing, it is all the more im- 
portant that we should continue this work. We 
are asking members to subscribe their share so 
that it may be carried on. 

* * = 

Let us bear in mind that the great problems of 
the retail jeweler are his high overheard, his low 
turnover and volume of sales, and his low average 
profit as compared with the figures of other indus- 
tries which are competing with us. Let us realize 
that we must keep a very close watch upon our 
business conditions for a number of years in the 
future, so that, through our surveys, we may mend 
the gaps in our fences, and prepare for the un- 
known conditions of the future. 

I am sure that by this time you will realize that 
our national association has pursued a very wise 
course in coming to you and asking you to con- 
tribute a portion of your excise tax savings for the 
continuation of the work being done for us by 
the Harvard Bureau. I am confident that you are 
satisfied that the investment of your money has 
reaped, and will continue to reap, untold rewards, 
for you. 

In closing, I should like to point out other very 
helpful features of the Harvard work. The Bureau 
will analyze the reports and figures of each retail 
jewelry store that will send them in. This analysis 
shows up the strength and weakness in the store’s 
methods of doing business, and will lead to the mak- 
ing of changes that will make each store more suc- 
cessful. All of these reports are kept extremely 
confidential. They are handled by key-numbers 
only, and the names of the reporting stores are 
never divulged to any person whatsoever. Each 
jeweler is urged to send in his reports to the 
Bureau as quickly as possible, so that the figures 
may be included im the surveys being made. 

The Bureau also supplies forms for accounting 
and bookkeeping. These are simplified, and can be 
used to advantage by everyone. They may be had 
upon application to Secretary Anderson. 

Your co-operation in helping to finance this vitally 
important undertaking will mean invaluable assist- 
ance to the national association in the many prob- 
‘lems it is endeavoring to solve for you; it will 
serve to put your stores on a much more profitable 
basis; it will enable the manufacturer and whole- 
saler to keep your economic conditions in mind 
when suggested resale prices are placed on mer- 
chandise; it will assure your customers that you 
are legitimately entitled to a trading profit which 
does not entail a loss, and that as a matter of fact, 
retail jewelers are not and never have been prof- 
iteers. 

Speaking on publicity, he said in part: 


PURPOSE OF THE NATL, PUBLICITY ASSOCIATION 


Nine years ago, a few men of our industry or- 
ganized the National Jewelers’ Publicity Associa- 
tion and sensed the fact that our industry would 
be confronted with a competitive condition which 
would require the united co-operation of everyone 
in the industry in order to maintain our volume 
of business and to regain that which had -been lost 
to our more progressive competitors. 

In speaking of competitors, I do not refer to my 
fello6w jewelers, but to those who have been making 
a stronger appeal to the public for the purchase 
of their merchandise in preference to the merchan- 
dise we have for sale. 

Each attempt through these years has resulted 















THE JEWELERS’ CIRCULAR August 24, 1927 





It made good at $90.00! 
Can you sell it for $9.00? 


The patented Kreisler Clasp wrist watch attachment 
made good at $90.00 and more. That is positive proof of 
superiority and sales value. Now you can get the iden- 
tical Kreisler attachment in leather and gold filled to 
retail from $4.50 to $9.00. Can you sell it? Of course 
you can. 


HUGS THE WRIST LIKE A BAND OE SILK 





| e 
patentreod WRIST WATCH ATTACHMENTS 
LEATHER~GOLD FILLED~GOLD = PLATINUM 


SLIPS ON AND OFE~NOTHING TO BUCKLE OR ADJUST 
JACQUES KREISLER &; CO. 


36 West 47th Street, New York City 


Chicago Office: 27 E. Monroe Street 
Copyright 1927 by Jacques Kreisler & Co. 











August 24, 1927 


. efforts being made and a larger subscrip- 
oe until the big drive in 1925, which re- 
sulted in subscriptions of over $800,000 for the 
four-year period. An intensive advertising cam- 
paign, which started in October, 1926, is running 
in the national magazines and has proved that 
successful co-operation is possible in our industry. 

It is now time to step forward to bigger and bet- 
ter things. The advertising we have done and will 
do during the rest of this four-year period is but 
one phase of the program planned from the be- 
welds from the national advertising and pub- 
licity work carried on, the association has made 
substantial gains in the elimination of articles detri- 
mental to our business, which have been appearing 
in newspapers and magazines, and in most all cases 
has been able to secure the substitution of con- 
structive articles which have appeared, and are 
appearing from time to time, in various newspapers 
and magazines. This has been one of the most 
trying situations to contend with, particularly where 
jewelers’ advertisements have appeared on one page 
of a newspaper or magazine, and on the other, arti- 
cles that have nullified their efforts. It may be 
interesting to note some of the specific cases. 

The speaker then quoted a number of 
instances of harmful publicity and told how 
the association had gone about to correct 
it and counteract its effects. 


Co-operation has been afforded to the promoters 
of several fashion shows, but, unfortunately, we 
have been compelled to discontinue this phase of 
publicity, owing to the risk involved and the re- 
luctance on the part of manufacturers and retailers 
of fine diamond jewelry, to permit the use of their 
merchandise for exhibition purposes. Contacts 
have been made with various writers and news 
syndicates to whom the association is supplying 
material for newspaper and magazine articles. Re- 
sults last year on publicity work were gratifying. 
Many new avenues are opening up which will in- 
sure a greater amount of lineage for 1927 than 
was secured in 1926. The widespread of clippings 
received indicate the general carrying of our arti- 
cles in the press throughout the country. 

At all times in the releasing of specific publicity 
of a technical nature and having an important 
bearing on any particular branch of the industry, 
consultation is had with the important men of that 
branch to insure accuracy in the statements made. 

The association provided a window dressing fea- 
ture in co-operation with the National Retail Jewel- 
ers’ Association at the national convention held at 
Philadelphia, and successfully demonstrated six 
windows which resulted in considerable interest on 
the part of those in attendance. Photographs were 
taken and reprints used by all the trade papers. 

In conclusion, it should be quite clear to each 
one in the industry that an obligation exists, not in 
the form of a donation to the Publicity Association, 
but as an investment in the advertising and pub- 
licity campaign that will insure for each one some- 
thing being done collectively, which cannot be done 
individually, in creating desire for the purchase and 
use of jewelry store merchandise. 


In closing his address on the Harvard Re- 
search work, Mr. Combs stated that the 
jewelers should forego their personal pride 
and send in a report of their store methods 
for the Research Bureau’s analysis. Not only 
will it help to improve the jeweler’s methods, 
but it will allow the individual jeweler to 
keep in step with the national movement 
toward a bigger and better industry. 

Following Mr. Combs’ addresses, the As- 
sociation took up the remainder of its busi- 
ness. President Dallmeyer asked for a re- 
port of the resolution committee. The com- 
mittee had prepared a resolution that the 
Missouri Association contribute $150 to the 
Harvard Research Bureau Work. This was 
seconded and passed unanimously. 

H. J. Heindrichs of Jefferson City then 
took the ficor, and stated that Jefferson City 
would have a 100-per cent backing next 
year if the jewelers there would follow his 
lead. In his estimation, there was no reason 
why the Missouri Association would not be 
able to contribute $300 or $400 to the Re- 
search work next year. He urged the retail- 
ers to get busy, and closed with an exhorta- 
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tion designed to stir up enthusiasm for the 
project. 

President Dallmeyer stated that he could 
see no objections to the contribution. Secre- 
tary Fred Sands then asked just how the Na- 
tional Association would be notified: by 
delegates to the National convention or by 
letter ? 

Mr. Combs here suggested that the Asso- 
ciation authorize the payment of the amount 
through the president. This was made into 
the form of a motion by Mr. Heindrichs. 

Mr. Sands then took the floor and brought 
forward a number of questions developed by 
the convention during their two day sessions. 
One of the questions was whether the Mis- 
souri Association wanted to do anything for 
the national association as a State asso- 
ciation. Another dealt with whether or not 
the billboard advertising should be a State 
wide campaign, working in conjunction with 
the South St. Louis Retail Jewelers’ Associa- 
tion, and taking in all the towns of the State. 
Mr. Sands went on to say that Kansas City 
tried concerted advertising last year; $750 
was to be raised for a rather thorough bill- 
board campaign, $600 by retailers, and the 
remainder by manufacturers. The campaign 
failed because of a squabble between two 
rival billboard companies. 

“But,” continued Mr. Sands, “billboard ad- 
vertising is cheaper the more boards that are 
contracted for. If the entire State could be 
gotten together, the Association could raise 
the funds, the towns outside Kansas City 
would pay pro rata, and altogether, this 
would be a much cheaper plan.” 

From his experience with billboard adver- 
tising heretofore, Mr. Sands stated that he 
could work out a plan for a two months’ 
campaign before Christmas this year, In 
concluding, he stated, that “We can put it 
over in-Kansas City and if the National 
Association is willing to help work out a 
state wide campaign, there will be no diffi- 
culty, I believe, in making the campaign a° 
state-wide success.” 

Mr. Combs stated that he thought there 
was no question as to the value of such a 
campaign, citing Omaha as an example of 
how valuable the undertaking had proved to 
retail jewelers and manufacturers. Mr. 
Combs cited two definite advantages .accru- 
ing from billboard advertising in Omaha: 
(1) it stimulated trade, and (2) it increased 
Association membership. He went on to say 
that Missouri could be the first ‘State to in- 
stitute and carry through a State-wide ad- 
vertising campaign. He urged the Associa- 
tion to hammer into the public the idea of 
a jewelry Christmas. In conclusion he stated 
that he believed the national publicity asso- 
ciation would work with the State Associa- 
tion, and make it valuable to both at the same 
time. 

Mr. Sands, taking the floor, outlined still 
further the billboard company’s offer. For 
the first 30 days the jewelers might use 
one advertising slogan, the next 30 days this 
would be changed. The billboard companies 
suggested that the ads be run until January 
10. in order to cover the entire holiday peri- 
ods of buying. 

Mr. Porth, a retailer of Jefferson City, 
was then called upon to give his opinion of 
the plan. He considered the plan a very ex- 
cellent one if it worked out at all as ex- 
pected. But he suggested that they get some- 
thing a little more definite on the cost. 
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In reply to this Secretary Sands referred 
to the billboard company’s offer of running 
30 boards six weeks in Kansas City for $750 
last year. The rate however, would probably 
be one-third less on a large quantity. 

During the following discussion many 
minor points were brought up for discussion. 
However, it was the general verdict that the 
State-wide campaign would be connected in 
some way with the national association’s 
movement; that the secretary could secure 
the cooperation of the principal small cities 
of the State; that a committee should be 
selected from the executives yet to be elected 
for carrying on the work immediately; and 
that, if necessary, the Association would use 
some of its own funds to further the plan. 

Before a motion was made to have the 
State-wide advertising committee appointed, 
however, Frank Nickl stated that St. Louis 
would heartily cooperate with the State As- 
sociation in any way’ possible. He recom- 
mended the St. Louis Association’s method 
of securing members: by the pledge card; 
and the basis of payment should be upon the 
amount of stock in the store. 

Mr. Porth then submitted a motion that 
the secretary be authorized by the Associa- 
tion to find out what a State-wide campaign 
would cost for Missouri, and, thereafter, that 
a committee be appointed to put the cam- 
paign over. The resolution was carried 
unanimously. 

The question was then asked of President 
Dallmeyer and the members of the Associa- 
tion, “Does the Missouri Retail Jewelers’ 
Association wish to make a contribution to 
the National Publicity Association fund as 
a state organization?” The question was dis- 
cussed, $50 was suggested, the motion was 
made, seconded, aund carried unan:mously. 

The sending of a delegate to the A. N. R, 
J. A. was then discussed. Also the question 
of whether this delegate should confer with 
Mr.. Brotherly on a field secretary for Mis- 
souri. 

President Dallmeyer, excusing himself for 
speaking from the chair, suggested Fred 
Sands. Charles Tieman made the suggestion 
into a motion, it was seconded by H. J. 
Heindrichs, and carried unanimously. Mr, 
Sands will attend the national convention. 

A report of the committees was then 
called for. The nominating committee sub- 
mitted the following names for their re- 
spective offices for the Association’s 
unanimous approval: Frank Nickl of St. 
Louis, president; E. B. Burman of Spring- 
field, vice president; and Fred Sands, secre- 
tary-treasurer. There was a motion made to 
consider these three offices and their nomi- 
nees in the aggregate, and after being sec- 
cnded, the motion carried unanimously. 

The meeting place is to be left in the hands 
of the executive committee. The expiring 
directors, H. J. Heindrichs and Fred W. 
Pilcher were reelected for a period of four 
years, Those directors whose terms expire 
next year are Herman Mauch of St. Louis, 
and Charles Tieman of California, Missouri. 

President Dallmeyer turned over the gavel 
to the incoming president, Frank Nickl, who 
gave a short, sincere talk upon his purpose 
to do all in his power during the ensuing 
year to make the Association a success. 

The convention was then formally ad- 
journed, the golf game which had been 
scheduled for the afternoon, having been 
called off due to lack of golf entrants. 
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New York Jewelers Enjoy Picnic 





Retailers of Manhattan, Bronx and Brooklyn and Their 
Families Join in Delightful Outing at Pelham Bay Park 


_ The first effort at staging an event among 
the retailers in Manhattan, Bronx and Brook- 
lyn proved a huge success last Sunday, when 
about 400 members and guests of the asso- 
ciations represented in the Executive Board 
of New York City Retail Jewelers held 
their first annual outing at the Colonial Inn, 
Pelham Bay Park, New York. The over- 
cast sky, which was threatening until after 
the noon hour, failed to discourage the pic- 
nickers,, who enjcyed an excellent program 
of outdoor sports, principally the baseball 
game, and later a real chicken dinner. The 
committee arranging this affair worked long 
and hard to perfect the arrangements and 
was frequently congratulated on the success 
of this cuting which will probably be an 
annual event in the future. 

Shortly after 9 o'clock the first contingent 
arrived at the picnic grounds, which are 
beautifully situated and attractively arranged. 
Because of the threatening weather, how- 
ever, the baseball game, which was sched- 
uled to start at 10 o'clock, did not get un- 
derway until about 11:30 A.M. It is re- 
ported that this game holds the long dis- 
tance record, consuming two hours and 30 
minutes to play seven innings. 

One of the teams represented the -Bronx 
retailers, while the other aggregation was 
composed of Brooklyn jewelers. The Brook- 
lynites proved to be not only the best ball 
players but the loudest and most convincing 
talkers and, for that reason, were given the 
decision over their opponents, the score being 
17 to 16. The versatility of the players was 
indicated by a glance at the official score 
card, which showed that almost every mem- 
ber of each team played more than one posi- 
tion at some time during the game. 

The line-up for the Brooklyns and the 
positions they played was as follows: Harry 
Golowen, left field and pitcher; Milton 
Godin, catcher and third base; Arthur Eypel, 
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catcher and shortstop: Charles Peters, first 
base and pitcher; Samuel Feldman, pitcher 
and captain; Dave Heft, second base and 
catcher; H. A. Schrader, second base; Max 
Schwartz, right field; George Beldocks, 
center field, and Murray Salzman, pitcher. 














TOASTMASTER 


JOSEPH MAZER, 


The Bronx line-up was composed of George 


Korsunsky, right field; Norman Ghinger, 
pitcher; J. Feuer, shortstop; J. Levin 
catcher; Harold ‘Korsunsky, second base, 


center field and captain; “Lou” Schulman, 
second base and center field; “Al” Schul- 
man, third base; “Dave” Leibowitz, first 
base, and Murray Max, left field. 

The game was a “nip and tuck” affair and 


August 24, 1927 


was largely saved for the Brooklyn aggre. 
gation by the seventh inning pitching of 
Murray Salzman. 

While Murray Max looked like “Babe” 
Ruth walking to his position in the outfield 
ke acted more like “Nick” Altrock. Never. 
theless, Murray played a “bang up” game 
and at the end of the seventh inning was 
observed looking for some arnica to rub 
the parts he had “banged up” while chasing 
fly balls. 

The ball game was the big feature of the 
day and was the source of more humorous 
comments and friendly rivalry than any 
event on the program. At the end of the 
game the jewelers and their friends retired 
tc the porch of the inn, where the accom- 
vanying phetograph was taken. After this, 
they went to the Summer house at the back 
of the inn, where dinner was served. 

Joseph Mazer, whose ability as toast- 
master is known throughout the trade, acted 
as master of ceremonies, After the dinner 
had been started on its way, Mr. Mazer in- 
troduced A. Landau, chairman of the Ex- 
ecutive Board of the New York City Retail 
Jewelers’ Association, who spoke briefly on 
the formation of this board and the purpose 
ter which it was organized, He pointed out 
also that the two main reasons for holding 
this outing were to bring the jewelers and 
their friends together and also to raise 
money to fight the fake auction situation 
it New York. All the profits derived from 
this affair will be used for this purpose. 

Mr. Landau then presented Murray Hearn, 
counsel for the committee, who made a few 
short and interesting remarks. At the con- 
clusion of his talk, he presented on behalf of 
the ccmmittee a wrist watch to Policeman 
Edwin T. Bird. The watch was given to 
Officer Bird for capturing a _ thief who 
smashed a window in a Bronx jewelry store. 
Offcer Bird responded to the presentation 
address and thanked the jewelers for the 
vatch. 

Mr. Mazer then started on a long ad- 
dress which finally ended up with him pre- 
senting a silver loving cup to Samuel Feld- 
man, as captain of the winning baseball 
team, This cup was donated by A. Cohen 
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& Sons and in his presentation address 
Toastmaster Mazer made many humorous 
remarks about the playing of both teams, 
particularly the “rotten performance of the 
Brooklyn aggregation. Captain | Feldman, 
however, Was equal to the situation and in 
response pointed out that, “if Brooklyn was 
bad and won what must the Bronx be to 
have lost.” The toastmaster, strange as it 
may seem, was at a loss for words as to 
how to answer the question, 

After the members of the committee in 
charge of the outing were introduced and 
roundly applauded for their efforts the diners 
enjoyed several vocal solos by Sam Jacob- 
son. Hannah Astor, daughter of Henry As- 
tor, also entertained with a song, at the 
conclusion of which Lillie Astor, another 
daughter, danced the “Black Bottom,” to 
the enjoyment cf every one present. Dur- 
ing the playing of the ball game and while 
the dinner was being served an orchestra 
also entertained. 

After the dinner had been served the pic- 
nickers again returned to the field, where 
a program of games was staged. First, was 
a 50-yard dash for men, which was won by 
Harry Golowen, who was awarded a 14- 
karat gold chain, while Alfred I. Edelman, 
finishing second, was given a Waterman set. 
The next event on the program was a 100- 
yard race for men, Norman Ghinger finish- 
ing firs. He was given a watch, while Mur- 
ray Salzman, who finished second, was also 
given a similar prize. The three-legged race 
was won by the team composed of H. A. 
Schrader and Louis Rodis. This pair was 
each given a buckle and belt set. Dave 
Leibowitz was declared the winner of the 
bag race for men and was awarded a cigar 
lighter, while S. Orenstein finished first in 
the fat men’s race and was given a match 
pox. For winning the men’s cane race, 
David Heft received a watch. 

There were several events held for the 
ladies, the first one being a 50-yard dash, 
which was won by Mrs. Max Wolf, who 
received a sport watch, while Lillie Astor, 
finishing second, was given a cameo dia- 
mond ring. The ladies’ bag race was won 
by Miss Tess Sloboder and to her was 
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awarded a_ beautiful 60-inch string of 
pearls. 

Only married women competed in the 75- 
yard race. which was won by Mrs. Leon 
ssig, who was given a wrist watch while 
Mrs. J. Hirshhorn finished second and was 
awarded a diamond, cameo brooch. The 75- 
yard race for girls was won by Marion 
Friedman, who received a diamond ring, 
while Miriam Kahn was given a tray for 
coming in second. 

Boys under 10 years of age competed for 
honors in the 50-yard dash, which was won 
by Al Aunsiwitz, and he was given a buckle, 
while Joseph Peters, who finished second, 
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received a similar prize. A similar race was 
held for girls under 10 years of age and was 
won by Florence Korsunsky, who was 
awarded a gold signet ring. These prizes 
were all donated by the following concerns: 
A. M. Forman, L. E. Waterman & Co., 
Bulova Watch Co., J. Goldberg, Golowen 
Bros., Etch Craft Co., Untermeyer Robbins 
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Co., Lenga & Spitz, S. Jollofsky & Sons, 
H. Pomerantz, F. & L. Gentile & Co. A. 
Jaffe & Son, Farber Bros. 

Others attending the affair also were 
awarded prizes, including a 14-karat white 
gold wrist watch, donated by the Bruner 
Watch Co., won by Charles Max; 18-karat 
white gold ladies’ wrist watch, given by the 
I. Ollendorf Co., and awarded to Miss Nora 
Goldsmith; a platinum top diamond scarf 
pin, also mounted with 20 emeralds, donated 
by J. R. Wood & Sons, and won by M. G. 
Peters, and an 18-karat gold diamond and 
sapphire dinner ring, given by Joseph Mazer, 
awarded to Miss Anna Annis. A number 
of ladies’ pearl watch bracelets, donated by 
Jack Felsenfeld, were also distributed to the 
various winners, 

At the conclusion of the games the first 
of the picnickers started to leave, but it 
was not until 8 o’clock that the last of the 
jewelers left Pelham Park. 

The committee which deserves so much 
credit for the success of this affair con- 
sisted of I. Geffen, chairman; William 
Schneiderman, A. Wolf, Alfred I. Edelman, 
David Heft, P. Peters, M. Sherman and i. 
Newman. 








Haverhill Jewelers Making a Fight 
for Their Cash 


HAVERHILL, Mass., Aug. 19.—A bill in 
equity has been filed in Superior Civil Court 
by Henry Abrams and Benjamin Jacobs of 
the Abbott Jewelry Co., against Marshal 
Charles D. Jones, of the Police Department, 
seeking an injunction to restrain him from 
turning over $300 in cash to Miss Ethel 
Colson, of Exeter, N. H., who is held for 
the Grand Jury, charged with passing worth- 
less checks. 

The bill in equity was filed in the 
Superior Court, Boston. When the police 
arrested Miss Colson they seized $200 which 
she had in her possession. Abrams, who 
had sold Miss Colson some jewelry, took 
her check for $200 and gave her his check 
for $165, which she cashed. He seeks to 
restrain Marshal Jones from disposing of 
the money. 
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Death of John Lord Bliss 


Head of New York Chronometer and In- 
strument House, Was Seventy 
Years Old 

John Lord Bliss, head of the firm of John 
Bliss & Co., manufacturers of chronometers 
and nautical instruments, at 83 Pearl St., 
died in the Brooklyn Hospital on Sunday 
after a short illness. The funeral services 
were held at his late residence, 404 Jeffer- 
son Ave., Brooklyn, last night (Tuesday) at 
8 o'clock. 

Deceased, who was 70 years old, was 
born in Brooklyn and came of Revolu- 
tionary ancestry. He was a member of the 
Sons of the American Revolution and of 
Anglo-Saxon Lodge, No. 137, F. and A. M. 
He is survived by two daughters, Natalie and 
Ruth Wyllys Bliss. 

Mr. Bliss’ firm is one of the oldest in its 
line in New York, having been founded in 
October, 1835, by his ancestor, John Bliss, 
and Frederick Creighton, at 42 Fulton St. 
Mr. Creighton retired in 1853 and Mr. Bliss 
admitted his son, John, as a partner, under 
the style of John Bliss & Son. The elder 
Bliss died in 1857 and another son, Samuel 
W., was admitted, the firm then becoming 
John Bliss & Co. In 1864 Samuel Bliss 
retired from the firm and a younger brother, 
George H. Bliss, was taken into the firm 
under the same name. This partnership 
lasted until 1897, when George died. 

At this time John Bliss took his son, John 
Lord Bliss (who has just died), as a partner, 
and continued the business under the name 
of John Bliss & Co., until 1903, when he 
died. Since that time John Lord Bliss con- 
tinued the business as an individual under 
the name of John Bliss & Co. 

From 1835 until 1855 the business was 
located at 40 and 42 Fulton St. It was 
then moved to 26 Burling Slip, where it 
remained until 1867, when quarters at 66 
South St. were taken. Between 1871 and 
1881 the business was conducted at 110 Wall 
St. and later at 128 Front St. until it moved 
to Pearl St. 











Voluntary Petition in Bankruptcy 
Filed by Vincent A. Vosa, Tren- 


ton, N. J., Jeweler 

Trenton, N. J., Aug. 17.—Vincent A. 
Vosa, retail jeweler, 550 S. Clinton Ave., 
this city, filed a voluntary petition in bank- 
ruptcy recently in the United States Dis- 
trict Court. The jeweler lists his assets at 
$14,369 and claims he owes $16,940. 

Among his liabilities is an amount of 
$6,915.81 on notes endorsed by Stephen 
Commini, Charies Commini, Michael Com- 
mini, B. Napolilli, Stettimo Clarici, Nationai 
Coal Co. and the Mechanics National, 
Colonial Trust, Hanover Trust, Mercer 
Trust and Broad Street National banks, and 
also by the M. Commini Co. His other 
liabilities consist largely of debts owed to 
wholesale jewelry concerns. 

The principal item among his assets is 
the property at 550 S. Clinton Ave., which 
the petitioner values at $12,000. However, 
there are three mortgages on the property 
amounting to $9,700. He has $2,000 worth 
of stock in the store and outstanding debts 
amounting to $369. 
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The case has been referred to Samuel D. 
Oliphant, referee in bankruptcy. 








New Albany, Ind. 


C. W. Oltman has a large watch repair 
store on Pearl near Market St., corner. 

Cletus Endris, of Joseph Endris & Son, 
Pearl St., visited some of the trade centers 
north recently. This store is one of the 
oldest and largest here. 

Lewis [rion, of Irion & Wolf, Spring St., 
visited the gift show in Chicago recently. 
This store now has a gift shop on the west 
side modeled after some of the ideas ob- 
tained. Lewis Wolf, partner, is back from 
his vacation at Wyandotte, a Summer place 
near this city. 

This has been a busy week in New Albany, 
pride city of southeast Indiana on the Ohio 
river and county seat of Floyd county. The 





Elks “Round Up” on Pearl St. in the up-- 


town district drew to a close Saturday night 
after a week of night events and large 
crowds. There were trophies and prizes, 
old fiddlers contest, a mid-way and the 
stores along the Pearl St. and adjacent 
streets entertained many visitors. 











Nolte C. Ament, formerly vice-president 
of Lemon & Son, Louisville retail jewelers, 
who has been handling advertising of that 
company, along with other advertising, is 
one of the incorporators of the new Union 
Central Bank, which will shortly open a 


bank in the downtown retail district of 
Louisville. 

W. B. Atkinson, 82 years of age, retired 
jeweler of Bowling Green, Ky., died on 
Aug. 17, at his home there. Mr. Atkinson, 
a former Confederate soldier, was twice 
married, his first wife being Miss Mollie 
Shaffer, of Tennessee, whom he married in 
1866, and who died in 1883. Two children 
were born of the union, a son, Clifford At- 
kinson, of Jacksonville, Fla., and a daughter, 
Miss Nora Atkinson, of Bowling Green. 
Later he married Miss Mollie Cosby, who 
died four years ago. The remains -were 


taken to Franklin, Ky., for interment. 








Milton Kohler, prominent jeweler and 
resident of Hagerstown, Md., received many 
messages of congratulation on his 75th birth- 
day two weeks ago. Mr. Kohler is one 
of the pioneer merchants of Hagerstown 
where he established his present jewelry 
business in 1880. He was born at Hanover, 
Pa. on Aug. 10, 1852, and after learning 
the jewelry business went to Pomeroy, O., 
where he engaged in business in 1875. Three 
successive floods in the Ohio River badly 
damaged his store and thereafter he decided 
to locate in Hagerstown. He _ succeeded 
George D. Keller, father of Lynn and Edgar 
Keller of the old Posey jewelry store ad- 
joining the present Kohler establishment. 
During the day he was celebrating his 75th 
birthday Mr. Kohler received letters of 
congratulation from many prominent busi- 
ness men, officials of various clubs and also 
a message from Congressman Zihlman. 
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Items from Here and There 





Jack Osment, Florence, Colo., has filed a 
voluntary petition in bankruptcy. 

A new jewelry business has been estab- 
lished at West Bend, Ia., by Frank Sanders 

P. C. Raemer is opening a jewelry store 
at 411 Boyle building, Little Rock, Ark. 

A. O. Murch has bought his partner’s jp. 
terest in the Murch & Taylor jewelry store 
at Clinton, Ia. 

Robert W. Staeger, head of the repair de. 
partment of the Morris Jewelry Co., Rock 
Hill, S. C., was married August 7 to Miss 
Oleta Cauthen of McBee, S. C. Immedj- 
ately after the marriage the young couple 
left in a car for a visit to the bridegroom's 
mother, Mrs. James Staeger, at Salina, 0, 
Up until several years ago when Mr. Staeger 
became connected with the Morris Jewelry 
Co. he resided at Salina. : 

Members of the Merrimac Valley Retail 
Jewelers’ Association expect to hold their 
fourth annual outing at the Nashua County 
Club, Nashau, N. H., today (Aug. 24) 
weather permitting. If the weather is incle- 
ment, the outing will be held next Wednes- 
day. The outing committee has made 
arrangements to have this affair one of the 
most successful of its kind ever pulled off. 
As to prizes alone, it is expected that the 
pieces donated will be valued at about $1,000, 
there being over 200 prizes. Jewelers from 
Nashua, Manchester and Concord and sur- 
rounding towns are expected to send big 
delegations. In addition to the games there 
will be a luncheon and banquet served to 
those who attend. 

One of the oldest, if not the oldest, watch 
and clock material houses in the Philadel- 
phia district, that of R. M. Cooper & Son, 
801 Sansom St., is being sold out, and the 
owner is retiring from business after hav- 
ing spent his adult life in the business which 
was fcunded by his father and uncles in 
1839 and is within 12 years of the century 
mark. Mr. Cooper, however, does not feel 
like waiting for the centennary of the busi- 
ness but is anxious to close out and take up 
some other line of work for the balance of 
his days. “I have had enough of the jewelry 
and material business,” he says. “There is 
no longer anything in it for the small shop. 
Things were different and easier years ago. 
Nowadays conditions are too complex and 
competition too keen. Besides I have no one 
to leave it too.’ The business was started 
by Robert H. and Albert S. Cooper, the 
present Mr. Cooper’s uncles and by R. M. 
Cooper, his father at 35 4th St., the uncles 
looking after the materials and watchmak- 
ing end, while Mr. Cooper, Sr., attended to 
the jewelry trade, the firm being known then 
as Cooper & Bro. Later the uncles retired 
and R. M. Cooper, carried on the business 
alone, under his own name and in later years, 
admitting the present Mr. Cooper to partner- 
ship, under the style of R. M. Cooper & Son. § 
This has been maintained since the death of 
the senior Cooper and the name is widely 
known among jewelers and watchmakers all 
over this section of the country. For some 
years the store was on 4th St. but in 1905 it 
was moved to Sansom St. where it has 0¢- 
cupied several locations. Mr, Cooper is sell- 
ing out his entire stock on a spot cash basis. 
As yet he has no special plans for the future 
but states he will not remain idle. 
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John Kelso, Dorrance St., was in Boston 
and vicinity last week on business. 

Howard D. Wilcox was a business visitor 
in New York city and vicinity the past week. 

Mr. and Mrs. Frederick W. Aldred have 
returned after a stay at the Griswold, New 
London, Conn. 

Frank White has been increasing the 
facilities of his watch repairing department 
at 144 Dexter St. 

Major John J. Collins was in New York 
and vicinity the past week in the interests of 
the Ostby & Barton Co. 

Mr. and Mrs. Arthur L. Aldred have re- 
turned to their home in this city after an 
absence of several months in Europe. 

Jules P. Goldstein, of Jules P. Goldstein 
& Co., was in New York and vicinity the 
past week on business for his concern. 

Frank Kelley was in New York city and 
vicinity the past week in the interests of the 
Manufacturing Jewelers’ Board of Trade. 

Earl G. Spooner has given a chattel mort- 
gage for $1,000 on certain personal property 
at 7 Beverly St. to Carlton C. Carter et al. 

Nathan C. Rubin has filed a statement at 
the city clerk’s office that he is the sole 
owner of the Ruby Glass Works, 92 Charles 
St. 

E. L. Badgley, traveling representative of 
Harvey & Otis, is leaving this week for an 
extended trip throughout the western terri- 
tory. 

A mortgage for $1,000 against property 
of Theodore A. Droz et ux has been dis- 
charged by the Providence Mortgage Cor- 
poration. 

Thomas H. D’Arcy has the sympathy of 
the entire trade in the death of his wife, 
Mrs. Ellen J. D’Arcy, which occurred sud- 
denly on Wednesday last. 

Ashbel T. Wall, Jr., at the annual meet- 
ing of the Misquamicut Golf Club at Watch 
Hill last week declined re-election as a mem- 
ber of the Board of Governors. 

The store of Ward & Ochs, 514 West- 
minster St., was flooded by water last Satur- 
day morning when the sprinklers in another 
part of the building broke loose. 

The Cutler Jewelry Co. has taken a lease 
from the executor of the estate of Eugene 
A. Eddy for five years from Sept. 1, 1927, 
of the second floor at 72 Clifford St. 

Col. Samuel M. Nicholson, president of 
the Nicholson File Co., is being prominently 
mentioned as Republican candidate for 
United States Senator next election. 

Gregor Krichbaum, of L. Krichbaum & 
Co., was a member of the annual outing 
committee of the First Light Infantry Vet- 

erans at Haven’s Oaks Grove last Wednes- 
day. 

An interesting history of St. Johns Com- 
mandery of Knights Templars has been 
written by Edward I. Mulchahey. The com- 


mandery of Knights Templar has been 
this week. 
The Howorth-Snyder Co. have been 


granted permission to erect a wooden and 
brick addition, 60 by 60 feet, to the rear of 
their department store, Main St., Woon- 
socket, to cost $20,000. 

Fred B. Thurber, of the Tilden-Thurber 
Corp., was one of the incorporators of the 
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Narraganseit Bay Regatta Association that 
was granted a charter ‘the past week under 
the laws of Rhode Island. 

Wallace L. Pond of this city was elected 
vice-president and member of the board of 
trustees of the New England Baptist Con- 
ference at the annual meeting held at Bidde- 
ford, Me., the past week. 

The Allen Wrench & Tool Co., this city, 
has filed notice with the Secretary of State’s 
office of an amendment to its charter chang- 
ing its capital stock from $100,000 to $100,- 
000 and 2,000 shares of common no par 
value. 

The case of Moore Bros. against the Max 
Gertsacov Jewelry Co. on disputed book 
account was heard before Judge Wright in 
civil session of Sixth District Court on 
Tuesday. Decision was entered for the 
plaintiff for $254.30 and costs. 

Leon T. Ouellette has returned from a 
two weeks’ recreation trip by automobile 
into the wilds of Maine, where he enjoyed 
some excellent fishing in the northern section 
of the State. Twenty-nine bass and pickerel 
was the bag for one afternoon’s sport. 

At the annual reunion outing of the Civil 
War Veterans’ Association of Rhode Island 
held at Crescent Park last Monday Ben- 
jamin L. Hall, a retired manufacturing 
jeweler now in his 85th year, was elected 
president for life of the Fifth Rhode Island 
Regiment Association. 

A surprise shower in honor of Miss Mil- 
dred Baxter was held’at the manufacturing 
jewelry establishment of A. L. Newman & 
Son, Commercial St., Pawtuxet, at closing 
time last Friday evening by shopmates of 
the young woman, who is to be married in 
a short time. Presentation speeches were 
made by Charles Nicolai, Eva Dillon and 
Doris Taylor. A clock, cake set, a purse 
of gold and a lustre set were received by 
Miss Baxter. 

Among the jewelry buyers reported in this 
city and vicinity during the past week were 
the following: Mr. Herz and Miss Hill, 
Mandel Bros., Chicago; Mr. Karski, The 
Boston Store, Milwaukee; Mr. Lipschitz, the 
Oval Mfg. Co., New York city; Mr. Kup- 
penberg, James A. Hearn Co., New York 
city; Mr. Gerson, Bishop, Gerson & Co., 
Pittsburgh, Pa. Messrs. Friend, Ballard and 
Steel, with Misses Archambault and Fitz- 
patrick, all of the T. Eaton Co., Ltd. To- 
ronto, Ont., were also here. 

Charging infringement of a patented pen- 
cil, the Parker Pen Co. of Wisconsin on 
Monday last filed a bill of complaint in the 
United States District Court for Rhode 
Island asking for the issuance of a tempo- 
rary injunction restraining the Rex Mfg. Co. 
of this city from further manufacture of the 
same, claiming that the Rex Co. is illegally 
producing an article upon which the com- 
plainant claims the patent rights. The bill 
also asks that all profits realized by the 
Rex Mfg. Co. through the manufacture and 
sale of said pencils be paid over to the 
plaintiff company. Dodson & Roe of New 
York appear as counsel for the Parker Pen 
Co. 

Generous responses to the appeal for funds 
with which to finance the 28th National En- 
campment of the Veterans of Foreign Wars, 
which comes to Providence Labor Day week, 
is indicated in the first report of contrib- 
utors made Saturday by the committee of 
the Town Criers which has the matter in 
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charge. Among the subscribers to date are: 
George H. Cahoone, $50; William H. Waite, 
$25; Capitol Welding Co., $20; Fischer & 
Pruefer, Inc., $20; Manton N. Coombs, $10; 
R. L. Griffith & Son Co., $10; C. E. Mfg. 
Co., $10; F. Usher DeVoll, $10; Theodore 
W. Foster, $10; E. S. Macomber, $5; C. W. 
Clissold, $5; J. O. San Souci Co., $5; John 
M. Buffinton, $5; O’Donnell & Co., Inc., $5; 
S. Darlind, $5; Joseph M. Tally, $5; Sam- 
uel M. Magid, $5; Ernest W. Lakey, $5, 
and Armburst Chain Co., $5. 











Mr. and Mrs. Earl W. Robinson were 
guests over the last week-end at Touisset 
Point. 

Mr. and Mrs. J. L. Sutherland and fam- 
ily have returned from a two weeks’ stay in 
Nova Scotia. 

The Mason Box Co. baseball team de- 
feated the Taunton aggregation, 6 to 1, the 
other day at Columbia field. 

Mr. and Mrs. Lloyd Elliott were listed 
among the guests at the Atlantic House, 
Narragansett Pier, last week. 

Mr. and Mrs. J. Frank Mason arrived in 
New York on Friday from a several months’ 
trip to Europe and came immediately to 
their home here. ° 

The baseball team representing W. G. 
Clarke & Co. came from behind in the game 
Wednesday evening in the sixth inning and 
scored four runs, which gave them a 9 to 
8 victory over the Plainville town team. 

A community chest drive will be held here 
in October of which J. Frank Mason has 
been named as chairman. Teams will be 
announced in a shori time, and it is expected 
that the budget will call for about $15,000. 

Lester S. Wall, president of the North 
Attleboro Board of Trade, was able to be 
out Thursday, after having been confined to 
his home in Colburn St. for several weeks 
from an attack of diphtheria. He was given 
a cordial greeting by his many friends. 








Business Troubles 





Lars J. Frisch, McKeesport, Pa., is re- 
ported to be in bankruptcy. 

Mark J. Kagan, Asheville, N. C., 
ported to be in financial difficulties. 

The Durges Jewelry Co., Grand Rapids, 
Mich., is reported to be in bankruptcy. 

An involuntary petition in bankruptcy has 
been filed against Tiffons, Inc., Atlantic City, 
+ ee 

Involuntary bankruptcy proceedings have 
been filed against Leo Pevsner, Memphis, 
Tenn. 

An involuntary petition in bankruptcy has 
been filed against Kraft’s 5, 10 & 25c. Store, 
Miami, Fla. 

Harrison & Merrill, San Marcos, Tex., 
are offering 25 cents on the dollar to credit- 
ors. The assets are placed at $3,500 and 
the liabilities, $12,000. 

Vincent A. Vosa, jewelry store proprietor, 
550 S. Clinton, Ave., Trenton, N. J., has 
filed a voluntary petition in. bankruptcy. The 
liabilities are listed as amounting to $16,940 
and the assets, $14,369. 


is re- 

































































































“Sol” Sickles is off on his customary Fall 
southern trip in the interests of M. Sickles 
& Sons, and will cover several States before 
he returns. 

William Bovard, head of the firm of 
Bovard & Sons, jewelers in the Manayunk 
district, is on his way to St. Petersburg, Fla., 
for a vacation, Florida being one of his 
favorite recreation grounds. 

William H. Fowley, eastern manager of 
the Elgin National Watch Co., has been in 
the city for several days conferring with 
jobbers handling the company’s products and 
“ironing out” some points of the new mer- 
chandise system. 

John Rosenfeld, owner of a chain of small 
jewelry shops in several Pennsylvania cities 
and at Atlantic City, has opened The Jewel 
Shop, at 101 S. 13th St., long occupied as a 
jewelry store by E, J. Hertz. The shop 
specializes in novelties, pearls, antiques and 
semi-precious stones. 

Many jewelers of this city and vicinity at- 
tended the exhibition of the Gilbert Clock 
Co. at the Benjamin Franklin Hotel last 
week under the direction of Mr. Mueller, 
eastern sales manager of the company whose 
plant is at Wnisted, Conn. The latest style 
clocks put out by the company were shown 
and sales points demonstrated by Mr. Muel- 
ler. 

Jewelry activity for the Fall is indicated 
by the presence here of a number of sales- 
men for manufacturers and wholesale houses. 
They included: Murray Schachter, Mara- 
thon Co., Attleboro; Roy Williams and 
Walter Morris, International Silver Co.; 
“Hank” Tomlinson, “1847 Rogers Bros.”; 
Nathan Heyman, Shiman Mfg. Co., and 
“Ad” Axenroth, Keystone Watch Case Co., 
Riverside, N. J. 

“Barkers” for the notorious “auction shops” 
along the Boardwalk at Atlantic City had a 
scare this week when one of their number 
was arrested and brought before Recorder 
Corio. He pleaded guilty and was placed 
on probation for the rest of this month. 
The Recorder told the prisoner that had it 
not been for the guilty plea he would have 
been fined heavily, and added: “This practice 
of ballyhooing and annoying patrons of the 
Boardwalk will have to be broken up if I 
have to send the offenders to jail.” 

Two gift shows are in simultaneous prog- 
ress here this week, that of the National 
Gift and Art Association being staged as 
usual at the Hotel Adelphia, where four 
floors are taken up by the exhibitors who 
are from all over the country. At the Ben- 
jamin Franklin Hotel the International Art 
and Gift Association has its show on, one 
floor being devoted to the various exhibits 
which cover a wide range. A special effort 
has been made this year by both organiza- 
tions to interest the retail jewelers, and it is 
understood the attendance of the latter has 
been gratifying. 

No August meeting of the Sansom St. 
Business Men’s Association will be held, but 
Fall and Winter activities will be discussed 
at the September session. Practically every 
eligible head of the jewelry and allied in- 
dustries in the wholesale district now is a 
member of the association, and steps are to 
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be taken to consolidate the strong position 
gained by the organization and to make it 
more valuable to the members. One plan 
to be discussed is the holding of several din- 
ner meetings during the coming season as 
preliminaries to the annual meeting and 
banquet in the Spring. 

Creditors of Joseph Press, who for several 
years has conducted Carlton’s a_ retail 
jewelry store at 1503 Chestnut St., have 
agreed to approve the report of a committee 
appointed to examine the assets and liabil- 
ities. The committee found that most of the 
accounts receivable were for installment 
sales and that these would be slow of collec- 
tion, while in some cases collection would be 
difficult or impossible. It was recommended 
that a settlement on a basis of 20 per cent 
be made with Press and this recommenda- 
tion was adopted by the creditors, the ma- 
jority of whom are Philadelphia houses. Mr. 
Press will continue the business at the same 
address, 
financial troubles were due mostly to an over 
extension of credit sales and collection diffi- 
culties. 

Improvement in the anthracite coal trade 
which will result in all the mines in the 
hard coal region of Pennsylvania going on 
full time is hailed with gladness by the 
wholesale jewelry trade here, that section 
being noted for good buying in prosperous 
times. Since last Spring, however, the in- 
dustry has been on part time because of the 
slump in the anthracite demand, and business 
men of that region have been doing no more 
buying than absolutely necessary. With the 
mines going at full speed for the rest of the 
year, jewelers in that section will be obliged 
to stock up heavily for the Christmas trade, 
and manufacturers and jobbers here see bet- 
ter times ahead in their trade in the an- 
thracite counties. Already retailers in that 
section are beginning to take stock with a 
view to the holiday trade. 

Even 100 years ago, the jewelry business 
in Philadelphia was important. That it was 
is shown by the following excerpt clipped by 
a local jeweler from Poulson’s Advertiser, 
a weekly journal, which under date of Aug. 
17, 1827, states: “Few persons are aware of 
the amount of the jewelry business done in 
Philadelphia. A single house, that of Thi- 
bault Bros., employs 116 individuals. Some 
idea of the value of the materials used in 
their manufacture may be formed from the 
fact that in that establishment the mere 
sweepings of the workshop, cleared of rub- 
bish, produces about $1,500 worth of pure 
gold annually. The quantity of precious 
stones used is very great, and their cost must 
be immense. There is a finger ring with a 
single diamond in the above establishment 
for which $1,500 is charged.” 

A quiet search of several days by local 
police and private detectives has failed to 
locate the thieves who looted the office of 
William May, manufacturing jeweler in rear 
of 720 Sansom St., and escaped with jewelry 
valued at several hundred dollars. Because 
of the nature of the theft the police believe 
it was the work of bovs, directed, perhaps, 
by an older criminal. Entrance was gained 


through a window, which is guarded by 
closely set bars up to within a foot of the 
top, but it was through this unprotected sec- 
tion that the intruder wormed his way, hav- 
ing first pushed one of the window sashes 
down. 


The thief got out the same way, 


His creditors it is said found his 
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marks on a fire escape at the side of the 
May plant indicating this clearly to the 
police. The loot taken included 10 platinum 
wedding rings, one nine-stone diamond ring 
two platinum rings mounted with diamonds 
and sapphires, one white gold wrist watch 
a bar pin and some smaller miscellaneous 
jewelry. Strangely enough the tools and 
other property of a watchmaker and a dia- 
mond setter, who also use the plant, were 
not touched, although some gold and other 
valuables were in plain sight. The robbery 
occurred on a Sunday morning when the 
wholesale jewelry district is empty. 

How the daily newspapers “blow up” 
stories of jewelry robberies, and especially 
window smashings, is illustrated by the wide 
variance between the stories published here 
of a window smashing at the retail store of 
Simon Press, Inc., 909 Market St., and the 
facts. According to stories appearing in 
two evening newspapers, two bandits “broke 
a showcase in front of the store at 4 4. Mm, 
scooped up several handfuls of jewelry, and 
while a policeman started for them, leaped 
into a taxicab, which was approaching, and 
at the point of pistols forced the driver of 
the cab to speed away with them.” Chapter 
two narrated with great detail how the 
policeman fired several bullets after the fugi- 
tives and believed he struck one of them, 
The facts are: A small showcase in front 
of the store containing several cheap clocks, 
some of the alarm variety, and a number 
of strings of imitation pearls, was smashed 
and the smashers grabbed a few clocks and 
some strings of the pearls and ran. A 
policeman pursued them, but the men got 
away, abandoning their loot, the value of 
which was not more than $15 or $20. This 
was recovered. By a peculiar coincidence, 
not uncommon in newspaper makeup, the 
evening paper that carried the longest and 
most sensational story of the affair had in 
the next two columns a double-column head 
announcing the fact that a roomer in a house 
a mile or more from the Press store, that 
same morning discovered a suspicious bundle 
on the front steps as he left for his work, 
and hearing a ticking noise coming from 
the bundle decided it was another Sacco- 
Vanzetti bomb. He called a policeman, who 
was about to notify the police bomb squad, 
when suddenly from the bundle came the 
raucous notes of an alarm clock going off. 
That settled the bomb scare and the story 
went on to tell that the police opened the 
bundle and discovered several alarm clocks 
and strings of artificial pearls. It developed 
later that the “bomb” story was made out 
of whole cloth by a newspaper man and that 
the Press robbery was unimportant. 








George O’Hara who has returned from a 
buying trip in Europe for E. W. Edwards & 
Son, department store chain in Syracuse, 
Rochester and Buffalo, reports that in Parts, 
novelty jewelry is more popular than ever 
before. He says that he found chokers, ear- 
rings, bracelets, and pendants much in vogue 
and worn more than in previous seasons. He 
predicted that these will be quite the thing in 
America this Fall and Winter. He said that 
new colors have been introduced in the 
chokers, including rose, quartz, amethyst, 
carnelian, rose, topaz and lapis. The long 
pearl earrings are handsome, the pendants 
are found in all colors and there are many 
novelties among the bracelets. 
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Fred A. Wheeler, of the Non-Retailing 
Co.’s traveling sales force, has returned from 
a tour of their southern trade. 

W. W. Appel & Son furnished two silver 
cups for the New Era tennis tournament. 
W. W. Appel and wife spent part of last 
week motoring in eastern Pennsylvania. 

Jack L. Straub, wife and daughter Helen 
and Mrs. Elsie Meiskey, wife of Wilbur 
F. Meiskey, of the H. S. Meiskey Co., re- 
turned last week from a trip to Europe. 

Joseph C. Hahn, manager of the H. S. 
Meiskey Co., has been on a business trip 
through the Cumberland Valley. Carl 
Breinig, of the traveling sales force, is 
visiting their trade in western Pennsylvania. 

Henry Fietz, Manheim, Pa., and Robert 
Westbrook, of Dunn, N. C., have entered 
the Bowman Technical School as students. 
Aaron Shelby, Mt. Joy, has finished a 
course and taken a position with Herr & 
Kline, Norfolk, Va. 

Thomas A. Deen, for the past four years 
in charge of the watch material department 
of the H. S. Meiskey Co., went to Washing- 
ton, D. C., on Aug. 23, where he will open 
a jewelry store and repair shop at 2113 
Rhode Island Ave. His place at Meiskey’s 
will be taken by George Wiley, now in 
charge of the clock and findings department. 

An unusual sale for a Lancaster jewelry 
store took place last week when Louis 
Weber & Son held a “package” sale, dis- 
posing of such articles as offered at their 
recent anniversary sale and were left over. 
The articles ranged in values from $1 to 
$25, and the payment for one package was 
$1. The sale proved a big attraction, and 
incidentally was a success. 

Much of Lancaster’s business comes from 
this county’s 10,000 farms, and on most of 
these tobacco is grown, the crop annually 
being worth from one to six million dol- 
lars, according to the condition of the crop 
and the market. This season a bumper crop 
is promised, with good prices, as the packers 
have on hand only a small stock of old 
goods, and this spells business for Lancaster. 

Frank B. Fon Dersmith, head of the 


watch department of the Weber store, 
had suit brought against him last 
week in Common Pleas Court to re- 


cover $10,000 damages alleged to be due 
as the result of an automobile accident. The 
plaintiffs are Norman C. Clemenson and 
wife and James B. Shisler and wife, all of 
Mainland, Pa. Clemenson and wife claim 
$5,000 and the other couple claim a similar 
amount. They allege that last Feb. 26 Mr. 
Fon Dersmith’s auto crashed into one they 
were in, the four occupants being injured. 
The following persons connected with the 
jewelry trade were recent visitors here: 
E. Deane Stowe, the Hadley Co., Provi- 
dence, R. I.; F. B. Sperber, the Newall Mfg. 
Co., Chicago; E. L. Royal, Chester, S. C.; 
William Priestman, Wilkes-Barre; W. D. 
Porter, with J. A. Tschantre, Baltimore; 
J. N. Schreck, with A. A. Kreis, Dunmore, 
Pa.; T. J. Owens, Julius C. Walk & Son, 
Indianapolis; Charles F. Miehl, with R. F. 
Polak, York, Pa.; Charles Eberly and A. 
Landis Huber, Harrisburg; 
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Smith, the Eby Watch & Clock Co., Harris- 
burg; O. S. Brown, with Leon Dauber, 
Niles, O.; Ward W. Porter, Washington, 
D. C.; J. W. Jordan and wife, Dunn, N. C.; 
and Leroy Futer, the Parker Jewelry Co., 
Rocky Mount, N. C. 








Allentewn, Pa. 





Misses Rosabel G. and Agnes T. Loeper, 
daughters of jeweler and Mrs. Frank J. 
Loeper, 928 Penn St., Reading, left Monday 
for New York city. On Wednesday they 
sailed on the Shawnee for a two-weeks trip 
to Halifax. 

S. S. Brone, jeweler, 735 Hamilton St., 
is remodelling his store windows. This 
change is made necessary because of the 
addition of a new gift department to the 
store. During the process of remodelling 
Mr. Brone is continuing his August watch 
sale. This year marks the 10th that Mr. 
Brone has been doing business in Allen- 
town. 

The construction of the new building by 
Melvin D. Pugh, the Northampton jeweler 
and optometrist, is progressing rapidly. The 
building is located on Main St. between 
19th and 20th Sts. The bricklayers have 
about completed the side walls of the build- 
ing and the structure should be under roof 
in a short time. The building will contain 
a modern storeroom, which will be occupied 
by Mr. Pugh. He is now occupying rooms 
in the Cement National Bank building at 
21st and Main Sts. 

The following traveling men are calling 
on the trade in this locality: W. B. Wilson, 
Du Pont Viscoloid Co.; C. F. Sweasy, 
Bishop & Bishop; George Frey, A. L. Lind- 
roth Co.; Charles Ciner, Ciner Mfg. Co.; 
B. E. Thurston, Frank Krementz Co.; E. R. 
Haas, Gorham Co.; Philip M. Pardee, 
Towle Mfg. Co.; W. H. Wefferling, Wef- 
ferling, Berry, Wallraff Co. Inc.; R. J. 
Costigan, Seth Thomas Clock Co.; Ted 
Smith, the Jennings Bros. Mfg. Co., and 
F. M. Harder, J. R. Wood & Sons. 

Thursday afternoon at three o’clock, in 
Emmanuel Evangelical church, Miss Helen 
L. Eckert, daughter of Mr. and Mrs. Alvin 
H. Eckert, 1014 N. 4th St., Catasauqua, was 
united in marriage to Webster Leid, of 
Denver, Lancaster county, by the Rev. H. C. 
Moyer, pastor of the church. The wedding 
march was played by Mrs. Arthur Wentz 
and during the ceremony Mrs. H. C. Moyer 
sang “O Promise Me.” The church was 
beautifully decorated with cut flowers and 
palms. Miss Katie Leid, sister of the bride- 
groom, was maid of honor, the bridesmaids 
being Miss Eleanor Eckert, sister of the 
bride, and Miss Margaret Davis, the bride’s 
cousin. Ralph Eckert, the bride’s brother, 
a student at Penn State, was best man 
and the ushers were Frederick Davis and 
J. Logan Matchette, cousins of the bride. 
After the wedding dinner at the Eckert 
home the happy couple left on a wedding 
trip to Atlantic City. The bride is a 
graduate of the local high school and of the 
Keystone State Normal tschool and _ has 
been a teacher in the North Catasauqua 
schools. The bridegroom is a jeweler and 
watchmaker, his place of business being 
located in the Colonial Theatre building, 
Allentown. 


Atlanta, Ga. Ae 


W.' W, Turner, Cedartown, Ga., wasy a 
visitor in Atlanta, during the week. 

A. K. Billings, with Ewing Bros., whole- 
sale jewelers, has taken up the study of 
German as his present hobby. 

Mr. Richards, of the Smith & Crosby Co., 
Providence, R. I., spent several days in the 
city this week in the interest. of his firm. 

S. J. Higgins, well-known jeweler of Can- 
ton, Ga., spent a day in Atlanta, during the 
week on a short buying trip for his store. 

The Diamond Jewelry Co., of 3 Edgewood 
Ave., is putting in new display windows 
and otherwise renovating the front of its 
store, giving added display space. 

Charles D. Brown, of the Eisenstadt Mfg. 
Co., St. Louis, Mo., was in Atlanta during 
the week calling upon the local trade. He 
reports business as fairly satisfactory. 

Loftis Bros. & Co., are celebrating their 
66th anniversary this week, with the Atlanta 
store of the concern participating. Peter 
Swift Loftis came to America from Ireland, 
securing a job as jeweler’s apprentice in 
Philadelphia, Pa. In 1858, he opened the 
first store under his name there, and now 
there are Loftis stores in many business 
centers throughout the country. The Atlanta 
store is one of the largest in the chain. 

Charles M. Sacre, veteran watchmaker 
with the J. F. Creel Co., in the Peachtree 
Arcade building, has just celebrated the 44th 
anniversary of his entrance into the watch- 
making business, thus qualifying for his place 
i the “old-timers’ section.” Mr. Sacre began 
his work as an apprentice in 1883 with Mr. 
Fearey, one of the earliest jewelers in Au- 
gusta, Ga., and served for six years. As 
there was no-one who could teach him watch- 
inaking, he purchased all of the books he 
could secure on horology and spent his spare 
time studying them, with the result that he 
soon learned the trade, being really a self- 
made watchmaker. Mr. Sacre has never 
held more than a half dozen jobs, averaging 
nearly 10 years to the job, and has never 
lost a position. What is more remarkable, he 
has never lost a watch or piece of jewelry en- 
trusted to his charge in the 44 years he has 
been at the bench. For the past seven years 
Mr. Sacre has been connected with J. F. 
Creel’s store and is one of the best-known 
watchmakers in Atlanta, if not in the south. 











North Carolina Notes 


Schiffman’s jewelry store of Greensboro, 
N. C, recently conducted a remodeling 
sale, offering substantial reductions in gift 
and art department. One of the features of 
the sale were various items grouped to sell 
from 25 cents to one dollar. It was a 
legitimate sale conducted by the manage- 
ment. 

A watch, one of 11 stolen recently from 
the jewelry store of Harry J. Begg at 
Charlotte, N. C., has been recovered at 
Greensboro, N. C. A representative of the 
jewelry store and the captain of uctectives 
at Greensboro found the stolen property at 
a pawn shop. The value of the timepiece 
was given as $63.50. It is thought that a 
certain employe of the Charlotte jewelry 
store stole the watches. The company is 
endeavoring to locate the other watches. 

























John Van de Castle, father of Omar Van 
de Castle, assistant at Rudolph’s, 217 Main 
St., E., died last week. 

M.’S. Abelson, representative of the head- 
quarters store of Small’s, Inc., at Newark, 
N. J., was in Rochester last week on an 
inspection trip of the firm’s five stores. 

I. Glaser, president of the Glaser Co., 
wholesalers and retailers, 220 Main St., E., 
returned Thursday from a three weeks’ buy- 
ing trip to New York, Boston and 
Philadelphia. 

W. J. Covill, of Covill & Covill, 101 Main 
St., W.,-has just returned from a _ three 
weeks’ trip to the Adirondacks. D. E. 
Covill, his partner, is now sojourning at his 
cottage at Manitou Beach near Rochester. 

Solomon Weiss, president of the Weiss 
Co., 48 Main St., E., has put off his vacation 
until the last of September. Pressure of 
business accruing from his recent fourth year 
anniversary sale has delayed the event, Mr. 
Weiss said. 

Jeseph Klem, of the firm bearing his name 
at 82 Main St., W., and Arthur Stiehler, 
assistant in the Klee & Groh Co., 143 Main 
St., E., attended the State convention of the 
American Legion at Troy. Both play in the 
Rochester Legion Band. “Mr. Klem is busi- 
ness manager of the band. . 

Twenty-five employes of Rudolph’s 
Jewelers, 217 Main St., E., headed by Sidney 
Rudolph, secretary of the company, staged 
their annual Summer outing at Conesus 
Lake, 30 miles from Rochester, last Sunday. 
The party left early in the morning, pro- 
ceeding to the picnic grounds in automobiles. 
After a picnic lunch the picnickers disported 
themselves in the water, canoes, tennis 
courts and fishing piers. The party cooked 
a weiner lunch in the evening. 

Tom Flemming, well-known salesman from 
the Jones & Woodland Co., Newark, N. J., 
was compelled to cut short his Fall trip into 
western New York, last week, when he was 
taken suddenly ill in Rochester. Mr. Flem- 
ming was confined to his room in the Hotel 
Seneca for nearly a week before finally giv- 
ing up the trip. He left for New York 
Thursday night. During his confinement in 
Rochester retail friends tried to keep up his 
spirits with daily visits. He is expected to 
resume his trip before the end of the month. 

Cold weather, which spoiled the Rochester 
Retail Jewelers’ Association “Ladies Night” 
meeting on the shores of Lake Ontario, also 
sounded the death knell of the association’s 
usual Summer outing. Since action on the 
date and place of the Summer outing was 
to be taken at the meeting, postponement 
of the meeting ended all chances for a 
picnic. Russell Scheer, secretary of the 
organization, said action might be taken at 
next month’s meeting to stage an entertain- 
ment to compensate for the loss of the 
outing. 

The usual attractive appearance of 
Rudolph’s Jewelers, 217 Main St., E., took 
on even more attractiveness last week when 
workmen completed the finishing touches to 
the new office and bookkeeping department 
at the rear of the store. The chief adjunct 
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of the new department is a new bookkeeping 
machine designed to care for the company’s 
increasing credit trade. New furniture has 
also been installed. Finished in dark wal- 
nut and equipped on opposite sides with 
bay . silver cases, Rudolph’s is said, by 
traveling men, to be one of the most beauti- 
ful stores in Rochester. 

Three days’ litigation over an $800 note 
claimed to be due Philip Present by Abra- 
ham Glazer, purchaser of his wholesale 
jewelry business at 194 Main St. E., re- 
sulted in a verdict of $3,250 for Mr. Glazer, 
and a jury declaration of no cause of action 
before City Judge James O’Connor. Mr. 
Present brought the suit on the note after, 
it was charged, Mr. Glazer had failed to 
negotiate a renewal. The note was one of 
three remaining as part payment for the 
business. Mr. Glazer won the case by con- 
vincing the court of breach of contract. 
Retail jewelers testified they had purchased 
jewelry, from Mr. Present. The sale con- 
tract between Messrs. Glazer and Present 
had read that Mr. Present should hence- 
forth engage in the sale of “diamonds, dia- 
mend mountings, but not otherwise.” The 
verd:ct is one of the largest ever returned 
for defendant in City Court. Since the 
amount involved exceeds the jurisdiction of 
the court by $250, it is expected the award 
will be cut down to $3,000. The business 
was sold in 1922. Mr. Glazer is president 
of the new concern. 











Because of the widening of Seneca St., 
William E. Graeber, a south side jeweler, 
has been forced to move his sign to comply 
with city ordinances. 


Harry C. McCormack, of T. C. Tanke, 
Inc:, has been elected a delegate from the 
Iccal club to the Kiwanis convention at 
Alexandria Bay, Sept. 11 fo 13. His wife 
will accompany him on the motor trip to 
the Thousand Island resort. 

Nate Weisberg, who operates two retail 
jewelry stores in Main St., one under his 
own name, and the other as “Fisher’s,” re- 
ported to police on Aug. 18 that his home 
had been entered by thieves and _ three 
diamond rings, valued at several hundred 
dollars stolen. 

Carl Smolev, 19 years old, a local “pocket 
peddler” was held for the grand jury when 
he waived examination in City Court on 
Aug. 16, when arraigned on a charge of 
grand larceny, second degree. The charge 
was preferred by H. Lazar, 201 Main St., 
retail and wholesale jeweler, who alleges 
Smolev disappeared after obtaining a $290 
diamond ring on consignment. 

Arthur J. and Edgar N. Block, officers 
of T. C. Tanke, Inc., were called to Atlantic 
City by the death of their father, Joseph 
Block, on Aug. 15. Mr. Block, Sr., had 
been in ill-health for the past year and his 
sons frequently visited him at his suite in 
the Ritz-Carlton Hotel at, Atlantic City. 
The late Mr. Block was one of Buffalo’s 
most prominent citizens and widely known 
in banking circles. He founded the Citizens’ 
Bank in this city in 1890 and was its presi- 
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dent for many years. Both of the T. C 
Tanke stores in Main St. were closed from 
1:30 p. M. during funeral services on Aug 
18. 

Salvatore Giarusso, pioneer jeweler in the 
city’s Latin quarter, is expected home from 
Italy next week, where he has spent the 
months of July and August. He visited all] 
of the larger Italian cities on his trip but 
spent much of his time at Palermo, Sicily 
his birthplace, where he was the guest of a 
brother and sister he had not seen since he 
left that country for America 36 years ago. 
In Mr. Giarusso’s absence his retail jewelry 
store at 357 Front Ave., has been in charge 
of his son, Anthony. 














The Boston 


Jewelers’ Bowling League 
season will begin Sept. 15. George E, 
I'letcher, the president, is at present spend- 
ing his vacation at Fitzwilliam, N. H., where 
he has a Summer home. 

Ralph McKay, of M. S. Page & Co., has 
just returned from two weeks at. the 
National Guard encampment. Harrison 
Locke is spending a few weeks with his 
family at East Harpswell, Me. 

Carl F. Lawton recently entertained 
Howard Martin, of Smith, Patterson & Co.; 
Arthur Burque, of Nashua, and Arthur 
Stern, president of the Massachusetts Retail 
Jewelers’ Association, at the Woodland 
Country Club.: 

The handsome golf bag recently presented 
to Albert M. Kohn, of Hartford, on behalf of 
the New England Jewelers’ Golf Associa- 
tion, bears a_ silver plate, suitably in- 
scribed, which was designed by Sydney Cook, 
of A. Stowell & Co. 

Two women employes of the Waltham 
watch factory died last week. Miss Alice 
T. Boland died suddenly at her home, 17 
Vernon St., Waltham, of heart failure. Miss 
Jennie M. Wells passed away at Kennebunk, 
Me., where she was visiting relatives. She 
was buried in Kennebunk. 

The annual outing of the Merrimack Val- 
ley Retail Jewelers’ Association will be held 
Aug. 24 at the Nashua Country Club. 
Luncheon at 1 p. M. is to be followed by 
golf and other sports, and a banquet will 
wind up the affair in great style at 6 o'clock. 
A large number of prizes have already 
been donated. A number of Boston jewelers 
who are known to be expert with the golf 
clubs have been especially invited. The 
tickets are $4.50 for the men and $3. for 
the ladies. 

Meyer Frank, a retired Boston jeweler, 
died Aug. 15 at his home, 30 Babcock St., 
3rookline. He had been ill for some time. 
He was born 81 years ago in Amsterdam, 
Holland, but had lived in Boston and its 
vicinity since he was 13 years old. Mr. 
Frank served throughout the Civil War, for 
a time in the Navy, and later with the 14th 
U. S. Infantry and the 18th Illinois Infantry. 
Prior to his retirement in 1914 he had been 
in the jewelry business in Boston for 37 
years, nearly 30 of which his store was 
located at the corner of Washington and 
Avery Sts. His widow, Betsy, survives him. 
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Dr, A. C. McDonald, optometrist, lately 
with Charles E. Tribby, jeweler, is now 
with the H. Kur Jewelry Co. 

Charles Schwartz, exhibited a baseball bat 
which was given Walter Johnson recently. 
The bat was made from a rafter of the San 
Domingo house where Christopher Colum- 

lept. 
Pahaties E. Tribby, accompanied by two 
business associates, recently spent two days 
at Point Lookout. The three of them re- 
port that in only three hours, they suc- 
ceeded in catching 268 fish. 

George E. Ruhl, of Schmedtie Bros., ac- 
companied by his wife, spent some time in 
Atlantic City recently, going by automobile. 
While absent Mr. and Mrs. Ruhl also visited 
New York and parts of New England. 

G. C. Paul, jeweler, spent a week recently 
in Atlantic City, accompanied by his family. 
They enjoyed every day bathing in the sea, 
and all returned feeling 100 per cent better. 
Mr. Paul has had installed a burglar alarm 
in his store. 

The Kay Jewelry Co. recently displayed 
an exact duplicate of the watch presented 
Queen Marie of Roumania during her visit 
to this city. Six months were required to 
make this watch, and it is so small that a 
10 cent piece placed in front of it would 
hide it entirely, while the red ruby jewels 
used in the movement are so small that they 
can scarcely be seen with the naked eye. 

Climbing through the roof of the build- 
ing in order to avoid burglar alarms, thieves 
entered the establishment of S. M. Selinger, 
jeweler, 818 F St., and stripped the show 
window of the best pieces of jewelry on 
display, as well as going through the show 
cases and taking watches, rings, bracelets, 
scarf pins, silverware and mesh bags. The 
roof is the only part of the store not heavily 
equipped with burglar alarm apparatus, and 
the thieves took every precaution not to 
come in contact with the safe and other 
strong boxes which are protected by alarms. 
A peculiar feature of the robbery was the 
fact that though the hour was late and 
their mission a precarious one, the burglars 
dived into a box containing 24 packages of 
chewing gum purchased just before closing 
time by Mr. Selinger for his own private 
consumption that same day. When Mr. 
Selinger opened his store last Friday morn- 
ing he discovered the loss which he esti- 
mated at $5,000. 

_ The show window of Schmedtie Bros., 
jewelers, 1217 G. St., was smashed a few 
days ago shortly after one o'clock in the 
morning by two men, who stole jewelry 
valued at about $300, which was fully cov- 
ered by insurance. The store robbed is only 
a few doors from the Cinderella Boot Shop, 
where two men were captured the night be- 
fore in the act of robbing the shoe store, by 
two city detectives, who had been watching 
the movements of the pair of crooks. The 
robbers gave their names as Francis A. 
Kloss, 30, of New York; Edward Tate, 38, 
also of New York. After the detectives had 
caught Kloss and Tate in the act of robbing 
the shoe store, they found a hotel key, and 
decided there must be another man in the 
Sang, so they went to the hotel to await the 
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third man, and were rewarded at last by 
the arrival of Gregory Wilson, who went to 
the room numbered as the key held by the 
police. Wilson was arrested and placed in 
jail. It was discovered then that the es- 
tablishment of Schmedtie Bros. had been 
scheduled for robbery by the shoe store 
crooks, as the wall had holes and marks on 
it indicating an attempt had been made to 
bore a hole with heavy iron bars. Mr 
Schmedtie attended the preliminary hearing 
of the men involved in the shoe store rob- 
bery, and heard them confess to participat- 
ing in numerous robberies around the city. 
It is believed there are several others to be 
found. The trio were each held on a $60,000 
bend. 











— 


C. Glenn Sipe, of the house of Sam F. 
Sipe, motored back last week from Cana- 
dian points, where Mr. Sipe and the mem- 
bers of his family had been visiting for 
several weeks. 

The Heeren Bros. Co.’s shop has been 
quite busy for a considerable length of time, 
and the manner in which orders are coming 
forward indicate a brisk business for the 
remainder of the year. 

Jewelers are already placing orders for 
Christmas merchandise, and unless all signs 
fail, the impression prevails that there will 
be a good holiday trade, as there is every 
indication that business throughout this sec- 
tion is about to improve. 

J. Loughrey Roberts, of the John M. Rob- 
erts & Son Co., together with the members 
of his family, have been at Madison-on-the- 
Lake. John M. Roberts, head of the firm, 
together with Mrs. Roberts have returned 
from a stay at Atlantic City. 

There are now more jewelers in the 
Standard Life building, at Liberty Ave. and 
6th St., than any other building in Pitts- 
burgh. The greater part of the offices of 
the building are occupied by jewelry con- 
cerns, giving it the distinction of being called 
“the jewelry building.” 

For the first time in 96 years, the store 
of John M. Roberts & Son Co. closed last 
Saturday night at 6 o'clock, the time- 
honored custom of keeping open during that 
period having been observed. However, the 
fact that most stores are closing even as 
early at 1 pe. M. Saturdays (including the 
department stores) during the month of Au- 
gust, caused the Roberts firm to make the 
change. 

Closing of the Citizens National Bank of 
Waynesburg last week, due to a run on the 
bank and for no other cause, has tied up 
the funds temporarily of about one-third of 
the citizens of the county. However, the 
bank is to be reopened in a few weeks under 
a new management, as the institution is re- 
garded as solvent, and when the new bank 
gets under way it is expected to prove a 
boom to the community, in the estimation 
of the jewelers of the town. 

The silver cup for showing the largest 
gain in membership of any State association 
in the Retail Credit Men’s National Asso- 
ciation was awarded to Pennsylvania at the 
recent annual convention in Providence. 
The cup was brought back to Pittsburgh by 
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A. B. Buckeridge, secretary of the Retail 
Credit Men’s Association of Pittsburgh, who 
now has the emblem of award on exhibition 
in his office. The local association has 510 
members. Mr. Buckeridge was made a mem- 
ber of the service committee of the national 
body, which is in charge of the management 
of 900 credit bureaus throughout the United 
States. Mr. Buckeridge is the manager of 
the Pittsburgh Credit Bureau. which is 
merchant owned and affiliated with the credit 
association. 








Canada Notes 





The Royal Jewelry Mfg. Co. has regis- 
tered in Toronto, Ont. 

J. S. Jerome, jeweler of Lloydminister, 
Sask., has discontinued his business. 

A. H. Morin, jeweler of Hamilton, Ont., 
has effected a settlement with his creditors 
and his assignment has been annulled. 

Out-of-town buyers calling on the To- 
ronto trade recently included the following: 
W. H. Smith, Oakville; R. N. Bassett, 
Oshawa; I. Park, Bradford; A. J. Cox, 
Brantford; Mrs. Blakely, Trenton; W. T. 
Laskey, Oakville, all Ontario, and J. T. 
Doney McLeod, Alberta. 

Jewelers report a considerable increase in 
the touring trade this season. The influx of 
tourists is greater than ever before, and 
they are buying more freely, on account of 
the provision for free entries under the 
American tariff laws. The regulations con- 
cerning which are being extensively adver- 
tised for the benefit of tourists. Jewelers 
renort that American buyers show a prefer- 
ence for old ‘silver, Sheffield plate, old Eng- 
lish china, glass, diamonds, pearls, European 
novelties and Dutch silver. It was ex- 
plained that the low Canadian duty, or pref- 
erential duty, on various articles from Eng- 
land, and the European countries in com- 
parison to the higher duties from these 
countries to United States, permitted the 
sale of the articles at a lower price than 
they could be obtained in the United States. 








With a view toward promoting Latin 
American trade by bringing about closer 
contact and a better understanding between 
the people of the three Americas, the Pan- 
American Information Service has been 
established, offices at 81-83 Fulton St., New 
York. According to C. C. Martin, its direc- 
tor-treasurer, the service is non-political and 
non-profit making, and is in no sense a 
vehicle for free advertising or publicity for 
American enterprises. “The organization 
expects,” said Mr. Martin, “to be of definite 
value as a vehicle for giving expression to 
the views of prominent men on non-political 
matters relating to the three Americas, par- 
ticularly in the matter of trade information, 
Every effort will be made to provide the 
citizens of Latin-America with information 
regarding trade outlets in this country, and 
American exporters will be advised fully 
of opportunities in the southern countries. 
The supervision of the service is in the 
hands of C. C. Martin, of the National 
Paper & Tyne Co., New York, and Colonel 
C. B. Smith, executive secretary of the 
service. Frank D. Waterman, of the L. E. 
Waterman Co., is chairman of the advisory 
board. 
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| HE tremendous growth in popularity of the William and Mary Style is represented 


in the sizes of Tea Spoons illustrated above, based upon our sales records for the 


past five years. 
In 1922 (William and Mary’s first full year) our records showed very substantial 


sales for a first year pattern. 
In 1923 William and Mary sales increased 94%. The pattern was beginning to take 


hold in earnest. 
1924 showed a steady increase of 178% over the first year. 


only by an ever-increasing popularity with the consumer. 
The 1925 sales showed an increase of 228% and 1926 252%. In five short years 


the William and Mary sales had doubled—tripled—almost quadrupled! 
A very plain and straight-forward story these figures tell! A story of wide public 
approval, with popularity constantly increasing. Already a very remarkable record. And 


its sales are still growing! 
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Editorials 





The Jeweler Alone 
Gives Service 
with Merchandise 


N eminent 
A univer sity 
2 professor, at 
a jewelers’ conven- 
tion in the west, recently sounded 
strongly a note that had been empha- 
sized by many convention speakers re- 
cently, that the jeweler must prepare 
for an unusual amount of competition 
by dealers in other industries, who are 
handling the same products. This au- 
thority stressed the point that the 
jeweler is in competition now with the 
hardware store, the druggist, the de- 
partment store and nearly every other 
merchant ; whereas, in olden days, when 
jewelry was sold solely through jewel- 
ers, practically no such competition 
existed. This is undoubtedly true, but 
the competition is even more keen than 
the words of the speaker would indi- 
cate, because in selling the merchan- 
dise which is purveyed to the public 
by the retailers of other industries, the 
jeweler is under a handicap which 
these competitors do not feel. For by 
the very nature of his business, he is 
forced to give not only the merchan- 
dise to the customer but a service as 
well, 

This service which the ordinary 
buyer expects from the retail jeweler 
(yet never expects from the dealer in 
other lines) is a most important factor 
in cutting down the profits of the re- 
tailers in our trade. Yet it is some- 
thing that cannot be eliminated if the 
jeweler wishes to carry on the tradi- 
tions of his industry. By the very 
nature of his business, the retail jewel- 
er acts as a guarantor of the quality, 
the quantity, value and workmanship 
of every product he sells. He must 
stand behind it as if he were the manu- 
facturer and, in fact, the unconscious 
idea of most customers today is that 
he is the maker or, at least, has all the 
responsibility of the maker. People 
who would never think of going back 
to a department store or novelty house 
to have their watch adjusted or the 
workmanship of any other article cor- 
rected, will, without compunction, go 
back to the jeweler, sometimes years 
after an article has: been purchased, 
and expect him to correct, repair or 
make good for an article that has be- 
come unsatisfactory. And the public 
at large know that the jewelers as a 
whole do make good; that they accept 
the responsibility that the public as- 
sumes is theirs, and often in so doing 
the cost of the service they give may 
take away. much if not all the profit 
of the original sale. 

Unconsciously the public takes this 


service for granted, but does not ap- 
preciate what it means to the jeweler, 
though they do realize that service 
and responsibility are absolutely neces- 
sary for their satisfaction with most 
of the products that the jeweler sells. 
Yet when they purchase the article the 
question is far from their mind. It is 
only later when the defect is to be 
remedied that it assumes importance. 

Unfortunately, our retail dealers in 
competing for trade with the mer- 
chants in other lines have too seldom 
stressed the factor of service and too 
often attempted to compete along the 
lines of price alone. In this, they have 
stood in their own light and the time 
has come when every jeweler offering 
merchandise to the public should edu- 
cate the customer to the fact that in 
buying it he is getting not only the 
article desired, but a service accom- 
panying same, and a guarantee as to 
quality and quantity and workmanship 
that will result in satisfaction to the 
purchaser or the ultimate recipient. In 
other words, he should clearly bring 
out the point that the customer knows 
unconsciously and make him fully 
aware that in paying a jeweler he is 
paying for merchandise plus service 
and satisfaction; whereas, in purchas- 
ing from other dealers he buys the 
merchandise alone. 

If the customer is properly educated 
as to the advantages of buying 
watches, clocks, jewelry, silverware, 
etc., from a retail jeweler, this question 
of service which today acts as a handi- 
cap to our merchants competing with 
those in other industries may be 
changed to a strong selling point to 
bring business to the jewelry store. 
When the public is educated properly, 
there is no reason why our retail mer- 
chants cannot easily obtain prices for 
their merchandise that will give them 
a profit, even when the cost of this 
service so generally given is included. 


’ 





Alluvial Diamond H E relative 
“Rushes” Fading importance of 
Into Insignifigance t h € alluvial 

production in the 


diamond fields of South Africa opened 
to the public, compared to the regular 
production of the mines and mining 
companies, is now beginning to be 
better appreciated by the public at 
large, as the sensational reports about 
the opening of the alluvial fields, 
which were given such prominence the 
early part of the year by the English 
and American papers, are giving way 
to more accurate accounts, without 
speculation, and readers generally are 
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beginning to see how much they have 
been misled in the past by alarmists, 
For instance, the reports received last 
week of the opening of the Wolver- 
diend diamond field in the Transvaal 
were given but little space in either 
British or American newspapers and, 
in fact, the stories that were published 
tended to minimize rather than exag- 
gerate the importance of the occasion, 

According to the news received here 
by way of London but 5,000 people 
participated in this new “rush,” as 
compared to the 25,000 in the former 
“rush” to Grasfontein: according to 
the accounts sent by the correcpondent 
of the London Daily Mail, this has 
been dubbed the “desperation rush,” 
because these alluvial diggers declare 
that the opening of the Wolverdiend 
area is the only thing that saves them 
from starvation, inasmuch as the other 
alluvial fields are already exhausted. 

It is now believed that this is the 
last diamond “rush” that South Africa 
may see for some time, inasmuch as the 
proposed Precious Stone Bill, which 
will restrict the opening of all new 
diamond fields, will be passed at a spe- 
cial session of the South African Par- 
liament in October. This bill faiied 
of passage by a slight margin at the 
previous session, because the Senate 
insisted on several major amendments 
which the Minister of Mines, backed 
by the Assembly, refused to accept. 
As the Premier has announced the 
calling of a special session in October 
especially to pass this bill, it is univer- 
sally believed that the measure, as 
drafted by the Minister of Mines, is 
assured of passage without the Senate 
amendments or with slight modifica- 
tions. Once this is passed, the indis- 
criminate opening of diamond fields 
comes to an end and this is what has 
caused the opening of the Wolver- 
diend area to be dubbed the “despera- 
tion rush” of the independent diggers 
as well as the last of its kind. 








The right to use as a trade-mark a symbol 
similar to or resembling the Masonic emblem 
has been denied to the United Brotherhood 
of Carpenters and Joiners. Protest against 
use of such a trade-mark was filed by the 
Grand Lodge of Free and Accepted Masons 
of the State of New York. The mark which 
the carpenters’ organization sought to regis- 
ter comprised a representation of a partly 
opened carpenter’s compass and a_ partly 
opened workman’s rule overlapping the com- 
pass placed upon a representation of a shield. 
The words “Carpenters’ home” appear above 
the shield and the Latin words “Labor 
Omnia Vincit’ appear upon the rule, the 
mark being used upon certain citrus fruits. 
It was claimed by the New York State 
Grand Lodge that the mark was not owned 
by those who sought to register it but that 
it is a simulation and imitation of the widely 
known and used Masonic emblem. 
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Irving Baum, 48 W. 48th St., after being 
in the diamond markets of Europe for three 
and one half months arrived in this city 
Aug. 15 on the Leviathan. 

Among the recent arrivals from Europe, 
was Richard Goldsmith of Goldsmith, Stern 
& Co., 136 W. 52nd St., who has been abroad 
for the past two months on a pleasure trip. 

Max Fine of Max Fine & Sons, Inc., im- 
porters of diamonds, 87 Nassau St., returned 
last week on the Leviathan after a four 
months’ stay at the Amsterdam office of the 
concern. 

The Wesselton Diamond Co., Inc., manu- 
facturers of white gold diamond rings, 527 
Fifth Ave., announced last week that their 
force of salesmen has left to visit their re- 
spective customers. 

Maurice A. Davidson, of Davidson Bros., 
dealers in diamonds, 71 Nassau St., returned 
from abroad, Tuesday, Aug. 16, on Ile De 
France. Mr. Davidson has been away on 
a purchasing trip to the European diamond 
markets. 

Sol Van Wezel, diamond cutter, now 
located at 64 W. 48th St., has leased the en- 
tire top floor of the new building at 74 W. 
46th St., which is now in the course of con- 
struction. Mr. Van Wezel will have much 
larger quarters and expects to move into his 
new place in the Fall. 

I. Goldstein, of M. & I. Goldstein, diamond 
importers, 21 Maiden Lane, returned last 
week on Jle De France from a_ purchas- 
ing trip abroad. While in Europe he visited 
the principal diamond markets of Antwerp, 
Amsterdam and Paris. Mr. Goldstein was 
abroad about three months. 

Miss M. Daisy Richards of the Blue 
Goose Gift Shops, Atlanta, Ga., is in New 
York selecting Fall merchandise for her 
establishments and while here is stopping 
at the Hotel Pennsylvania. Miss Richards 
operates shops in the Peachtree Arcade and 
the Henry Gradv Hotel. Atlanta. 

William Friedman, 37 N. W. Ist St, 
Miami, Fla., is in this city at the present 
time and is making his headquarters with 
H. S. Kramer, 176 Fulton St. Mr. Fried- 
man is here seeing some of his old friends 
and also buying merchandise. He was 
formerly located at 68 Nassau St., New 
York. 

David Ornstein, president of the Noveline 
Mfg. Co., 1650 Broadway, is receiving the 
congratulations of his friends in the trade 
uron the confirmation of his son, Bernard, 
which took place Aug, 13 at the Emanuel 
Synagogue. After the confirmation cere- 
monies a reception was held at the home of 
Mr. Ornstein, 1261 Evergreen Ave., for 
about 50 of his friends. 

The creditors of Alex. Mordell, Phila- 
delphia, held a meeting on Monday of last 
week at the office of Sternberg & Rosen, at- 


torneys, Woolworth building, when a ma- 
jority of those present accepted a settlement 
offer of 20 cents on the dollar. Mr. Mordell 
previously made an assignment to Aarons, 
Weinstein & Wolfe, attorneys representing 
Sternberg & Rosen in Philadelphia. The 
jeweler it is claimed owes about $21,000, 
while the assets amount to between $7,000 
and $8,000. 

The assets of the Majestic Merchandise 
Exchange, 37 Maiden Lane, were assigned 
recently to a committee of creditors con- 
sisting of Messrs. Gansberg, Raitt, Held 
and Ash. It is understood that the commit- 
tee is now negotiating for a settlement. Ac- 
cording to the concern’s books as of Aug. 
16 last, the assets total $29,801 and the liabili- 
ties $33,502. Sternberg & Rosen, attorneys, 
Woolworth building, place the actual assets 
at approximately $16,500, consisting of ac- 
counts receivable, $7,000; equity in accounts 
receivable, $3,000; equity in merchandise, 
$6,000, and miscellaneous assets, $500. 

The Sterling Silversmiths Guild of Amer- 
ica held a regular monthly meeting recently 
in Greenfield, Mass., where the members 
were the guests of George Lunt of the 
Rogers, Lunt & Bowlen Co. The business 
session was held at the Weldon Hotel in 
Greenfield and most of the day was devoted 
to a discussion of the sales promotion work 
being carried on by the Association. The 
following day, the members enjoyed golf at 
the Greenfield Country Club. The offices 
of the association at 20 W. 47th St., have 
been altered and new partitions, attractively 
enamaled in a light cream color, have been 
installed. The association has also increased 
its office staff. 

Fay Pusrin, buyer for B. Pusrin, manufac- 
turing and whoiesale jeweler, 55 Chrystie 
St., will return from London, Aug. 26, on 
the Berengaria. Miss Pusrin left this 
country on June 2 and has spent nearly 
three months abroad visiting all the coun- 
tries in Europe and Asia. This trip was a 
combined pleasure and buying trip and 
while in Italy, she was successful in mak- 
ing connections with a concern to supply 
cameo shells. Miss Pusrin is accompanied 
on the trip by her sister, Doris, who re- 
mained in Italy to cultivate her voice 
preparatory to entering opera in New York. 
The Misses Pusrin are sisters of Adolph 
Pusrin, president of the New York Jewelers 
Benevolent Association. 

The members of the Jewelry, Leather, and 
Fancy Goods Salesmen’s Association en- 
joyed a shore dinner and dance recently at 
the Beau Rivage, Sheepshead Bay. The trip 
to the seashore was made in buses and 
started from the Waldorf Astoria Hotel 
where the organization has its headquarters. 
Two days before the affair was held, a 
meeting took place at the office of the asso- 


ciation. Regular routine business was dis- 
cussed and at the close of business, the 
members enjoyed a social hour during 
which a number of professional entertainers 
performed. Before the meeting adjourned, 
Lester M, Guiterman, first vice-president and 
chairman of the Entertainment Committee, 
was presented by the members with a hand- 
some golf bag and a set of golf sticks. This 
was given in appreciation for Mr. Guiter- 
man’s efforts in arranging entertainment 
programs for the association. 

Sustaining protests of the European Watch 
& Clock Co., S. H. Pomerance Co., and 
Franklin Simon & Co., the United States 
Customs Court recently fixed the correct 
customs status of certain imported watch 
movements in clock cases with leather cases. 
All of the items in question were assessed 
with duty as clocks at $4, or $1 each and 
45 per cent ad valorem under paragraph 
368, Tariff Act of 1922. Judge Fischer 
finds: (1) That the movements should have 
been assessed at 75 cents, or $1.25 or $2.00 
each, according to the number of jewels, 
under paragraph 367 as watch movements; 
(2) That the cases should have been as- 
sessed at 45 per cent ad valorem under para- 
graph 368 as clock cases, and (3) That the 
outside leather cases should have been as- 
sessed at the rate of 30 per cent ad valorem 
under paragraph 1432 as manufactures -of 
leather not specially provided for. 

Goldman &’ Frier, New York attorneys 
for the Manufacturing Jewelers Board of 
Trade and for many concerns and individuals 
in the jewelry trade around New York, have 
moved into their new offices on the 10th 
floor at 15 Maiden Lane. This concern 
was formerly located on the 11th floor in 
the same building. The new quarters are 
handsomely fitted and equipped with new 
furniture and is one of the most imposing 
suites occupied by any law firm in this city. 
Directly inside of the door leading from 
the hall is a large reception room, while on 
the right i is the private office of Joseph Frier, 
member of the firm, and several other private 
offices for various employes. At one end 
of the office is located the stenographic de- 
partment and file room, while directly ad- 
joining this is a large conference and meet- 
ing room. The floor of the entire office is 
covered with gray battleship linoleum 
trimmed on the edges with black. Since 
moving in, the concern has been receiving 
congratulations on the beauty of its new 
quarters. 

The Good and Welfare Committee of the 
National Jewelers’ Board of Trade held a 
meeting on Tuesday afternoon, Aug. 16, at 
the organization’s headquarters, 22 W. 48th 
St. David Belais, chairman, presided and 
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during the meeting several questions on the 
proper stamping of jewelry were presented 
and discussed. The auction situation was 
also a subject of discussion and it was de- 
cided that in September the heads of the 
yarious organizations be invited to a general 
meeting to offer suggestions on this topic. 

E. L. Royal, Chester, S. C., was a visitor 
at the offices of THE JEWELERS’ CIRCULAR 
this week. Mr. Royal left the Herald Square 
Hotel yesterday (Tuesday) after spending 
a week on a buying tour. He reports pros- 
pects are for a good Fall business in the 
south, which he attributes to the good crops 
this season. 

The business of Frederick G. Henry & 
Co., dealers in clocks and watches, this city, 
was incorporated at Albany, N. Y., last week 
with a capital of $10,000. 

W. H. Alger, vice-president and New 
York manager of the North American 
Watch Co., 15 Maiden Lane, has returned 
from a two weeks’ business and pleasure 
trip to the factory at Mansfield, O. 

Sol B. Esh, of Kaspar & Esh, manufac- 
turers of white gold diamond ring mountings, 
350 W. 31st St., has returned from the 
mountains, where he has been convalescing 
from his recent operation, due to an acute 
attack of appendicitis. He will soon start 
again to visit his trade. 

Michael Weissman, who is associated with 
his brother, J. M. Weissman, in the whole- 
sale jewelry and material supply business at 
38 Forsyth St., recently announced his en- 
gagement to Miss Mae Webman, bookkeeper 
for the concern. It is understood that the 
pair will be married in the Fall. 

An employe for a Maiden Lane concern 
found a paper containing eight small dia- 
monds last Monday on John St. The stones 
are of different sizes, but all small, and were 
wrapped in a plain paper. The owner can 
learn the name of the finder by calling at 
the offices of THE JeEWeELerRs’ Circurar, 11 
John St, 

The Pyramid Watch & Jewelry Co., 41 
John St., was petitioned into bankruptcy in 
the United States District Court last Fri- 
day. The petitioning creditors and their 
claims include: David Belais, Inc., $1,281; 
Bolles & Hansen, Inc., $887, and Johnson, 
Matthey & Co., Inc., $1,480. According to 
the petition, the alleged bankrupt’s office at 
41 John St., this city, and the shop at 2344 
Atlantic Ave. Brooklyn, have been closed 
since April 9, except at such times when, it 
is charged, property was removed with in- 
tent to hinder, delay or defraud creditors. 

Samuel Feldman, retail jeweler, 482 Ful- 
ton St., Brooklyn, received notification ‘ast 
Monday that he had been appointed a dele- 
gate to represent the New York State Re- 
tail Jewelers’ Association at the coming con- 
vention of the American National Retail 
Jewelers’ Association, which will be held in 
Milwaukee next month. Mr. Feldman, who 
1s president of the Brooklyn Retail Jewelers’ 
Association, will go to Buffalo, N. Y., where 
he will meet the other delegates from the 
Empire State association on Sept. 25 
and from there will leave for Milwaukee. 
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In speaking of the trend in jewelry buying 
in this city the New York Times on Aug. 19 
published the following: “While the buying 
of popular-priced jewelry for the Fall has 
been done conservatively, sales have run 
ahead of last year. Home. manufacturers 
note a trend away from low-priced articles, 
in which competition has been very keen, 
toward better goods of several new types. 
Manufacturers who have been able to present 
new styles are said to have had no difficulty 
in doing an active business. Purchases have 
not centered on one variety of jewelry, but 
have been spread over various kinds. Pearl 
and bead necklaces are still popular, but 
metallic effects are showing’ greater 
strength.” 

After a search of several months the police 
of North Bergen, N. J., arrested a man 
recently who they charge participated in the 
smashing and robbing last January of the 
window at the jewelry store of David I. 
Hornick, 510 Washington St., Hoboken, 
N. J. The robbery netted the thieves jewelry 
worth about $3,000, which was not insured. 
The prisoner, it is claimed, has admitted he 
was one of the robbers, but got none of the 
loot. The jewelry which was stolen, ac- 
cording to the prisoner, was taken by an- 
other of the bandits who only a few months 
ago was shot and killed by a policeman after 
a jewelry store in Union City, N. J., had 
been robbed. The prisoner, who claims to 
be Frank Collo of North Bergen, has been 
turned over to the Hoboken police, who are 
now holding him. 











Aaron Ash, of A. & A. Ash, Birmingham 
retail jewelers, and his daughter, have re- 
turned from a business and pleasure trip to 
New York and other eastern cities. 

N.-L. Brackin, of Brackin’s, Birmingham 
retail jeweler, is on an automobile trip to 
Washington, D. C., New York and other 
northern and eastern cities. He is accom- 
panied by three other Birmingham business 
men. They drove from Birmingham to 
Washington in 20 hours. 

The Tyler Jewelry Co.; A. G. Long, 
jeweler; The Smith Jewelry Co.; I. E. 
Bennett and other jewelers of Ensley are 
co-operating with other Ensley merchants in 
an advertising and selling campaign which 
will continue until Oct. 1. At the close of 
the campaign these merchants will give 
away $1,000 in cash. 

The Alabama State legislature will come 
to a close within a few days, after one of 
the most interesting sessions ever held. As 
yet the much talked of special State tax on 
retail jewelry stores has not come before the 
law making body. The indications are now 
that such a tax will not be enacted by this 
session of the legislature. 

A “Glad Hand” committee of 500 mem- 
bers has been appointed to welcome to 
Birmingham the 5,000 delegates expected to 
attend the 11th annual session of the Ala- 
bama Merchants Association, to be held in 
Birmingham, Aug. 24-25. Merchants in 
every line will attend from the States of 
Alabama, Mississippi, Georgia and Tennes- 
see. 





William F. Abrandt, silversmith, of 105 
Rose Terrace, is taking week-end motor trips 


in lieu of the usual vacation. He has found 
business excellent all year. 

The New Jersey Retail Jewelers’ Associa- 
tion will omit its August meeting, President 
Jean Tack announced Monday. The next 
meeting will be Sept. 27, at a place not yet 
determined. 

Col. Richard P. Hartdegen returned to 
business last week after a fortnight at Pine 
Camp with the 112th Field Artillery. He 
is head of the firm of Hartdegen, Inc., re- 
tail jewelers. 

Conrad J. Brotherly, president of the 
American National Retail Jewelers’ Associa- 
tion, is having a month free from conven- 
tions, and is spending it at his Springfield 
Ave. store. He.expects to remain in town 
until time for the National meeting next 
month. 

The trade is being notified that on and 
after Sept. 1, the offices of The American 
Jewelry Finding Co., 81 Warren St., this 
city, will be taken over by J. J. Fisher, 412 
S. 14th St. All communications to The 
American Jewelry Finding Co., after Sept. 
1, should be addressed to the S. 14th St. 
address. 

Charles K. Johnson, 80, died at his home 
on Main St., Madison, N. J., recently of 
heart trouble. Mr. Johnson was for many 
years a jeweler in Morristown, his birth- 
place, and moved to Madison several years 
ago, when he retired. He leaves a widow, 
Mrs. Mary Grace Bradshaw Johnson; a sis- 
ter, Miss Sarah B. Johnson of Morristown, 
and a brother, Edward L. Johnson of Phila- 
delphia. Burial was in Evergreen Cemetery, 
Morristown. 
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J. H. Mednikow, of J. H. Mednikow & 
Co., is on a trip to Virginia and the Caro- 
linas, and will return about Sept. 1. He 
first visited Kentucky cities, Louisville and 
Lexington. He was acompanied by Mrs. 
Mednikow. The city and traveling sales 
staff are reporting good business. 

George T. Roy, Memphis retail jeweler, 
has finally moved into a new location, at 44 
S. Main St., a short way from Madison, 
and a fine and beautiful store in the center 
of the city Mr. Roy was formerly on S. 
Main St., opposite Hotel Gayoso. He has 
been in the trade more than 25 years. The 
store has a large optometrist department. 

August trade at Memphis has been very 
good with retail stores. During the final 
week of the month there will be a meeting 
of the southern merchants in various lines 
here, separate and apart from the 14th an- 
nual convention of the Cotton States Mer- 
chants, which was called on account of the 
flood. Numerous Autumn conventions are 
in sight. Many of the new up-town struc- 
tures that have been under way for months 
will be completed Sept. 1. The air mail 
stations to be erected soon in several large 
cities is eliciting interest. 
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Minneapolis and St. Paul 





Melvin Anshus, retail jeweler, Menomonee, 
Wis., was a visitor in St. Paul on Aug. 17. 
He was accompanied by Mrs. Anshus, who 
did some shopping. = 

M. Chalmers, retail jeweler, Lake City, 
Minn., was a Minneapolis visitor on Aug. 17 
and M. J. Bertrang, of Bertrang’s, Morgan, 
Minn., was in Minneapolis, Aug. 16. 

W. J. Courteau, traveling for J. M. Ben- 
nett Co., wholesale jewelers, Minneapolis, re- 
turned Aug. 18 from a three weeks’ trip 
through territory adjacent to Minneapolis. 

John J. Esslinger, president of the whole- 
sale jewelers’ supply firm of Esslinger & 
Co, St. Paul, returned Aug. 15 from a 
week-end outing to Mille Lacs Lake, situated 
in the northern part of the State. 

Walter Ostbye of the firm of Ostbye & 
Anderson, manufacturing jewelers, 622 Nic- 
ollet Ave., Minneapolis, left on Aug. 13 on 
a pleasure trip. He expected to visit points 
in the northern part of Minnesota. 

Roy Beard, traveling for Esslinger & Co., 
wholesalers of jeweler’s supplies, Ryan 
building, St. Paul, left Aug. 18 on a four 
weeks’ trip through northern Minnesota, 
North Dakota and South Dakota. 

J. Emil Lundgren, retail jeweler, 402 Mar- 
quette Ave., Minneapolis, has gone on a 
pleasure trip. During his absence, Mr. Ober, 
is taking care of the store. Mr. Ober 
was formerly in business at Wells, Minn. 

Victor Thompson, associated with Carl 
Siewert in the retail jewelry business in 
Hopkins, Minn., left last week on a short 
pleasure trip. Mr, Thompson does the watch 
repairing and takes care of the jewelry de- 
partment. 

Hugh Mousso, employed by Esslinger & 
Co., St. Paul, took a week’s trip to Chicago 
a short time ago, accompanied by Mrs. 
Mousso. Mr. Mousso called on a number 
of the jewelry establishments and visited 
with the trade. 

Arthur Bjerre, designer in the diamond 
department, J. B. Hudson & Son, retail 
jewelers, 33 S. 7th St., Minneapolis, is to be 
married on Sept. 2 to Miss Katherine Kline 
of Minneapolis. They plan a_ northern 
Minnesota trip. 

The Julgar Co., wholesalers of watches, 
100 N. 7th St., Minneapolis, early in August 
added Edward Greenberg to their staff of 
traveling salesmen. Mr. Greenberg will start 
on the road about Sept. 1, covering southern 
Minnesota and Wisconsin. 

Matt Lyngaas, New Richmond, Wis., was 
in St. Paul on Aug. 17 on business. Mr. 
Lyngaas drove down. He is an ardent 
sportsman, and is widely known for his fish- 
ing and hunting activities. He is getting his 
equipment for the Fall hunting season ready. 

Ferguson Mead, representing the Barbour 
Silver Co., Meriden, Conn., who called on 
the retail jewelry trade in St, Paul last week 
reported that “business is noticeably good in 
the northwest.” Mr. Mead related some of 
his pleasant experiences while on an overseas 
trip this Summer. 

William W. Renich, in the gold department 
of J. B. Hudson & Son, retail jewelers, 33 
S. 7th St., Minneapolis, is expected to return 
on Aug. 29 from an extended trip, which he 
is spending in Minnesota. It was his in- 
tention to visit a number of the lakes. 

E. A. Carlson, formerly employed as a 
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watchmaker by C. M. Erickson, retail 
jeweler, 303 Cedar Ave., Minneapolis, has 
entered the employ of H. B. Thurston, re- 
tail jeweler, 705 W. Lake St., Minneapolis. 
Mr. Carlson made the change early in 
August. 

Lyle Fegland, who is employed by the 
Artesian Drug Co., Artesian, S, Dak., as a 
watchmaker, arrived in St. Paul, Aug. 16. 
Mr. Fegland intended to stay in town about 
a week, and to call on quite a number of his 
friends in the jewelry trade. 

Jacob Garon, manager of the recently es- 
tablished Minneapolis office of The Duluth 
Jewelers’ Supply Co. and of The Julgar Co., 
100 N. 7th St., returned Aug. 15 from a 
trip to Duluth, and brought his family to 
Minneapolis, where they will make their 
home. 

R. F. Reed, in charge of the watch depart- 
ment of S. H. Clausin & Co., wholesale 
jewelers, S. 6th St., Minneapolis, spent sev- 
eral days on a trip in northern Minnesota a 
few weeks ago. He engaged a cottage on 
Ponto Lake, and was accompanied by Mrs. 
Reed and their two sons. 

Felix A. Berner, sales executive, J. B. 
Hudson & Son, Minneapolis, expected to 
leave Aug. 20 on a trip of from 10 days to 
two weeks, accompanied by Mrs. Berner. 
He intended to visit relatives in Le Mars, 
Ta., where he formerly operated a retail 
jewelry store and to spend some time in 
Chicago and Waukegan, III., before returning 
to Minneapolis. 

Nat Ginsberg, retail jeweler, 813 Henne- 
pin Ave., Minneapolis, announces that he ex- 
pects to be settled in his new quarters at 815 
Hennepin Ave., Minneapolis, about the mid- 
dle of September. Mr. Ginsberg has been at 
his present address about two years, and 
while he is moving only two doors away, his 
new quarters will be practically double the 
size of his present store. 

Rentz  Bros., manufacturing jewelers, 
727 Hennepin Ave., Minneapolis, made a 
bronze paper weight which bore the follow- 
ing inscription, “Presented to Charles A. 
Lindbergh By The Minnesota Eugenics So- 
ciety in Recognition of His Superior Here- 
ditary Endowment, August 23, 1927. Eu- 
genics May Redeem Mankind”. This was 
to be presented to the flier on the occasion 
of his visit to Minneapolis and St. Paul. 


R. H. Winter, of the R. G. Winter Jewelry 
Co., 608 Nicollet Ave., Minneapolis, recalls 
the circumstances of the sneak theft in 1920, 
for which James McCrossen served a term 
cf over six years in the Minnesota State 
Prison at Stillwater. McCrossen’s picture 
appeared in the last issue of THE JEWELER’S 
CircuLar on Page 67. The man asked to 
see some diamond rings, and Mr. Winter was 
showing him a tray of them when he ob- 
served a strange, nervous tension in the 
man’s voice, which aroused his suspicions. 
He then noticed an imitation stone in the 
tray. The man started to leave the store. 
Mr. Winter called to him to wait a moment, 
and he started to run. By the time that Mr. 
Winter reached the street, the man had dis- 
appeared, and as the jeweler was standing 
on the sidewalk looking up and down the 
street a woman inquired whether or not he 
was looking for the man who had just run 
from the store, She infurmed Mr. Winter 
that he had gone into a shoe store next 
door, and the jeweler found him there stand- 
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ing in the doorway. McCrossen denied hav- 
ing the ring, valued at $1,200, and it was 
found nearby on the floor. McCrossen was 
released from Stillwater on Aug. 3 on pa- 
role, on the condition that he would remain 
out of the State for a year. McCrossen was 
sent to Stillwater through the efforts of the 
Pinkerton National Detective Agency, work- 
ing for the Jewelers Security Alliance, of 
which the R. G. Winter Jewelry Co. is a 
member. Roy E, Mason is superintendent of 
the St. Paul office. 











Harry L. Chandler has returned from a 
trip abroad. He toured the British Isles 
and also the countries on the continent. 

Employes of the Harvey Clap Co. have 
organized a relay running team and have 
issued a challenge to any local shop teams. 

Mr. and Mrs. Frank Willmore of this 
city arrived home on the steamship Samaria 
last Monday after a month’s vacation spent 
in England. 

Mr. and Mrs. Thomas G. Sadler enter- 
tained a large party of friends and relatives 
at a clambake at their Summer home, Touis- 
set Point, last Sunday. 

Mr. and Mrs. Robert Nerney and children 
are sojourning at Swift’s Beach. William 
Nerney left with an automobile party on 
Monday for a trip to Canada. 

Lewis S. Chilson, of the J. M. Fisher Co., 
is on the road for the concern making an 
extended circuit, and expects to be out until 
about the middle of September. 

The L. G. Balfour Co. baseball team shut 
out the R. F. Simmons Co.’s nine in Satur- 
day evening’s game, making three runs. The 
chainmakers were able to get only one hit 
during the game. 


W. D. Jordan & Co., manufacturing jewel- 
ers, 30 Railroad Ave., on Wednesday last 
made a general assignment to Attorney J. H. 
Leedham for the benefit of its creditors. No 
statement has yet been made as to the assets 
and liabilities. 

H. H. Lewis, last year’s champion of the 
Highland Country Club, tied for the net 
honors in the weekly handicap at the club 
last Saturday afternoon. Other players over 
the golf course were Raymond Rioux, R. H. 
Wilson and J. Gleeson. 

The widening of S. Main St. has caused 
the entrances to the factories of the James 
E. Blake Co. and C. H. Eden Co. to be re- 
modeled. After the widening, the sidewalk 
will be right up against the buildings and 
the steps to both factories will be within the 
building. 

Lowell Brown, 20 years of age, of 154 
County St., suffered a slight concussion of 
the brain and numerous cuts about the face 
and head last Thursday when a small deliv- 
ery truck, owned by the L. G. Balfour Co., 
which he was operating on County St., 
skidded and struck a tree. He was taken 
to the Sturdy Memorial Hospital in the 
police ambulance, where he will remain for 
observation. Malcolm LaChappelle, also 
employed by the Balfour company, was rid- 
ing with Brown, but escaped with a cut on 
one hand. 
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Chicago Notes 





E. I, Franklin, of E. I. Franklin & Co., 
called on the wholesale trade here last 
week. 

Charles Slemmons, of the Norris, Alister- 
Ball-Bridges Co., is now in the east on 
business. 

Fred Mayer has returned to Chicago after 
spending several weeks in New York on 
business and visiting friends. 

Harry Kohn, of the Stein & Ellbogen 
Co., is spending a few days in New York 
on business for the company. 

Emil Pick, Chicago manager for Hammel 
Riglander & Co., made a business trip to 
Minneapolis and St. Paul last week. 

Allen Pinero, representing Le Stage Mig. 
Co., left Sunday for a visit to the whole- 
salers of the cities in the middle west. 

Howard Shaeffer, sales manager of the 
Elgin National Watch Co., spent a few 
days in Detroit on business last week. 

Robert Hardy, a Star Watch Case Co. 
salesman, out of the Chicago office, returned 
last week from a trip through the west. 

W. H. Fowlie, New York agent for the 
Elgin National Watch Co., made a brief 
visit to the office here in Chicago recently. 

Taylor Kallmeyer, of the downtown office 
of J. Milhening, Inc., has returned from a 
trip during which he combined pleasure with 
business. 

Wm. A. Faber, of Peoria, Ill, was a 
visitor in Chicago last week combining 
pleasure with business. He was accompanied 
by Mrs. Faber. 

Max Strohm, watchmaker, has _ taken 
space in room 1203 of the Heyworth building 
where he wil! do a general watch repairing 
business for the trade. 

George H. Thomas, representative in the 
central States for Saart Bros. Co., Attle- 
boro, is now visiting the trade in the larger 
cities of his territory. 

H. C. Graffe, of Graffe & Stanek, left 
Sunday, accompanied by his family, for an 
automobile trip of three weeks through 
Wisconsin and . Michigan. 

Otto Lieberman, of the diamond depart- 
ment of the Stein & Ellbogen Co., has re- 
turned from a trip spent with his family 
at Washington Island, Wis. 

Solomon Marks, of Solomon Marks & 
Son, prominent jewelers of Lawrence, Kans., 
spent several days here recently, visiting and 
calling on friends in the trade. 

Harold Green, president of the Quaker 
Silver Co., left for the northwest last week 
after spending some time in Chicago calling 


on the trade and visiting his parents in this 
city. 

George Dahlman, representing the Re- 
liance Mfg. Co., with‘office at 29 E. Madi- 
son St., returned recently after calling on 
the wholesale trade of the middle west and 
south. 

“Joe” Kucera, credit manager for Norris, 
Alister-Ball-Bridges Co., is now resting in 
the north, accompanied by his family. 
Mr. Kucera is expected to return about 
Sept. 1. 

Among the eastern representatives calling 
on the trade here last week were Louis 
Chilson, with J. M. Fisher Co., Attleboro, 
and Elmer Smith, with the Walter E. Hay- 
ward Co., Attleboro. 

“Joe” Carr, who travels in Iowa, Michigan 
and several Central states for Stein & EIl- 
bogen Co., left for his territory, last week, 
after spending a few days here freshening 
up his stock. , 

O. M. Starke, president of the Star 
Watch Case Co., Ludington, Mich., visited 
their Chicago office at 35 E. Wacker Drive, 
last week, and also visited with his friends 
in the trade. 

Alfred J. Moss, representing J. J. White 
Mfg. Co., with offices in the Heyworth build- 
ing started on his western trip recently and 
will visit the Pacific Coast, returning 
through the territory of the northwest. 

E. L. Imhoff, representing the R. & G. Co., 
left Sunday for St. Louis and Cincinnati. 
He will be gone about eight weeks and be- 
fore returning to Chicago will visit the trade 
in the southern, western and Pacific Coast 
territories. 

George Arbogarst, sales manager for 
Jones & Baumrucker, of 31 N. State St., is 
now resting in Wisconsin. Shortly before 
Mr. Arbogarst left he delivered a talk on 
diamonds over one of the local broadcasting 
stations. 

Judson G. R. Smith, who for a number 
of years operated a store in Yerington, 
Nev., but more recently in Detroit, Mich., is 
now in Chicago seeking a location here. He 
expects to move his stock and fixtures here 
from Detroit. 

Albert Boeckman, of Ellis & Boeckman, 
Frankford, Ind., accompanied by Mrs. 
Boeckman, visited in Chicago a few days 
last week as they were returning home from 
« month’s visit in California and other 
western States. 

Paul Gruen, of Rettig, Hess & Madsen, 
returned to Chicago last week and after 
two days in the office started on his regular 
trip through Indiana and Michigan, and the 
last of the month will be joined in Wis- 


consin by R. C. Rettig and several days 
will be spent in fishing. ’ 

Harry Stegeman, of the Wadsworth 
Watch Case Co., Dayton, Ky., spent a few 
days here last week visiting his daughter 
Mrs. G. D. Cullis, wife of the Chicago 
manager, and found time to call on his 


’ friends in the trade. 


E. C. Chamberlin, Dennison, Ia., spent a 
few days here last week. He came here to 
meet his son, Clarence D. Chamberlin, 
who recently successfully piloted an airship 
from New York to Berlin. They left for 
Dennison on Thursday. 

Gordon L. Uhl, who is a holder of a 
certified watchmaker’s certificate from the 
Horological Institute of America and is 
associated with O. N. Williams & Bro. 
Butler, Pa., is spending this week in Chicago 
visiting the factories and larger wholesale 
houses. The visit is one of purely personal 
pleasure and profit. 

William G. Swartchild and James H. 
Swartchild, sons of William G. Swartchild, 
and Robert K., son of J. G. Swartchild, 
are spending their vacation period this year 
taking training in the operation of the busi- 
ness of Swartchild & Co. They will be 
trained in every department of the business 
during the next few years so that they will 
be prepared to take an active part in the 
management when they have finished school. 

Swiney’s Jewel Shop, at 35 S. Broadway, 
Aurora, IIl., was formally opened on Satur- 
day, Aug. 13, and the store was packed with 
flowers from well wishers and all day the 
store was crowded with visitors. The entire 
fixtures and furnishings of the store were 
built to order and it is one of the prettiest 
stores in the State. Peter Swiney and Virgil 
Swiney, proprietors of the store, were 
formerly located in Farmer City but sold 
their business there more than a year ago. 

Efforts are being made to settle the finan- 
cial difficulties of Cecil J. Fishbein, 135 N. 
Cicero Ave., by a creditors committee con- 
sisting of J. M. Clifton, of Benj. Allen & 
Co.; B. Levine, of B. Levine & Co.; H. 
Leader, of B. Leader & Sons, and I. Benja- 
min, S. Lazarus & Sons. It is proposed to 
pay 25 per cent. in cash all claims of $50 
er less and 27% per cent. on all claims 
above that amount as follows: Ten per 
cent. cash, the balance by non-interest bearing 
notes extending over a period to July 1, 1929. 
At the time of the cash payment Fishbein is 
to give a chattel mortagage covering his 
entire stock and fixtures to J. M. Braude, o! 
Rosenberg, Braude & Zimmerman, as trustee 
for the benefit of the creditors. 

Charles S. Newman, of New York and 
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Chicago, has returned to the Chicago office 


in the Heyworth building after spending 
several weeks in New York. 

¢. W. Thomas, of 31 N. State St., is 
making a business trip calling on the trade 
of Detroit and cities of Ohio. 

Miss Mildred Horwitz, assistant in the 
Chicago office of the North American Watch 
€o., 31 N. State St., has returned from an 
extended trip to California and has again 
resumed her duties. 

Emil Noel, wholesaler in the Heyworth 
building, has returned from an extended 
motor trip through Canada and the east ac- 
companied by his family. He was 15 days 
on the trip and in seven days of driving 
drove over 3,100 miles. He experienced only 
one puncture and that time picked up a 
horseshoe. 

A. F. Odell, president of Odells, Inc., 
Quincy, Ill, operating a chain of jewelry 
stores in that section of the Mississippi Val- 
ley, headed a group of eight branch man- 
agers and buyers at the National Jewelers’ 
Show in Chicago recently. The party in- 
cluded beside Mr, Odell: Miss. Helen Reed, 
buyer for the gift department; Cecil G. 
Odell, Hannibal, Mo., store manager; A. C. 
Odell, Keokuk, Ia., manager; Leslie Law- 
rence, Ft. Madison, Ia., manager; Nadine 
Odell Huff, Galesburg manager; Athol! 
Odell, Rock Island store and Joe Cirricione, 
Moline manager. After the Chicago conven- 
tion Mr. and Mrs. A. F. Odell left on 
a motor trip to Montreal, Boston, Washing- 
ton and New York City, where Mr. Odell 
will spend 10 days in Fall buying. 

The fourth, fifth and sixth floors of the 
Stevens Hotel have been reserved for the 
third annual Chicago show given under 
the auspices of the China, Glass & Gift 
Association of Chicago. The dates for the 
mid-Winter exhibition as announced this 
week by the officers of the organization are 
Jan. 30 to Feb. 4, inclusive, 1928. In select- 
ing these floors of the hotel two of those 
used by the Chicago Gift Show the first 
week of this month were chosen and the 
fourth floor was substituted for the seventh 
because larger space, so much in demand, is 
available on the fourth floor. On this floor 
space as large as 1,316 square feet is 
available. Figures announced this week by 
the officers of the Chicago Gift Show indi- 
cate that their exhibit this month at the 
Stevens Hotel was the largest of the six 
annual exhibits held. Registrations of the 
week were in excess cf 2,700; 279 rooms 
were used to show 358 lines. Buyers from 
42 States and Canada visited the show. The 
only States from which no registrations were 
noted were Connecticut, New Hampshire, 
Vermont, Maine, Nevada and Washington. 
The sponsors of the Chicago Gift Show 
feel that this record establishes this show 
as a national affair and that the number of 
exhibitors, the number of buyers and the 
volume of sales at the sixth annual show 
are evidence of the widespread recognition 
of this annual event. 








W. B. Atkinson, retired jeweler at 
Bowling Green, Ky., died, Aug. 18, at 
advanced age of 82 years. He was buried 
at Franklin. Ky. He left a great many 
friends in Tennessee and Kentucky, where 
he had spent his life. 
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Harry Bernon, wholesale jeweler, 1s just 
back from a short business trip through 
Ohio. 

Clarence Rock, of the Scribner & Loehr 
Co., left this week for a rest and will be 
gone for several weeks. 

A. T. Hubbard, president of the Cowell & 
Hubbard Co., returned this week from a 
short pleasure trip on which he was accom- 
‘panied by Mrs. Hubbard. 

The trade will do well to examine all $20 
bills tendered them as Ohio has been flooded 
with Federal Reserve notes of this denomina- 
tion by a gang of counterfeiters, and several 
suspects have been arrested. 

Block Bros., Euclid Ave., will open an 
optical department on Sept. 1. The op- 
tometrist in charge will be Dr. H. E. 
Templeton, who formerly had his office with 
William Martin at St. Clair and E. 125th St. 

The Webb C. Ball Co. has a very in- 
teresting dispiay of imported clocks in its 
windows this week. They are of very un- 
usual design many of them having a nautical 
appearance. They are attracting a great 
deal of attention. 

The Halle Bros. Co. has a very interest- 
ing exhibit of rock crystals in their windows 
this week in connection with special exhibits 
that they are showing in conjunction with 
the Cleveland Industrial Exposition and 
which includes antique jewelry. 

A swindler attempted to secure a ring 
from Sidney Marks, retail jeweler, last 
week, by means of a worthless check, after 
banking hours. Mr. Marks declined delivery 
on the jewelry until the following morning 
and found the check of no value. 

L. E. Hayward, formerly with the Seth 
Thomas Co., stopped off for a few days this 
week in Cleveland as the guest of W. 
Burdick. Mr. Hayward, who was recently 
married, is motoring to California with his 
bride, where he will make his future home. 

A voluntary petition in bankruptcy was 
filed on Aug. 15 by Alfred W. Snyder, of 
7720 Hough Ave., a jeweler and watch re- 
pairman. The two largest creditors are 
S. C. Weis, $265.65, and the Sigler Bros. 
Co., $161. The total liabilities are $1,291.56 
and the assets are $425.25. 

Business by downtown retail jewelers is 
reported to be picking up and some of this 
is held to be due to the Cleveland Industrial 
Exposition which is continuing to bring 
thousands of out-of-town people into the 
city. The railroads are making special 
rates and a great amount of publicity is 
being given the exposition in Ohio and ad- 
joining States. 

Steven Tomacik, proprietor of a jewelry 
store at 6967 Broadway, was arrested by 
police and charged with failing to report 
the purchase of stolen jewelry. Police 
alleged that Tomacik purchased jewelry 
trom a 14-year-old girl, Helen Jarzynwoski, 
of 1840 Marble Ave., who admitted to police 
she had robbed five homes with her mother 
and said that she had sold jeweiry to Toma- 
cik. He denied any wrongdoing. 

Among out-of-town jewelers who were in 
Cleveland last week on pleasure and business 
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were: D. Leonheiser, Huron; Mr. and Mrs. 
James Aylward, Harry F. Burr and Wife, 
of Elyria; Charles and Mrs. De Ran, Fre- 
mont; -L. J. Downing and wife, Vermillion. 
Preminent among manufacturers’ representa- 
tives were Mr. Frank, Sussfeld, Lorsch & 
Schimmel; Howard Schaffer, sales-manager 
for the Elgin National Watch Co.; Frank 
E. Good, Keystone Watch Case Co. 

The Cleveland Museum of Art has just 
received an exceptionally handsome and his- 
torically interesting piece and which is well 
worth any jeweler’s time to see. It is a 
rock crystal cross that is of German origin 
and was owned by Rudolf the first, Emperor 
of the Holy Roman Empire. Before it have 
bowed popes and kings and it dates back to 
the second half of the 13th century. It has 
some wonderful gold band ornamentation 
that adds much to its beauty. It has been 
added to the Wade collection at the museum. 

Window smashers are commencing their 
operations early this season. As a rule they 
do not become active until cold weather sets 
in. However, this year has been an excep- 
tion and the month of August in particular 
has been noticeable for the number of these 
crimes that have been committed. This past 
week the window of J. G. Schaffer, of St. 
Clair Ave., and 140th St., was cut but the 
glass was not pushed in. The thieves 
evidently being frightened away before being 
able to complete their work. One of the 
boldest jobs that has been pulled off in 
Cleveland for some time past was done on 
‘Friday morning, Aug. 19, about 10 o’clock 
in the morning when a thief walked up to 
the store of the Newman Jewelry Co., 623 
Prospect Ave. broke the window and 
escaped with 15 wristwatches. This is a 
very busy street and it is a mystery how 
the man was able to escape. 

There will be many in the buying centers 
of the United States and Europe who will 
learn with regret that Miss Hedges, buyer 
of jewelry for the Halle Bros. Co., passed 
away suddenly at her home in Mentor on 
Monday evening, Aug. 15. Miss Hedges was 
but 39 years of age at the time of her 
passing and came to the store on Monday 
morning as usual but complained of not 
feeling very well owing tu an attack of in- 
digestion. However she refused to see a 
doctor and about 4 o’clock in the afternoon 
went to her home in Mentor where she grew 
steadily worse and died before a doctor 
could reach her side. Death was due to 
an attack of acute indigestion. Miss 
Hedges had been connected with the buying 
department of Halle Bros. for about 12 
years and had been buyer for about six 
years of all jewelry. She recently returned 
from a trip to Europe and since then had 
been busy supervising the rearranging of the 
jewelry department which has been recently 
doubled in size and is now one of the largest 
of any store in Cleveland. The funeral was 
held on Friday afternoon at 2 p. mM. from 
the home at Mentor and was attended by. a 
number of the Cleveland trade. In business 
life she was known as Miss Eleanor Hedges. 
In private life she was Mrs. Otto Redel and 
she is survived by her husband, one brother 
and a sister. 








Eric Amstein is moving his jewelry busi- 
ness from Ute, Ia., to Charter Oak, Ia. 

















J. Flugstad, jeweler, 1560 Teutonia Ave., 
is negotiating for a new lease in the new 
theater building on upper Teutonia Ave. 


Alfred Teske, former watchmaker for 
Carl Steckel, retail jeweler here, is start- 
ing in business for himself at 3710 Vliet St. 

H. H. Carroll, who formerly operated a 
jewelry store at Aurelia, Ia. has moved to 
Eagle Grove, Ia. Mr. Carroll was recently 
in Milwaukee visiting wholesalers. 

B. Rudnick, jeweler at Sheboygan, Wis., 
is having a two-story office and store build- 
ing erected in that city. Mr. Rudnick will 
occupy one of the stores when the building 
is finished. 

Sig Brehelly, Milwaukee retail jeweler, 
has moved into a new location at 1410 Fond 
du Lac Ave. The building into which 
Mr. Brehelly has moved has been entirely 
remodeled. 

William Hamlin, 80 years old, of Beloit, 
recently celebrated his 65th year in the 
jewelry business. Mr. Hamlin entered the 
same shop to go into business with his 
father when he was 15. 

Among out-of-town jewelers who called 
on the wholesale trade during the past week 
were: Mr. and Mrs. E. F. Waldhier, 
Beaver Dam; Mr. and Mrs. Howard Bruhy, 
West Bend, and Miss K. Endlich, Kewas- 
kum. 

Edward M. Wals, secretary of the Re- 
liance Silver Co., has returned from a motor 
trip in northern Wisconsin. . Mr. Wals said 
that the crops looked good and that busi- 
ness men in the north are all hopeful of 
improved business conditions this Fall. 

The Henry L. Tanezer Co., wholesale 
jeweler, located on the second floor of the 
M. & M. Bank building here, is retiring 
from business. The company is conducting 
a sale of all its merchandise at 50 per cent 
reductions. 

A. Kuckuk, retail jeweler, Shawano, is 
remodeling his building. The building is 
located in the finest business section of the 
city and the jewelry store will be one of the 
most attractive establishments in that terri- 
tory when the remodeling is finished. 

During his long career as a jeweler Mr. 
Hamiin has trained many young men in 
the busmess, a number of whom _ have 
branched out for themselves. Several of 
his “boys” have prospered, and their aged 
tutor takes great pride in their success. 

Gordon Warnke of the E. H. Warnke 
Co. has returned from a week’s sojourn. 
Mr. Warnke is keeping up with his work in 
the field of short story writing. His friends 
in the trade are watching for one of his 
short stories which will appear in the Blue 
Book in the near future. 

A native of Sweden, Mr. Hamlin came 
with his parents in 1854 to Quebec, later to 
Rockford, Ill., and finally to Beloit. None 
of the present merchants here were in busi- 
ness when Mr. Hamlin began as a jeweler. 
His one recreation now, he says, is to slip 
into the room next door for an occasional 
game of cards with the members of the 
G. A. R. who have been his tenants for a 
number of years. 

The joint picnic of the Bozhardt-Possin 
Co., and the William F. Gollberg Co., was 
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held last Saturday at Muskego Beach. The 
sterling silver loving cup given as a prize 
for winning the baseball game was won by 
the Bozhardt-Possin Co., but, although the 
Bozhardt-Possin Co., won the game and 
the trophy, the William F. Gollberg Co. 
came back strong in the tug of war. Games, 
swimming, boating and dancing were en- 
joyed by the picnickers. 

Possibly the only jewelry store operating 
in connection with a beauty pailor or vice 
versa is that of Behling & Kosobucki, 290 
Brady St. here. Edward Kosobucki, who 
formerly was with the E. H. Warnke Co., 
Milwaukee, opened a jewelry business of his 
own at 290 Brady St. here two years ago. 
His business progressed, but Mr. Kosobucki 
was not entirely satisfied. On Aug. 30 
Mr. Kosobucki was married to Miss 
Cathern C. Jacobek. Miss Jacobek was, and 
is, an expert beauty shop operator. A beauty 
shop, under the name of “Cathern’s Beauty 
Shop” has therefore been opened at 282 


Brady Street, right next door to the Behling . 


& Kosobucki jewelry store. 
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George E. Brown, Frohman & Co. is on a 
trip through Indiana and Illinois. 

Ray Murphy of P. J. Murphy & Son, 
Maysville Ky., was a recent visitor in this 
city. 

E. A. Assman, horological supervisor of 
the Gruen Guild, is back in Cincinnati 
after an interesting trip to the Pacific Coast. 

A. G. Schwab, founder of the firm of 
A. G. Schwab & Sons, in the Duttenhofer 
building, 6th and Sycamore Sts., was made 
a member of the Cincinnati Club, Thursday. 

Ray M. Grassmuck, diamond salesman of 
the Grassmuck Jewelry Co., 514 Race St. 
has been admitted as a member of the Lions’ 
Club in this city. He will be a “Cub” for 
a while but will be permitted to roar later 
on. 

Ralph L. Hinds, legal advisor of the Na- 
tional Jewelers Board of Trade in this city, 
left Saturday night on an extensive motor 


tour. His first objective was Columbus, then 
on to Atlantic City, New York and 
Montreal. 


J. Harvey Phillips, vice-president of the 
Richter & Phillips Co., returned from his 
vacation and made a re-entry at the Out- 
siders Table of the Cincinnati club, Tues- 
day. He regaled members of the table with 
tales of the ever elusive fish. 

The art of watch making is being studied 
in Cincinnati by Hans Weber, expert case 
designer of Geneva, Switzerland. Mr. 
Weber intends to spend several months at 
the Gruen Watch Co. plant on McMillan 
St. devoting the remainder of the year to 
that place. He will be here until the early 
part of 1928 and will then tour North and 
South America. 

Albert Sauer, president of A. Sauer & Co., 
returned to his office Thursday for the first 
time in three weeks. He has practically re- 
covered from an incipient attack of typhoid 
fever which confined him to his home. When 
Mr. Sauer returned to the place he was 
compelled to spend the day in the factory 
as William Bender, foreman, was called 
home by the death of his brother-in-law. 
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With the Summer passing into its last 
part, members of the Gruen Bowling Leagye 
are preparing for the season of 1927-28 
Several meetings have been held by officers 
to outline the schedule and enact some new 
laws and judging from the interest taken 
in the meetings the league seems to be 
in for greater enthusiasm this year than 
it was last year. Several rumors are cyr. 
rent around Time Hill that “Doc” Haerr 
has been doing some private bowling dyr. 
ing the Summer in order to maintain his 
standing as a leader in the league. 

Radio listeners of station W. S. A. I., the 
United States Playing Card Co., were treated 
to a talk on buying jewelry, Thursday eve. 
ning. The talk was broadcast by Karl T. 
Finn, of the Better Business Bureau, and 
was given at this time because of the recent 
litigation instituted by a local jeweler, when 
police stopped an auction sale he was con- 
ducting in this city. Mr. Finn advised all 
potential purchasers to buy their wares from 
established jewelers as, he said, auction sales 
always embraced a lot of loopholes and be- 
cause of this there was a possibility that the 
general public would be duped in the sales, 
He cited a number of methods usually em- 
ployed at these sales. 

The entire fourth floor of the structure 
at 114 W. 6th St. will be taken over by the 
Charles H. Schmitt Co., manufacturing 
jewelers, about Sept. 15. The Schmitt 
concern, now located at 709 Glenn buwild- 
ing, 5th and Race Sts., took a five year 
lease on the floor from the Litwin Sons 
cancern, which controls the six upper floors 
of the building formerly occupied by the 
Richter & Phillips Co. In the new place 
the Schmitt company will practically quad- 
ruple its space as there will be about 3,00 
square feet in the new location. The lease 
was executed by Charles Schmitt, president 
and Harry Neumeister, secretary, together 
with Jacob Litwin. The Schmitt firm is 
one of the oldest of its kind in Cincinnati. 
The Richter & Phillips Company occupied 
five floors in the building, from the second 
to’the sixth before moving into large quar- 
ters in the Temple Bar building at Court 
and Main Sts. When the firm left the lease 
of all floors was assumed by the Litwin 
company which occupies the seventh floor. 

Quite a number of out-of-town visitors 
were entertained at Time Hill, the Gruen 
watch plant on McMillan St. during the 
last few days. Those who signed the visi- 
tors’ register included: A. Weber and son 
Hans, Geneva. Switzerland: N. Nielsen, 
Fresno, Cal.; Mr. and Mrs. G. W. Dewey, 
Dewey & Bandt, Janesville, Wis.; Mr. and 
Mrs. I. J. Wilson. J. S. Wilson & Son, 
Trenton, N. J.; Miss Peggie Aldrich, Hono- 
lulu, Hawaii, T. C. Flinn, New Bedford, 
Mass.; J. E. Getzen, Birmingham, Ala.; 
W. R. Armstrong, Austin, Tex.; Mr. and 
Mrs. John Kapp, Toledo, O.; Mr. and Mrs. 
Rolla J. Wendt, Toledo, O.; Mr. and Mrs. 
F. H. Gross, Washington, Ind.; Mr. and 
Mrs. O. Selle, St. Louis, Mo.; F. L. Ben- 
ton, Laurel, Miss.; Herman M. Hurd, 
Youngstown, Ohio; F. E. Hemgiker, Louis- 
ville, Ky.; J. W. O’Reiley, Wichita Falls, 
Tex.; H. E. Simon, Barberton, O.; Mrs. 
Sadie Livingston, Cincinnati, O.; Frank 
Schaub, Detroit, Mich.; Mrs. W. T. Blue, 
Gallatin, Tenn.; J. H. Scales, Louisville. 
Ky.; T. J. Hill, Middlesboro, Ky. 














FF a 5 


~~ 'T 





& Ge © Gade oo 








August 24, 1927 





14526 Mack Ave. is 


Senave, 
camping on the Ausable river. 

Jacob Rassner left last week for a 10 day 
trip through Ohio and Indiana. . 

M. Braum, New York, paid a visit last 
week to jewelry friends in Detroit. 


Arthur 


Irwin Hamburger, of the Lovett Co., 
wholesale jewelers, is now on a trip through 
Indiana. 


Meyer Rosenbaum, of the Meyer Jewelry 
Co., 8015 Ferndale Ave., passed the week- 
end at Lansing. 

M. W. Harwood, Newark, N. J., was in 
Detroit this week calling on friends in the 
jewelry business. 

Reid Berkey, of the Charles A. Berkey 
Co., left last week for an extensive trip 
through the northwest. 

William Fenske and Mart Van Ittersum 
have returned from a trip to Chicago where 
they attended the jewelry exhibition. 

Miss Esther Vallequette has become a 
member of the accounting department of the 
Wallace-Monroe Mfg. Co. during the Sum- 
mer months. 

Daniel Winestock, of the Maiden Lane 
Jewelry Co., and family, have returned from 
Charlevoix. Mr. Winestock is leaving soon 
on a sales trip through the west. 

Edward A. White, formerly engaged in 
the retail jewelry business at Clare, Mich., 
was in Detroit this week calling on his 
friends. He is now located at Smyrna, Fla. 

The Hugh Connolly Co. now has its 
jewelry repair department in full operation 
in their new store on Woodward Ave. 
Everything connected with the shop is new 
and up-to-date. 

H. W. Arnstine, of the Arnstine catalog 
division of the Scribner & Loehr Co., Cleve- 
land, is now working out of the Detroit 
office of the same organization, and is meet- 
ing with much success. 

Edward Berg and F. H. Schaefer, of E. 
H. Pudrith & Co., left recently for an early 
Fall trip through the Michigan territory. 
Mr. Schaefer takes the west side of the 
State and Mr. Berg the eastern part. 

The H. R. Terryberry Co. has recently 
been incorporated at Grand Rapids. It has 
a capital stock of $25,000. The owners are 
G. V. Koch, J. R. Morrill and H. R. Terry- 
berry, 324 N. Prospect St., Grand Rapids. 

J. G. and G.-R. Haller, of Luths, Dor- 
weld, Haller Co., wholesale jewelers in the 
Liggett building, have returned from a 
pleasure trip to Cedar Point, O., and are 
now busy with the Fall trade which is show- 
ing a pleasing revival in the Detroit territory. 

Albert Kanberg, of the E. H. Pudrith 
Co., has returned from a pleasure trip that 
took him to his old home in Chicago. He 
also for a time was at Port Sanilac, Mich. 
Garner Sly, of the same organization, left 
this week on a trip to an inland lake up 
in the State. 

Eugene Wagner, of Monroe, was in De- 
troit last week making calls on the whole- 
sale jewelers and buying new merchandise 
for the Fall. He has every confidence that 
the retail jewelry trade will equal, if not 
exceed, that of a year ago at this time. John 
J. Quick, who came up from Wayne on a 
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buying expedition this week is also anticipat- 
ing a good run of Fall business. 

Charles Schrodel, of the William Devlin 
retail jewelry shop, 1232 Washington Boule- 
vard, has returned from a motor trip through 
northern Michigan. He also spent some 
time camping and fishing on the inland 
lakes and relates some interesting accounts 
of his experiences. 

The Detroit office of the W. F. Broer 
Co., wholesale jewelers, is making prepara- 
tions for an early revival of the Fall trade. 
Merchandise is being rearranged, some new 
fixtures have been installed and other 
changes made in order to show the stock 
to better advantage. 

Harry Evans, of the H. W. Himelhoch 
Co., wholesale jewelers in the Metropo,itan 
building, is still battling with boils. They 
have attacked about every part of his an- 
atomy, the last one developing on his left 
cheek. He thinks this one is the last, the 
pests in this way bidding him goodbye. 

Sol J. Freudenheim, a New York jeweler 
who was saved by the Detroit police when 
he was held up on the streets during one 
of the busiest periods of the day on July 
20, has presented a silver loving cup, 18 
inches high, to the Detroit Police Depart- 
ment. It is to be competed for at the police 
field day to be held at the State Fair Grounds 
on Aug. 28. A letter of commendation for 
the work of the police accompanied the 
letter. 

Harry Himelhoch, who is now in business 
individually in the Metropolitan building, 
featuring advertising specialties, reports that 
retail jewelers throughout the Michigan 
territory are making extensive preparations 
this Fall for elaborate window displays and 
other advertising features. Even retail jewel- 
ers in the smaller towns are active along 
this line and Mr. Himelhoch says he expects 
there will be more attractive windows this 
Fall and Winter than ever before have been 
seen in the State. 











J. L. Borsheim, Omaha jeweler, was in- 
jured in an automobile accident in Iowa 
Sunday, Aug. 14, when he was crowded off 
the road by another motorist. He was 
ditched between Loveland and Missouri 
Valley, Ia., and was taken back to Missouri 
Valley, and later to Lord Lister Hospital 
in Omaha. 

A robber held up Abe Leibowitz in his 
jewelry store in Omaha, at 8:30 in the 
morning, last week, and escaped with about 
$10,000 worth of diamonds, and $150 in 
cash according to the report Mr. Leibowitz 
made to police. Mr. Leibowitz said that 
just after he opened the store and was put- 
ting the trays in the show cases, a tall 
man entered and ordered him to throw up 
his hands, backing the demand with a gun. 
Just outside the door was another man fac- 
ing the street, apparently on the lookout for 
officers. The robber marched Mr. Leibowitz 
to the rear of the store. About that time 
the negro porter, J. P. Douglas, entered 
the store and started for the rear. The 
ho‘d-up man waited until the porter got 
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near Leibowitz, and immediately pressed 
another gun into the porter’s back.” He 
then drove the two into a wash room, where 
they remained while he scooped up the dia- 
monds and cash and fled. 











The J. W. Schaefer Jewelry Co. has moved 
from 29th and Clifton Sts. to 823 W. 30th St. 

H. L. Johnson will return the last of the 
week from a business trip through Ken- 
tucky and Tennessee. 

The handsome quarters of the Julius C. 
Walk & Sons jewelry establishment are being 


further improved by an attractive new 
floor. 

John Sigler and wife, Shelbyville jewelers, 
are enjoying a two weeks’ motor and boat 
trip in the Great Lakes region and in 
Canada. ; 

Hoffman & Co., Inc., 935 State Life build- 
ing, will move to their new home in the 
Century building during the first week in 
September. 

Dr. Hugh Davey, optometrist, and Mrs. 
Davey, will attend the Moose convention to 
be held in Philadelphia, Aug. 22-28. They 
will also visit Baltimore and Atlantic City. 

C. B. Dyer, 234 Massachusetts Ave. is 
attending the biennial convention of the Phi 
Delta Pi National Physical Educational Fra- 
ternity at Salt Lake City. Mr. Dyer is the 
official jeweler of this organization. 

Fred Lydic, Newman, IIl.; Max Hardin of 
Howard & Hardin, Rochester, Ind.; William 
Rindt, Jenkins & Co., Richmond and Harry 
Major, Shelbyville, Ind., were among the 
visitors at the wholesale houses here, last 
week. 

A. L. Hermann, Bloomington jeweler, ac- 
companied by his wife and daughter, motored 
to this city recently. Mr. Hermann visited 
local wholesale houses. Mrs. Hermann and 
daughter will remain for a few days visit 
with friends here. 

Jack Hoffman of New York city, called on 
Indianapolis friends last week, while enroute 
to the western coast. Mr. Hoffman will re- 
main there until October, in the interests of 
his business. D. Rosenthal of New York 
city was another who called on local trade 
last week. 

Lon Mauzy, 227 Massachusetts Ave., will 
leave Sept. 10 for a three weeks’ visit with 
his father J. E. Mauzy in San Francisco. 
John Milligan, formerly in the employ of 
Mr. Mauzy, but now in San Francisco, will 
come to this city to take charge of Mr. 
Mauzy’s store during his absence. 

Mrs. C. B. Dyer, and Mr. Dyer’s foreman, 
Carl Gierke have returned from Chicago 
where they attended the Jewelry and Allied 
Trades convention, the Gift Show and the 
Eastern Manufacturers’ and Importers’ Ex- 
hibition. Interesting outputs of the week 
from the Dyer manufacturing establishment 
include medals for the National Swimming 
Meet now being held at Broad Ripple Park, 
and a bronze memorial tablet to be dedicated 
to the memory of Barton Bradley, ordered by 
Indianapolis chapter of De Molay. Barton 
Bradley was a member of this organization 
and gave his own life in the attempt to save 
another youth from drowning. 














J. M. Boner, the J. M. Boner Jewelry 
Co., Main St., this city, has returned trom 
a business trip to Indianapolis. 

Wallace C. Dyer, loca: optician, and his 
wite, have returned from the lakes in north- 
ern ‘Wisconsin, where they spent several 
weeks, 

William Artes, of the Charles F, Artes 
Co., Inc., this city and his wife have re- 
turned trom a trip to New Harmony, Ind., 
where they spent several days visiting rela- 
tives and friends. 

Local dealers in glassware report that 
their trade this season has been quite grati- 
fying and that they are looking for a good 
volume of business the balance of the year. 
They say their trade this Summer has been 
as good as that of last year for the same 
season. 

A. J. Knapp, local optician, was in War- 
rick county, ind., a few days ago looking 
after his peony farms. He has been inter- 
ested in the growing of peonies for a number 
of years. This is his “hobby” and it has 
brought him in a great deal of money during 

the past several years. 

Ben Kruckemeyer, of the retail jewelry 
firm of Kruckemeyer & Cohn, 407 Main St., 
who is one of the charter members of the 
Evansville Optimist Club, has been placed 
on some of the leading committees of the 
club for the coming year and will assist in 
arranging the programs for several of the 
meetings. He takes a deep interest in the 
meetings of this club, it being one of the 
leading civic organizations in the city. 

The Boonville Fair is being held this 
week at Boonville, Ind., and because of the 
event Heinzle & Nester, and Charles Hebner, 
retail jewelers, are closing their stores dur- 
ing the afternoon of each day in order to let 
their employes take in the fair, which is the 
one big event each year in Boonville. The 
Boonville fair has been known to draw as 
high as 30,000 people in a single day. It is 
one of the oldest and best fairs in southern 
Indiana and Mr. Hebner is one of the direc- 
tors. 

Pearl button factories in many of the 
towns in southern Indiana and southern IIli- 
nois have been operated on fairly good time 
all of this Summer and they have been get- 
ting some shells, but not in the abundance 
of former years. The new law in Indiana 
which prohibits the taking from the streams 
of mussel shells of certain sizes, has cut 
down the output of the shells in the state 
this season. Shell prices are rather high and 
the workers in the mussel camps are getting 
good wages this Summer. 

Trade with the retail jewelers of Evans- 
ville and other towns in southern Indiana 
has been holding up fairly well during the 
past week or so and indications point to a 
good volume of Fall business. General busi- 
ness conditions in this city are as good as 
they were a year ago at this time and col- 
lections are fairly good. Local dealers re- 
port they have been selling a good many 
diamonds and that their trade in this line 
has been as good, if not better, this Sum- 
mer, than last season. Reports from the 
rural districts are to the effect that trade 
conditions are looking up slightly with the 
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farmers having completed their threshing. 
Many of the farmers have sold their wheat 
and have a little ready cash and this has 
stimulated trade in the smaller towns in 
southern Indiana, southern Illinois and 
western and northern Kentucky. \hole- 
sale jewelers are looking for a fairly good 
trade during the Fall months. 








Notes from Ohio 





C. J. Duncan, Massillon jeweler, was a 
Canton business visitor recently. Mr. 
Duncan maintains a Canton store also. 

Alterations are under way at the store of 
the Kay Jewelry Co., S. Main St., Akron. 
Business will not be interrupted during the 
installation of a new front and enlarging of 
the main floor of the jewelry store. 

No successor has been named to Raymond 
K. Porter, who for several years attended 
to the management of the jewelry depart- 
ments of the George S. Dales Co.’s jewelry 
store, Akron. His duties are being looked 
aiter by George S. Dales and his sons, who 
are associated with him in the business. 

Homer Kline, well-known Mineral City, 
O., jeweler, 43 years old, died suddenly at 
his home in that city Thursday, Aug. 18. 
Death was due to heart disease. Surviving 
are two brothers and other relatives. Burial 
was made in Mineral City. He had con- 
ducted a retail jewelry store there for 
several years. 

Abe Art, Main St. jeweler, Alliance, O., 
emerged second best in a diamond ring trade, 
he informed police this week. A man came 
into his establishment and asked to look at 
his diamond rings. When Mr. Art turned 
to wait on another customer the man traded 
two imitation diamonds for two in the tray 
valued at $285, he told the police. 

Announcement is made that the George S. 
Dales Co. will soon after Sept. 1 enlarge its 
gift section and will install a department to 
cater to parties in the way of all appoint- 
ments, prizes, decorations, etc. Operators of 
the Gift and Party Shop at Canton will have 
charge of the new department, Mr. Dales 
said. The Canton shop has been in existence 
several years. 

Announcement is made that the silver- 
ware, jewelry, glassware and dinnerware de- 
partments of the David Zollars & Sons Co., 
Canton department store, will, after the 
present date, be merchandised by the George 
H. Bowman Co., Cleveland. The change in 
policy was announced last week by store 
executives and newspapers carried the an- 
nouncement in the regular store ads. The 
departments are among the largest and most 
complete of any Canton store. 

Some workmen have been added to the 
payrolls at the factories of the Dueber 
Hampden Watch Co., Canton, it was an- 
nounced. Part time operation of some de- 
partments have been started, this being 
necessary to put on the market some near 
finished merchandise, it was said. Other 
departments may be opened soon after the 
first of the month. No definite refinancing 
plans have as yet been worked out according 
to the receiver who is now looking after 
affairs of the concern. 

With fag end of Summer at hand retail 
jewelry merchandising shows no signs of 
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abating, according to leading dealers in the 
Akron-Canton district. Business was off 
somewhat the most of the Summer, but since 
the middle of August has shown a much 
stronger aspect, retailers said. The usyal 
commodities continue in most demand such 
as watches of the strap variety, diamonds 
and novelties. Gift shops report good bysgj- 
ness throughout the Summer and indications 
are that buying of this merchandise will cop. 
tinue for parties and indoor affairs are be. 
coming more numerous with the advent of 
cooler weather, and consequently demand 
will be greater for prizes, tally cards and 
all party and banquet requisites. 








Pacific Coast Notes 


Fred Ackenhauser has gone from Yakima, 
Wash., to Mount Vernon, Wash., where he 
is Opening a jewelry store. 

Otto Frank, jeweler, Berkeley, Cal., is 
anticipating entering his new store about 
Sept. 25. This will undoubtedly be one of 
the finest stores in Berkeley. It is at 3270 
Adelaide St. 

W. W. Bristow, who for years has 
operated his attractive jewelry store on 
Williamette St., Eugene, Ore., as “Luckey’s,” 
finally decided to give another trade name 
to his establishment. The store is now 
operating under the title oi ‘“Bristow’s.” 

Much regret was expressed in a number 
of Coast cities at news of the death on 
Aug. 6 of Felix Block, Portland, Ore, 
jeweler who was known and highly esteemed 
by the entire Coast trade. He was a native 
of Alsace-Lorraine and went to Portland 
at the age of 15 years. The late Mr. Block 
is survived by his widow and two sons. 

K. Falkenburg, jeweler, Walla Walla, 
Wash., is broadcasting over the radio items 
pertaining to the jewelry industry, including 
interesting talks on precious jewels, the 
manufacture of watches and other data cal- 
culated to arouse interest in the industry. 

A. L. Schaeffer, old-time jeweler, Pendle- 
ton, Ore., and highly respected by the trade, 
died early in August. His widow, who is a 
very capable business woman, has taken 
charge of the store. 

Everything possible seems to have been 
done to accommodate the customer in the 
new store of the Koppe Jewelry Co, 
Billings, Mont. The new home of the com- 
pany is across the street from its former 
location. As it is larger there is more space 
for counter and shelf display. In designing 
the show windows attention was given to 
making them the height from the street level 
likely to be most handy for the spectators. 
There is a private booth for those who care 
to make their selections in privacy. The 
interior decoration is simple but pretty and 
tasteful. Showcases and much of the other 
woodwork are of mahogany, panels and in- 
teriors are of gumwood, and walnut forms 
the floor and trim of the windows. 











For the third time in three years burglars 
hurled a brick through the window of the 
store of the Nelson & Schneider Jewelry Co., 
748 Minnesota Ave., Kansas City, Kans., 
one night recently and escaped with mer- 
chandise worth about $450. 
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A. L. Pallas, jeweler, Uplands was in 
Los Angeles recently on business. He was 
io leave later on an extended vacation. 

Sam Kireski, manufacturers’ representa- 
tive from San Francisco has been in Los 
Angeles for the past few days on business. 

Jess King, manufacturer's representative 
with headquarters in San Francisco is in 
Los Angeles this week calling on the trade. 

y. E. Duncanson, jeweler, San Ber- 
nardino, was recently in Los Angeles on 
business. He has just returned from a stay 
at Big Bear Lake where he caught trout. 

J. H. Blanchard and R. H. Wilson, Ocean 
Park jewelers were in Los Angeles for a 
few days stocking up for the Summer sea- 
son which they declare is particularly good. 

Herbert Reichman of Reichman Bros., 
New York, is here spending several days on 
business. He reports conditions in southern 
California as particularly good at this sea- 
on. 
OW. E. Guerth, jeweler, Redlands, called 
at the E. W. Reynolds Co., recently to re- 
plenish his stock. He has returned from 
a month’s vacation spent in the lower part 
of the State. 

Paul Grimm is planning to take a vaca- 
tion during August and visit Big Bear. He 
recently cut down the sales force in his 
store on W. 4th St. but has been obliged to 
enlarge it again as business is picking up he 
states. 

Jack Roth of the Jack Roth Inc., jewelers 
with offices in the Metropolitan building has 
left on a pleasure trip that will take him 
to Seattle, Vancouver and other northern 
points. He will return to this city by way 
of Salt Lake and will be absent about a 
month. 

Among the out of town visitors here 
were: G. W. Burzell, Sawtelle; C. W. 
Clark, Van Nuys; T. S. Lailey, El Monte; 
C. Kendrick, Anaheim; M. A. Stalmer, 
Fullerton; E. B. Finseth, Fullerton; A. J. 
Dutton, Anaheim; C. W. Middleton and 
Earl L. Wilkinson, Pomona, and Glenn L. 
Box and F. J. Randall, Monrovia. 

T. R. Canaday, Huntington Beach, was in 
Los Angeles last week on his way to Yel- 
lowstone Park. He was driving his car and 
was accompanied by his family. He will 
visit friends in Missouri and the trip 
through the National Park is to be made 
in easy relays in order to give the family a 
chance to see the many wonders there. Dur- 
ing his absence the store will be in charge 
of C. E. Pennington, who is an experienced 
jeweler and salesman. 

Walter H. Wilkening, manwfacturnig 
jeweler, Andrews building, Cincinnati, O., is 
in Los Angeles for an extended trip, part 
of the time on business and the remainder 
on pleasure. He is accompanied bv hs wife 
and has enjoyed the sights of sou‘hern Cali- 
fornia taking in Catalina Island, Mt. Lowe 
and the beaches. He will return to his 
home hv wav of the Grand Canyon. He 
states that the jewelry business as he sees 
it here in the west is in a most substantial 
condition and is more than pleased with 
the prospects for bus‘ness this Fall. 

The theft of diamonds and jewelry to the 
amount of $18.000 was reported to the 
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sheriff's office recently by Mr. and Mrs. 
J. B. Field of 1003 N. Palm Ave., Bur- 
bank. Mr, Field is a jeweler with a store 
at Long Beach. He is known to have valu- 
able diamonds in his possession and the 
thieves judging that some of them would 
Le stored in his home staged a robbery 
which was successful to a certain degree 
though gems of great value were overlooked. 
The robbery was staged while Mr. and 
Mrs. Field were attending a wedding ir, 
Pasadena. They were accompanied by two 
house guests, Mr. and Mrs. William A. 
Pringle of New York and Mrs. J. D: 
Pringle the mother of Mr. Pringle. It was 
while they were absent that the thieves 
broke into the Burbank home and stole the 
jewelry. Investigators from the Sheriff's 
office, Deputy Sheriffs Purrier and Chap- 
man disclosed that shortly after the party 
left for the wedding a man and a woman 
drove up. The man is said to have watered 
the lawn while the woman walked around 
the block. However, she was apparently let 
into the house by an accomplice who had 
gained entrance through a window. There 
are important clews to the burglars. It is 
believed that the success already scored by 
the local police will result in the speedy 
capture of those responsible for the job. 
The record already made is of interest to 
local jewelers who declare that robberies 
have dropped off 50 per cent because of the 
activity of the police and the record cap- 
tures that have been made. 








Eleven watches, five cases, and 15 rings, 
total value, $225, were taken from the win- 
dow of the Al Rogaway jewelry store at 80 
N. 6th St., early in the morning of Aug. 4. 
One watch was dropped by the thief on the 
sidewalk outside the store. The window 
was broken by a brick, wrapped in a paper 
sack. Later on a Japanese was arrested as 
a suspect and confessed that he had com- 
mitted the robbery. Four of the watches 
were found on his person. Tommy Burns’ 
‘store at 271 Burnside St., had a front 
window broken in the same fashion the same 
morning, but no jewelry was taken, as the 
crash of breaking glass. awakened a man 
sleeping in the rear of the store. But at 
the Rogaway store no one heard the crash 
of the glass. 

The will of Felix Bloch, Portland jeweler, 
who died Aug. 6, was admitted to probate 
Aug. 8. With the exception that the estate 
“is worth more than $10,000,” no value was 
given. Dan Marx, also a Portland jeweler, 
and uncle of Mr. Bloch, and Mrs. Emily 
K. Bloch, the widow, are named executors. 
Mrs. Bloch, the two sons, Victor, 17, and 
Leonard, 19, and a brother Daniel, who re- 
sides in France, are the sole heirs. Mrs. 
Bloch was given half of the estate, while the 
boys were given one-quarter shares which 
their mother was instructed to hold in trust 
for them until they shall be 25 years old. The 
brother was given $1,000 cash. The jewelry 
store at 348 Washington St. shall be con- 
tinued only “if found on a paying basis,” 
Mr. Bloch decreed in his will. 





James A. Fortenbery, diamond-setter, 704 
Market St., is at Guenerville, ‘fishing. 

C. C. Gross, back from Los Angeles, is 
leaving for a trip east as far as Omaha, 
Neb. 

“Eddie” Bastheim, of the E. Bastheim Co., 
Los Angeles, has been spending a few days 
here. 

Martin Cooper, western representative of 
Morris Kaplan & Sons, is leaving on Aug. 
29 to visit his territory west of Denver. He 
expects to be gone for about two months. 

Deamont & Siegel have enlarged the 
number of benches in their shop and are 
now keeping 10 men busy. M. F. Deamont 
leaves to call on his out-of-town trade about 
Sept. 1, 

J. W. King, who has just returned from 
Los Angeles, following a northern trip, found 
things a little better than when he was last 
on the road. 

Just back from a trip through the north- 
west, Roger Cooper, of M. Schussler & Co., 
said that he found improved business and the 
outlook good for Fall trade. Henry Lands- 
berger is starting for a long trip for the 
Schussler concern. 

Wm. Scheppler and Ernest Scheppler, 
father and son, have returned from a motor 
trip to Lake Tahoe. Wm. Scheppler who, 
with his sons, owns one of the leading 
jewelry stores in the Mission district, re- 
cently celebrated his golden wedding anni- 
versary. 

Lieut. R. T. Freng was with M. F. 
Deamont after the war until he joined the 
forest air patrol. Instead of going back to 
diamond-setting he has joined the air-mail 
service and expects to be assigned to one of 
the flights between San Francisco and 
Chicago. 

Harry Maybaum, of Maybaum Bros., New 
York, and Walter Marble, of the Bugbee & 
Niles Co., are calling on the trade, while 
Mr. Cahen, of Untermeyer-Robbins & Co., 
has just left. “Doc.” Dobra, of Riley & 
French; Mr. Gold, of the Kiddie+Kraft, and 
C. D. Child are expected. 








Ernie: and Eddie Sultan, well known 
jewelry salesmen traveling the Pacific Coast, 
have opened up offices in the Holland build- 
ing, Seattle, and also in San Francisco. 
They will job Swiss watches, jewelry items 
and souvenir goods; also act as manufac- 
turers’ agents for several eastern factories. 
Ernie Sultan, who will be in charge of the 
San Francisco office, will cover California 
and other territory as far east as Denver. 
Eddie Sultan will be in charge of the Seattle 
office and will cover the northwest and 
Alaska. Both these men are very well 
known to the jewelry trade of the west. 
Eddie Sultan was formerly connected with 
D. W. Thomas Co., as vice president of that 
concern, but later severed his connections 
with them to travel the Orient for A. Ejisen- 
berg & Co. Ernie Sultan, until recently, 
traveled for Jos. Mayer & Co., out of their 
San Francisco office, and prior to accepting 
that position was for many years connected 
with Perkins & Co., of Seattle. 
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Publicity for Clocks 


Clock Manufacturers Association Arranges 
for Outdoor Advertising and Offers 
Prizes for Special Merchandising 
Contests by Retailers 


The General Outdoor Advertising Co. is 
“keeping up with the times” by designing 
a series of striking outdoor advertisements 
for American-made clocks. Placed on 
prominent highways near cities of the plants 
of the manufacturers or stores of the re- 
tailers, these signs are constantly reminding 
the public that “Time is opportunity and 
money” and that clocks in the home and the 
office are time and money savers. 

One of the features of the series has been 
adopted as the slogan-emblem of The Clock 
Manufacturers’ Association of America. 
The slogan, “Time is Opportunity—Keep a 
Clock in Sight” is superimposed over a 
clock face. Reproductions of this slogan- 
emblem will be used on the letterheads, in 
the advertisements and in other publicity 
matter of all the members of the Asso- 
ciation as well as by the Association itself. 

To any retailers wishing to make special 
displays or to issue folders and other ad- 
vertising pieces featuring clocks and watches 
made by members of the Association, elec- 


tros of the slogan-emblem will be supplied 
free. 

To stimulate originality of presentation 
and to encourage retailers to increase their 
specialized merchandising of American 
clocks and watches made by members, the 
Association is conducting a survey and 
urging retailers to send in their merchandis- 
ing ideas. From now until Dec. 31, 1927,. 
retailers in any town or city who send 
in ideas or pictures may compete for the 
cash awards, which have been divided as 
follows: 

Class 1. Window displays of clocks and 
watches made by the members of The Clock 
Manufacturers’. Association of America—to 
be judged by photographs and full descrip- 
tion. 

Class 2. Interior display or unique store 
arrangements of clocks and watches made by 
members of the Association—to be judged 
by photographs and full description. 

Class 3. Clever advertising or sales 
stunts that. have sold more clocks and 
watches made by members of The Clock 
Manufacturers’ Association of America in 
any given period during the last six months 
of 1927 than in the same period of 1929. 
This class will be judged from samples of 
advertising or full description of sales stunt 
used and record of results. 





es 


All photographs, manuscripts, samples, 
etc., must be submitted on or before Jan, 
1, 1928, to the Association office, Drexel 
building, Philadelphia, Pa. 

First award in all three classes is $50, 
second $25, and five other awards of $5, 
An added special award of $100 will be 
given for the best example of a complete 
successful campaign or application of all 
these and other methods combined to mer- 
chandise clocks and watches made by the 
members of the Association. This will be 
judged from a manuscript giving description, 
samples of different parts of campaign and 
statement of results. 

The members of the Association are: An- 
sonia Clock Co., Wm. L. Gilbert Clock Co, 
Herschede Hall Clock Co., E. Ingraham 
Co., Lux Clock Mfg. Co., New Haven Clock 
Co., Sessions Clock Co., Seth Thomas Clock 
Co., Waterbury Clock Co., Western Clock 
Co. 


Already the Association has received a 
number of entries for the contest—photo- 
graphs of unusually attractive window dis- 
plays, each striking some note of human 
interest that has drawn the prospect’s eyes 
to the window and subsequently resulted in 
a sale. The majority of. the entries already 
received depict windows arranged with a 
definite Summer selling appeal. There are 





MEMBERS OF CLOCK MANUFACTURERS’ ASSOCIATION WHO ATTENDED RECENT OUTING 


Back row, left to right—Robert Wilkes (Herschede), R. H. Jackson (Sessicns), W. H. B. Dumont (Waterbury), C. E. Williams (Gilbert), E. P. Root 
(New Haven), M. T. Adams (Seth Themas), S. A. Atkins (Gilbert), H. A. Soper (Lux), B. A. Weathers (Seth Thomas), Edward Stevens (New Haven), 
F. Keller (Western), Mr. Lent (Western), and W. S. Hays, Secretary. 

Seated, left to right—R. J. Leighton (Gilbert), D. S. Ingraham (Ingraham), P. H. English (New Haven), H. Cubberly (Ansonia), N. F. Thompson 
(Gilbert), S. F. Ferguson (Seth Thomas), O. M. Goge (Waterbury), Walter Herschede (Herschede), W. K. Sessions (Sessions), Mr. Lamphier (Sangamo), 
A. G. Williams (Gilbert), A. L. Daniels (Waterbury), Mr. Lux (Lux), R. H. Whiteread (New Haven), C. B. Sanford (Sessicns). 
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fne selling months ahead before the contest 
is over. ‘ . 

It is not a bit too early to begin planning 
the window and interior displays that will 
attract the Christmas trade. Here the deal- 
ers will find their greatest opportunities for 
appealing to every class of person by show- 
ing all sizes and models of clocks and 
watches made by members of the association, 
Those who have already sent in some photo- 
graphs may also make later entries; those 
who have not yet offered a sample of their 
individuality in selling are urged to compete 
for at least one of the awards and as often 
as they care to this Fall with every change 
of window or store displays. 





Trade Gossip 


Benedict Mfg. Co’s. Salesmen Attend Sales 
Conference and Enjoy Outing 
Salesmen of the Benedict Mfg. Co., East 
Syracuse, N. Y., recently enjoyed an outing 
in connection ‘with the semi-annual sales con- 
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New Ideas in Merchandising Clocks 


A while ago—a little matter of about 
25 centuries—a wise man said: “We are 
less convinced by what we hear than by 
what we see.” Today, guided by this fact, 
the astute jeweler is always on the alert 
for new window display ideas, and quick 
to profit from them. 

Two window display suggestions and mer- 
chandising ideas that are new and seem 
sure to create a great deal more clock con- 
sciousness, sales and profits are embodied 
in two clock selections which have. just 
been placed on the market by The New 
Haven Clock Co. 

There is a New Haven clock especially 
designed for every room in the home—and 
every room in the home, according to many 
interior decorators, should be graced by a 
clock. It is a convenience to have depend- 
able timekeepers throughout the house. It 
is good manners to have a clock in every 
room where visitors. come, saving them 
from the possible embarrassment of having 











BENEDICT MFG. CO. SALESMEN AT THE RECENT OUTING 


vention of the concern, which occupied a 
full week, during which time matters in con- 
nection with the sales campaign of the com- 
pany were discussed and plans made for the 
Fall and Winter business. 

The outing was held at Three Rivers, 
N. Y., and the photograph shown herewith 
was taken at that time. 





Motion Picture Stars Helping Publicity for 
Deltah Pearls 


The National Deltah Pearl Style Exhibit 
was made possible through the co-operation 
of the Paramount Famous-Lasky Corpora- 
tion, Metro-Goldwyn Pictures, Universal 
Pictures, and also, of the 12 leading motion 
picture stars listed below. 

The motion picture stars who are co-oper- 
ating in this Style Exhibit include the fol- 
lowing: Clara Bow, Mary Brian, Betty 
Bronson, Louise Brooks, Marion Davies, 
Dorothy Gulliver, Barbara Kent, Marian 
Nixon, Mary Philbin, Dorothy Phillips, Es- 
ther Ralston and Fay Wray. 

Jewelers are being supplied with large size 
handsome reproductions of these famous film 
folk wearing the same necklaces that are fea- 
tured in the exhibit, as well as an excellent 
direct-by-mail advertising campaign for the 
jeweler to tie up with the showing. 


to ask the time or steal a glance at their 
own watches. It is good taste to introduce 
into every room the charm, animation and 
intimacy that a lovely clock imparts. More- 
over, it is mighty good business for a 
jeweler to sell a clock for each room instead 
of merely each house. 


The idea of “a clock for every room” is 
forcefully and sales-stimulatingly expressed 
in the New Haven House Beautiful Clock 
Selection. This selection consists of eight 
clocks, one for each room—including one 
full Westminster chime clock, two banjos, 
one bodouir clock, one buffet or kitchen 
clock, one library clock, one desk or bracket 
clock and one “Artlarm.” Accompanying this 
selection are sales helps that set the clocks off 
to advantage in a jeweler’s window and drive 
home the merchandising idea. Three 
mahogany finished display stands, two pic- 
torial placards in eight exquisite pastel 
shades featuring the correct clock for eacii 
room and two solarchrome glass signs are 
among this sales-stimulating material. 


A jewelers’ alarm line, a line of artistic 
clocks-with-alarm that are so distinctive and 
charming that they dignify any place they 
adorn, make a strong appeal to gift-shop- 
pers and measure up to the most exacting 
standards of the most exclusive jeweler. 
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The New Haven “Artlarm” clock selection 
consists of 20 artistic clocks—14 with 
alarms, six timepieces—all true Time Tel- 
lers—accompanied by three attractive mer- 
chandising placards. 





An Attractive Rose Quartz Jar Shown by 
Wing & Co., New York 


The accompanying illustration is of a jar 
with cover made of rose quartz. It is rest- 
ing on a carved teakwood stand. Over- 
all it is 11 inches high. It is beautifully 





ROSE QUARTZ JAR 


carved with floral design surrounding a 
Phoenix, capped with a lid, also carved. 
The motif of the cover exemplifies the well- 
known Foo Dogs, the Chinese dogs of hap- 
piness. Wing & Co., Canton, China, whose 
headquarters in the United States are 255 
Fifth Ave., New York, manufacture and 
import modern curios in semi-precious stones 
such as jade, rose quartz, amethyst, agate, 
crystal lapis-lazuli, Carnelian, etc. They 
also have an excellent selection of genuine 
antiques. The jar shown may be used for 
a lamp base or as a cabinet ornament. 





Watch Novelties in Cigar Lighters and 
Desk Sets 


A distinct novelty introduced by the. Bau- 
man-Massa Jewelry Co., 7th and Olive Sts., 
St. Louis, Mo., and shown for the first time 
at the recent Jewelry and Allied Trades 

















CIGAR LIGHTERS WITH WATCHES 


Show in Chicago, where it made a tremen- 
dous hit, is the combination of cigar lighter 
and timepiece made for both men and 
women. As shown in the illustration, these 
are regular cigar lighters in which are set 































































regular watch movements for men or 
women, with either six or 15 jewels. They 


are made in silver and green gold-filled, 
while the lighters come in any color leather 
in which the clock lighter is made. Each 
lighter is fitted in a nice box with a sug- 
gested resale price marked plainly. The 
Bauman-Massa Jewelry Co., also has imade 
a hit with a new desk set in which the pen, 
pencil and ink stand equipment is supple- 
mented with a wrist watch movement hand- 
somely cased. These are suitable both for 
business and the home and are said to be 
an exclusive item of this company. The 
watches come in extra heavy silver, filled, 
enameled and leather cases and are set with 
fine six and 15 Swiss jewel movements. 
ee ee 


Glass Novelties Mounted With Dutch Silver 


Many jewelers have recently been seeking 
information as to where they might obtain 
crystal glass figures of birds and animals 
with silver mountings for pepper, salt, 
powdered sugar and for decanters. The 
accompanying illustration shows four such 
figures and'are only a small percentage of 





SILVER TOPS 


GLASS NOVELTIES WITH 


kindred articles imported and manufactured 
by The Rosenau Co., 366 Fifth Ave., New 
York. This house carries a complete line 
of these Dutch silver and crystal glass sub- 
jects. Those illustrated are unique in their 
way and should interest jewelers and cause 
a desire to know more about them. The 
bathing girl figure has a pure crystal body 
with silver bathing costume and makes a 
wonderful novelty as a decanter for those 
desiring the unusual; the rooster is sug- 
gestive of beverages that require ice and 
shaking and his clarion note is apt to keep 
folks awake in the “wee sma’ hours”; the 
crystal elephant with a head of sterling 
quality might svggest a little courage for 
the members of the G. O. P. in selecting 
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their next nominee for the presidential cam- 
paign; for tenacity of purpose, the bulldog 
with the cruel visage is supplied to those 
who wish a different style. Dutch silver 
with which these articles are mounted is 


80: fine. 





Community Flatware in the New Colonial 


Cabinet 


The element of surprise—is the sauce 
that piqwes the public’s buying appetite and 
Oneida Community, Ltd. makers of Com- 
munity Plate, never lose sight of this vital 
merchandising fact. Again the company 
has struck the new note in the “Colonial 
Cabinet,” an inspiring new service for six. 
It affords a fresh and impressive means of 
taking full advantage of the growing vogue 





THE COLONIAL CABINET 


of the Early-American, and harmoniously 
lends itself to the Early-American Paul 
Revere pattern in Community Plate. 

This original and appealing “carry-case” 
is adapted from a rare old Revolutionary 
knife-box. It is smartly painted in a softly 
decorative design, with convenient folding 
wings for the knives. The wings open 
wide, the silverware racks are detachable; 
and a dozen uses suggest themselves for the 
emptied case, for a sewing-kit, a glove-box, 
or what not. . Though especially lending 
itself to the Paul Revere pattern, yet the 
cabinet makes an effective display or carry- 
case for the other five designs in Community 
Plate. 

The 29-piece Colonial Cabinet contains 
12 tea spoons, three table spoons, six hollow 
handle, de Iuxe stainless knives, six forks, 
one butter knife and one sugar spoon. 

The 42-piece cabinet has in addition six 
salad forks, one cold meat fork and six 
soup or dessert spoons. The Colonial 
Cabinet is also furnished with 26 pieces. 
Thus services for four, six, eight and 12 
persons are included in this smart and 
spirited offering. 

Newspaper electros, store cards and other 
promotive advertisements directly applying 
to the Colonial Cabinet and Paul Revere 
design, are available to the trade. 





Straw Bracelets Newest Novelty in Costume 
Jewelry 


They say, “Straw shows how the wind 
blows.” And now “straw” bracelets show 
the drift of fashion’s latest breeze in cos- 
tume jewelry. The Whiting & Davis Chain 
Co. of Plainville, Mass., makers of costume 
jewelry, recently placed on the market 
a varied line of straw bracelets which 
found favor immediately with the trade and 
with the public. Continental artists have 
created a vogue for remarkable designs in 
real straw. Skilled designers of the Whit- 
ing & Davis organization quickly caught 
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up the effects obtained by these workers jn 
real straw and re-embodied them in beauti- 
ful patterns of costume bracelets. These 
bracelets are flexible like bits of gold of 
silver straw placed side by side. They are 
worn one on each wrist, and vary in width 
from one-half to one and _ one-quarter 
inches. The “straw” basis of design jn all 
patterns made them unique in appearance. 
The Whiting Davis Co. offers them in all 
styles in sterling silver, green or white 
gold plate, plain, chased, and gem set, 





A Quaker Shaker Set 

Illustrated herewith is the Quaker shaker 
set which has been installed in the dining 
car service of the Chicago, Burlington & 
Quincy railroad (Burlington Route) over 
its entire system of 9,400 miles. Each piece 
carries an imprint of the familiar Burling- 
ton trade mark which not only identifies 
the article with the road and is valuable as 
an unobstrusive advertisement, but has the 
‘further advantage of discouraging their ap- 
propriation by enthusiastic souvenir col- 





SALT AND PEPPER SHAKERS USED BY C., B. 
& Q. RK. R. 


lector. The Quaker shaker sets are manu- 
factured by the Quaker Silver Co. ot 
Attleboro, Mass., which specializes in salt 
and pepper sets in silver plate. 

Speaking of the adoption of these by the 
Burlington Route, Harold K. Green, presi- 
dent of the Quaker Silver Co., stated that 
they realized they were confronted with an 
unusual set of conditions, chief among which 
were the possibility of not too careful 
handling by a wide variety of users and the 
probability of rough usage in the cleansing 
processes. 

“We were easily convinced that in one 
way and another, dining car tableware 1s 
subject to considerable punishment,” said 
Mr. Green, “and consequently were cor- 
respondingly gratified by the railroad’s con- 
clusion that our product would measure up 
to the exacting requirements and by the 
officials’ decision to place these sets in all 
the dining cars over their system.” 





That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with THE 
Jeweters’ CircuLar regarding any advantageous 
device or plan which they are utilizing in con- 


nection with their business. 
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(Continued from issue of Aug. 17) 
IV—The Watch Repair Department 


UCH of what has been said in a preced- 

ing article applies also to the watch 
repair department. In the large store it 
ranks equally, perhaps, in importance, with 
the jewelry repair department. With the 
jewelry repair department it shares the 
patronage oi probably three out of every 
four persons coming into the store. Its op- 
portunities for making friends or enemies 
for the store are as great, but not as varied, 
as are the jewelry repair department’s. 

It behooves a proprietor who wishes to 
organize his store on a basis of high 
eficiency to give close thought to his 
watch repair department in devising a sales 
manual for the entire store. 

The man in charge of the watch repairing 
is, naturally, the most important unit in that 
department, and one of the most important 
in the store. He meets the public and must 
handle callers with rare good sense and tact. 
Many persons become patrons of a store 
through watch purchase or watch repairs 
there. Good watch repairing will create good 
will for any store. Poor watch repairing 
will run away potential purchasers of dia- 
mond rings and wedding gifts. 

In setting down the material lay-out and 
personnel requirements of a profitable watch 
repair department, one of the first considera- 
tions is that the department be very acces- 


wrist watches for men and women, bracelets 
tor men’s and women’s watches, Summer 
belt watch chains, etc. Many sales are made 
by customers themselves observing the timely 
stocks laid out to their view while waiting 
for their watches. 

One of the most important qualifications 
for the man in charge of such a depart- 








Importance of the Watch 
Repair Department 


THE jeweler used to think that 
what was good business for some 
merchants was not good business ‘or 
himself, but he is learning that he 
who would sell wares to the public 
must adopt every measure that is 
honest, dignified and resultful. The 
soundness of a sales manual for the 
retail jewelry trade which will help 
to increase the selling effectiveness 
of his employes is apparent. The 
salesmen, the repair clerks and even 
the telephone girl are all factors in 
building up the jeweler’s success. 

A store manual will make the 
store’s services more uniform and ef- 
ficient, teach the rookies or new em- 
ployes the rules of conduct and make 
them better salesmen and finally, 
increase the prestige of the store with 


It is therefore up to the repair man to fore- 
stall these walk-outs where possible, by 
justifying his price in a dignified and con- 
vincing manner if he sees symptoms that 
the customer won’t accept the price. And 
there are even many cases where the cus- 
tomer does have the work done, where it 
really is important that the “why” of the 
price be explained to him. Many times he 
will pay the price with secret grudging, and 
make a mental resolution never to come into 
that store again—declaring to himself that 
they are “robbers.” It is wrong to take 
that sort of customer’s money without 
selling him on your price. He is sure to 
be a dissatisfied customer, and if anything 
goes wrong with his repair job he will com- 
plain about it and knock the store at every 
opportunity. 

The reaily efficient watch repair man, 
therefore, must be something of a clair- 
voyant, in that he will instinctively know 
when the customer is accepting his price 
with a good feeling. This instinct can be 
cultivated and will come with experience— 
and the right kind of watch repair clerk 
shouid have a backing of ripe experience. He 
must be deeply versed in human psychology, 
because he will have all sorts of types to 
deal with. He must have unlimited patience 
and forbarance, because he will have to listen 
to unfounded and well-founded kicks, and 
numerous lies and half-truths. 

I knew of one jeweler who used to take 


sible to the public. It should be, and usually ~ slg —. Pen Pree ie into his personal charge a customer who 
is, near the doorway, where the customer can eet - roared at a $6.50 overhaul charge, and take 


pop in and then pop out. This appeals par- 
ticularly to men, and is played for what it 
is worth by department stores which put 
their smoking accessories and men’s haber- 
dashery on the ground floor and near the 
door. The department should be equipped 
with chairs, for it will be found that the 
majority of callers will be women, notwith- 
standing that it is located with men patrons 
in mind. 

As in the jewelry repair department, the 
watch repair department will have counter 
display space with a view to showing mer- 
chandise that is most likely to interest watch 
repair customers. Some jewelers display 
in these glass counters extra watch cases, 
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ment is that he be able to quote prices con- 
vincingly and to “sell” the customer on 
them if necessary. If one lingers around 
the average watch repair counter he will 
see a large number of persons walk out 
without leaving ther work to be done, after 
being given a price of $7.50 and $6.50 for a 
“clean and overhaul” job. In most instances 
those “walk-outs” have been given the price, 
only, with no justification for it. The pub- 
lic has a right to know why a price is right, 
and those who don’t demand this informa- 
tion will refuse sometimes to pay the price. 


him to the department where repair men 
were overhauling watches. He would ask 
the customer to observe closely just what 
these men were doing: some were shaking 
up parts in sawdust; some were giving 
alcohol and benzine baths to parts; some 
were truing up parts on the lathe. He would 
then itemize to the customer just what is 
necessary to a real overhaul job and close 
by saying: 

“Of course, we could take in your watch 
on a promise to overhaul it and just dip the 
whole movement into benzine and then sauirt 
some oil on it—charge you $2.50 and hope 
for the best. But we don’t do work that 
way. Why I'll bet you that you have often 
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Mr. Retailer, Is Your Stock Complete? 


Attractive displays of merchandise in the “Other Fellow’s” windows and 
cases will not play sweet music on YOUR cash register. 
Buy now the goods which will transform your store into the shopping center for “Gifts That Last.” 


From our large and varied stocks of Diamonds, Jewelry, Watches, Clocks and Silverware, you 
can make a selection of Holiday Gifts that will delight your customers. 


vores HEEREN BROS. CO. “i: 


Jewelers to the trade for almost sixty years 


Penn Ave. and Eighth St. Pittsburgh, Penna. 


LANDOW BROS. Watches. Clocks and Silverware 


‘ Also Watch Materials and Jewelers’ Supplies. 
628 Penn Ave. Pittsburgh, Pa. Orders Filled from Any Catalogue. 
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otten down under your own automobile and 

eased it simply because you wouldn’t trust 
some outsider to do the work thoroughly for 

. When you leave a watch in our care 
we overhaul it as carefully and as conscien- 
tiously as you would go over your own auto- 
mobile. It costs us money to handle work 
in this way, and then to stand back of our 
work with a strict guarantee. If you take 
your automobile to a repair shop to get an 
estimate on overhauling the motor, they 
charge you $5 for dropping the crank-case, 
without doing a lick of other work on it. 
You pay many dollars a year to keep your 
automobile ‘n repair, yet you carry your 
watch for years, expect it to give accurate 
time, and then object to paying a price for 
decently overhauling it.” 

Such straight-from-the-shoulder talk will 
usually convince. After all, this jeweler is 
only giving the customer what the modern 
purchaser is beginning to demand—informa- 
tion as to what he gets for his money. 

The well organized watch repair depart- 
ment should have a clerk in charge; a prac- 
tical repair man and a girl to look after the 
clerical and small service details of the de- 
partment. The man in charge should handle 
calls, kicks, sales, etc. He should be able to 
refer watches for estimate and examination 
to the repair man at the bench, which gives 
the inspection an official air in the mind of 
the customer. The girl will look to the de- 
tail of delivering jobs, entering them, sewing 
on watch ribbons and the like. The records 
of the watch repair department are most 
important. There is black and white evidence 
of the date on which watches have been re- 
paired, and these can be referred to instantly 
if a question should arise as to the life of 
the guarantee. A scratch date on the move- 
ment, too, will give the repair clerk the in- 
formation, but the book-reference usually 
will squelch an unjustified claim on the part 
of the customer. 

Callers will come in with watches and lie 
intentionally or innocently as to the treatment 
they have given it, or the length of time 
they have worn it. Many of them will swear 
they have never immersed the watch in 
water or allowed dirt to get into it, when a 
casual examination will show rust and dirt 
in the movement that belies their statement. 
There seems to be a peculiar urge in the 
human make-up to get something for 
nothing, where possible. This same abnor- 
mality makes otherwise honest persons boast 
of having beaten the fare-box on the street 
car, and it also makes many of them attempt 
to slip free repair work over on the watch 
department. 

I have known persons to boldly declare 
they had possessed a wrist watch for less 
than six months (in order to get it repaired 
free under the six months’ guarantee) and 
they would only back down when shown the 
sales records. And even then some of them 
would insist that the “darned watch hadn't 
ever kept satisfactory time, no matter how 
long they had possessed it.” This is the 
usual plaint—“It’s never kept time since | 
bought it,” as if they wouldn’t have brought 
it in if there was really any cause for com- 
plaint ! 

While such cases are annoying, they are 
really in the minority in the volume of calls 
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handled by the watch repair department. It 
is the tactful handling of such callers, how- 
ever, that helps to build up good-will for a 
store. Many unjustified complaints against 
watches are due to enthusiastic salesmen who 
make too glowing claims for the watch 
when they sell it. 1 have heard salesmen 
make such senseless claims as: 


. “This watch will keep perfect time.” 
“This watch won’t get out of order.” 
“This watch will stand all the hard 

knocks you can give it.” 

Ridiculous, absurd and unnecessary state- 
ments! Such information can only be given 
and taken in the fever of selling. Should 
anyone think over such a statement, he would 
see how impossible it is of fulfilment. All 
watches are subject to disorders, as every 
watch man knows, and no watch will keep 
perfect time. One of the best watch sales- 
men I know always cautions a customer 
that he or she will have some trouble with a 
wrist watch, and that it will vary from 30 
seconds to one or two minutes a week. 
But he cautions them how to handle it and 
prevent as much trouble as possible. Con- 
sequently he has fewer disappointed cus- 
tomers and fewer unjustified customers than 
do other less conservative salesmen. 

Besides turning out a sure and steady 
profit for the store from repair work, the 
well regulated watch repair department will 
begin and close many sales that would not 
materialize but for this department. It 
will be the duty of the watch repair clerk 
to improve every selling opportunity that 
presents itself. In these days of flexible 
watch bracelets, gold and gold-filled bands 
and patent non-buckle straps for men’s 
wrist watches, the opportunities for selling 
are varied. For the man who is tired of 
paying for repairs on a old pocket watch, 
or for the man who is lugging arourd some 
antedeluvian turnip on a chain, the proper 
cue is to suggest a wrist watch. Such sugges- 
tion will usually be met with a horse-laugh 
and some such bright remark as: 

“What do you take me for—a sissie?” 

But, thank the destiny that rules the 
jewelry business, such people are becoming 
fewer and fewer. A little good selling talk 
will oft-times convince a man that a wrist 
watch is really the thing to wear. And 
to those who won’t wear a wrist watch, a 
repair clerk should suggest a Summer belt 
chain for his watch. There is a variety of 
styles and prices in these, and they offer a 
fair profit. 

For the man who is wearing an old-style 
buckled leather wrist strap, the clerk will 
suggest one of the new patented metal mesh 
bracelets that snap on to the watch or that 
fold in the middle. There are many good 
selling points in these, and watch repair 
departments are now selling more of them, 
probably, than any other department in the 
store. They obviate much of the danger of 
dropping the watch off the wrist, as often 
happens with the old-style buckled strap. 

The ribbon band on women’s. wrist 
watches is becoming almost obsolete, and 
watch repair departments throughout the 
country are helping to have them discarded. 
It takes no great selling ability to. fit one 
on a woman’s watch and to demonstrate to 
her how much more attractive and becoming 
it is than the old-style ribbon band. The 
cost is trifling and the profit is considerable. 
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The crystal replacement customer is the 
chief retainer of the watch repair depart- 
ment. He is, like the poor, always with us, 
and he is getting more numerous now that 
men are wearing strap watches. It behooves 
the jeweler to carry on hand a large assort- 
ment of well-made and durable replacement 
crystals for the popular designs in wrist 
watches. Such business is profitable and: 
quickly handled. And until watch manufac- 
turers learn to make a bezel or sash with a 
deeper seatment for crystals, there will con- 
tinue to be a large call for crystals to re- 
place lost ones—not broken ones. 

Like the jewelry repair department, the 
records of the watch repair department are 
valuable to the sales promotion department 
in creating sales and soliciting new repair 
work. A careful analysis of the watch re- 
pair records should show you just which 
customers have old watches and should be 
ripe for new watch sale possibilities, and 
just which customers are about due to be 
solicited for another overhauling of . their 
watches. Where watch repair statements 
are sent separately, some kind of watch or 
watch-bracelet circular should be enclosed. 

In the general advertising, too, the watch 
repair department should come in for some 
notice, and there should be standing window 
cards calling attention to the watch repair 
department’s free regulating and demagnet- 
izing service. 

Any business must be constantly fed with 
new patronage—and this is especially true 
of the jewelry business. Old customers die 
off or quit buying jewelry, and one of the 
best means of acquiring new customers is 
through your watch repair department and 
the services it has to offer. 


The jeweler who has his business sincerely 


at heart will give deep thought to his re- 
pair services and will lay down inflexible 
rules for the guidance of those in charge. 





Bill 

“Poor old Bill,” murmured Henry broken- 
ly as we came out of the church, “he looked 
so natural.” 

“Yes,” I assented, flicking a tear from my 
lapel, “Bill is lost to us, but we will have his 
memory forever.” 

“Bill was a fine man, no better ever lived,” 
said Henry despondently. “When Bill was 
mayor of this town nothing crooked ever 
got by the city council and you know how 
crooked councilmen are.” 

“Yes, if Bill had lived he would have been 
governor. But he never took any care of 
himself, never kept up his golf. I never 
saw him go around in less than 135.” 

“Poor fellow. Now I holed out in one 
last week.” ‘ 

“Impossible. Not on the 
course.” 

“Not impossible. I had two reliable wit- 
nesses. I can do it because I keep myself 
in condition. I believe in a judicious mix- 
ture of work and play. I don’t want to 
follow Bill.” 

“Perhaps you’re right. We can’t be too 
careful. Besides, we might catch cold at 
the cemetery.” 

“Bill wouldn’t have wanted us to take any 
chances.” 

“No, that was Bill, always considerate.” 

“Chauffeur, the country club.”—California 
Pelican. 
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Jeweler Tells How He Made a Success of 
the Instalment Business 
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BY adopting the installment plan credit 
system, officials of the Gem Jewelry Co., 
of San Antonio, Tex., have made three 
dollars grow where one dollar grew be- 
fore, says R. H. Roussel of that city. 
The strictly cash business policy that 
had been adhered to by the company for 
five years was discarded at the outset of 
1927, and from the beginning it proved a 
profitable move. Business began to show 
a healthy increase within a few weeks after 
the credit system was adopted, and before 
the passage of six months, the average busi- 
ness was running three times as great as 
it had ever been when the store was con- 
ducted on a strictly cash basis. 
“We consider the adoption of the install- 
ment plan credit system one of the wisest 
moves we have ever made,” said Max 


Lipoff, president of the Gem Jewelry Co. . 


“It brought about a startling increase in 
our business. Our daily average has shown 
a three hundred per cent increase in the 
short space of six months, and our total 
business in the month just past was six 
times greater than it was during the cor- 
responding month last year, when we were 
operating as a cash store only. 

“After doing business for five years in 
San Antonio as a strictly cash store we 
decided that in order to meet successfully 
the competition of other companies which 
were offering the convenience of installment 
payments, it would be necessary for us to 
enter the credit field. My only regret i: 
that we did not arrive at that decision 
sooner, for the longer we held out on a 
strictly cash basis, the more it cost us in 
lost business. There is no getting away 
from the fact that people have become ac- 
customed to credit and are going to do 
business where they can vet credit. 

“Once decided, we lost no time in com- 
pleting arrangements for the installation of 
our credit system. Then we turned our at- 
tention to the problem of getting plenty of 
names on our books. ‘We knew that in 
the normal course of events our credit sys- 
tem would grow, put we weren't satisfied 
to sit down and wait for it to develop of 
its own accord. We had a good credit 
system ready to put to work, and we were 
impatient to put it to work in full force 
at once. 

“The idea of a ‘credit only’ sale event 
struck us as a good plan and we decided 
to try it. So we offered portable phono- 
graphs, credit only, at $9.95—95 cents down 
and 50 cents a week. That idea alone put 
more than three hundred names on our 
books; and collections on the phonograph 
accounts have been one hundred per cent. 

“I have just recently completed a sur- 
vey of these accounts, and I should say 
that easily 75 per cent of them may be 
called permanent. The ‘credit only’ idea 
has given us approximately 225 customers 
who more than likely will visit our store, 


where their credit already is established, 
whenever they want anything which we are 
able to supply them. 

“One oi the best features of our credit 
System is that it does not entail any ad- 
ditional overhead expense. We are able to 
operate it efficiently with the same office 
force that we used previously. 

“For our contracts we use a card of heavy 
stock which is slipped into a visible card 
fle; and all bookkeeping entries pertaining 
to the individual’s account are made on 
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ofhice of the Gem Jewelry Company, Ine, in 
San Antonio, Bexar County, Tex, On de. 
fault of any payment due will give holder 
of this obligation option to declare due 
and demandable all unpaid amounts, Title 
of all property does not pass, but js es- 
pecially retained in and by the Gem Jewelry 
Company, Inc., until full payments for Said 
property and a full compliance by the under. 
signed with ali terms hereof have been 
made, and any default by me in payment or 
in any of the terms of this contract wil] 
give the Gem Jewelry Company, Inc., or 
‘ts agents or employes, the right to repos- 
sess themselves of said property, and all 
payments made shall be retained by it as 
agreed and liquidated damages. [| hereby 
release the Gem Jewelry Company, Inc. 
its successors, agents or assigns, from any 
and all claims for damages hereunder by 
reason of repossessing itself of said prop- 
erty. If services of an attorney are used 
to enforce or protect the rights of the 
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the contract form. One person is able to 
handle this work for us,’ Mr, Lipoff con- 
cluded. 

The custom of the Gem Jewelry Co. is to 
require from 10 to 20 per cent of the price 
of an article as a cash payment and to 
divide the balance into monthly or weekiy 
payments over a period not exceeding six 
months. Their contract is worded like this: 

“The above representations herein made 
are true and correct and are made by me 
for the purposes of inducing the Gem 
Jewelry Co., Inc., a corporation, to extend 
me this credit and future credits, knowing 
that it will only give me said credits and 
future credits relying on said representa- 
tions, and without said representations and 
the truthfulness thereof, it would not ex- 
tend said credits. 

“T hereby agree to make each and all 
payments due hereunder, and all future pay- 
ments, for goods and merchandise at the 


Gem Jewelry Company, Inc., hereunder, the 
undersigned will pay reasonable a torney’s 
fees to the Gem Jewelry Company, Inc., its 
successors or assigns as collection fees. 

“This contract has been read by the un- 
dersigned and the undersigned understands 
it, and no alterations can be made of same 
except in writing signed by both parties 
hereto.” 

Directly beneath this contract form is 
space for the signatures of the purchaser 
and two witnesses. Above the contract is 
space for references, these being arranged 
as follows: 

Name in full; wife or husband; age. 
Present address, former address, time in 
city, own, rent. Husband’s occupation, em- 
ployed by, how long, firm phone. Wife 
employed by; bank, lodge or insurance. 
Private references. Names and addresses 
of nearest relatives other than --above. 
Have credit with. 
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Directly below this list of reference 
yestions, which have been worded here 
er as they are on the contract form, 


is an office reference which contains this 


information—date ; time promised; amount 
deposited ; purchase amount; sold by; 
credit; amount; terms; phone No. 


For office reference there also is a list 
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-is employed to call attention to the over- 


sight. 

These cards, eight by five and one-half 
inches, are quite large enough to accom- 
modate all information pertaining to an in- 
dividual account, Mr. Lipoff -said. 

“T have found this credit system satis- 
factory in every detail,” he declared. “Our 
losses from non-payment on such accounts 
are so small as to be negligible.” 

The Gem Jewelry Co. is located in the 
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REMARKS ~ NEW AOORESS — 











THIS CARD GIVES RECORD OF PAYMENTS, RECEIPT NUMBER, ETC, 


to be checked to show whether the custo- 
mer was attracted to the store by advertise-: 
ments in any of the three daily newspapers 
or by the window displays. 

On the reverse side of the card are col- 
umns for the recording of payments, ar- 
ranged across the card in this order: Date 
paid; receipt number ; amount paid; balance. 

Below these columns, which reach about 
two-thirds of the way down the sheet, is 
a reference of follow-ups on due payments. 
If the usual notice of a due payment is 
ignored, either a letter or a telephone call 


Texas Theater Building, and is one of the 
most attractive stores in the city. 








Pete: I was jilted last night. 
Peat: That’s nothing; I had a few 
drinks myself. 
—Wash. Cougar’s Paw. 





“Why are you running a steam roller 
over the field?” asked the stranger. 

“V’m trying to raise mashed potatoes,” 
explained the farmer. —Lehigh Burr. 
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How Firm 
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by 
Wife 
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Bank—Lodge 





Employed by 
rivate 
References 


or Insurance . 
Express 
Window 





Name and Address of Nearest 
Relative Other Than Above 


Light 
News 





Have Credit | 
Account With I 











Time Amount 


Date Promised. 


Purchase 
Amount 








Deposit 


Amount 


Terms Phone No. 








Sold by No. Credit. 


The ) Above e representations herein made are 


Ib 
pa Jewelry Inc., in Sap Antonio, in Bexar County, Texans. 
leclare due and “demandabte, all unpald amounts. ie 


re true and correct and male by me for the spespomee vad inducing The Gem Jewelry Co., Inc., a 
en = to extend me this credit and future credits, kuowing it will onby give me sa 
ous, and without said representations and the trutbfuness thereof, if would not ay said credits. 
hereby a “agg to make each and al) payments due hereunder, and all future — for goods an 
x: ‘Ou default of any pay: 
Title to all sfasee by — £. pase, but is 


credit and future credits relying’ou said represev 


ind merchandise at the office of The 

we holder of this obligation, oo. onto to 

ally retained in and by The Gem mele Fy 
reof, have been made, aud 


ment due Sri 
with @ll — ~ 





re Inc. until full paymeut for anid 

P rty and a full 
fant by me in payment or in any of gd of this contract, will giv 
The Gem Jewelr, i 
of said prope Fi ine reer 


ewe te ageuts or assigns, from any 
will pay reasonable attorney's fees to 


an attorney are u 
The 


writhg signed by both parties berete, 


terms eT 
Fepousess themselves of eaid property, see all payments made shall be ‘retained by it as agreed "ad. iquideted damages. I we b hues 
y and all claims for damages bereunder aR veison of repo 2, 
sed to enforce or protect the rights of The Gem Jewelry Co., the 
Gem Jewelry Co., Inc., its successors or assigns as collection fees. 


This contract has heen rend by the undersigned and the undersigned understands it, and ne alterations-can be made of same except in 


ul ie ao 
he Gem Sewelry Co., agents oe: éimployees, the aay 


g iteelf 











Witness 


Witness Signature 
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Retail Jewelers Benefited by Studies’ 


of Experts 


ISCUSSION of the most up-to-date 

methods in merchandising and the prin- 
ciple of trade solidarity were outstanding 
features of the nation-wide conference of 
retail jewelers at Providence, R. I., under 
the auspices of the Gorham Company. N. 
P. Logan of the Hess & Culbertson Jeweiry 
Company, who has just returned from the 
jewelers’ gathering and from visiting eastern 
cities, speaking of the conference which took 
him east, said: 

“It is my understanding that this is the 
first time that as many as 150 representative 
retailers have ever gotten together under the 
auspices of a big manufacturer to give 
consideration to trade problems and to seek 
ways and means for improving conditions 
in an industry. Last year the Gorham com- 
pany held a conference, which was attended 
by a much smaller number of jewelers, but 
the results were so encouraging that more 
extensive plans. were made for this year. 

“In brief, the purpose of the gathering 
was to give forward-looking jewelers the . 
benefit of the studies made by experts so 
that this information might be made avail- 
able in promoting the best interests of the 
trade. All of us went to school for five 
days, the sessions beginning at 9 in the 
morning and ending at 5 in the afternoon. 
Our instructors included - economists and 
professors in merchandising from Harvard 
and the University of Pennsylvania, recog- 
nized authorities in industry, and experts in 
the distribution of merchandise. 

“In addition to representing advanced ideas 
in their respective lines, the instructors all 
stressed the need for co-operation among 
all branches of an industry, if business is 
to be maintained on a sound basis. For in- 
stance, they showed by illustrations that the 
interests of the retail jeweler in Missouri are 
inseparable from that of the silverware 
manufacturer in: Rhode Island.” 

The value of the instructions in advanced 
merchandising methods was lauded by Mr. 
Logan, but he also saw great value in the 
association with jewelers from all parts of 
the country. The conference members repre- 
sented 35 states and Canada. Regarding the 
benefit to be derived from the interchange 
of views and experiences with persons en- 
gaged in the same line of business, Mr. 





‘Logan said: 


“Think of the advantage of sitting at a 
luncheon table for a free exchange of ideas 
and experiences with men in your own line 
of business from various states. It is im- 
possible to estimate the value of association 
of this kind. It seems to me that the con- 
ference plan that has been inaugurated by 
the Gorham company is bound to spread to 
other lines of business, for when a group 
of men and women get together to give 
serious study to the furtherance of sound 
policies; when the big manufacturer and the 
man behind the retail counter join in con- 
ference under the guidance of experts, the 
early accomplishment of bigger and better 
things is assured.” 


ss 











“Did you have a nice time during vaca- 
tion?” 
“So they tell me. So they tell me!” 


—Carnegie Puppet. 
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Comparative Value of One and Two- 
Column Advertisements 
(ens jeweler who conscientiously studies 
his advertising problem is frequently 
puzzled by the question of how much space 
to use in featuring his copy. It is the 
purpose of this article to discuss this sub- 
ject, but it is not the hope of the writer 
to solve such an unsolvable problem. 
Every jeweler who advertises may be sure 


people always having to blow of 
steam. The young people today are 


.|I had it to do over again 1 would 
be a whole lot worse. There is no 
point to being pessimistic. A pes- 
simist is just like a blind mar in a 
dark. room looking for a black hat 
that’s not there. The world is get- 
ting better.” 


Alds Ruta! Life. Engi 


seek elsewhere. | 
Cattell was the only speaker at 
not nearly as bad as I was, and if|the meeting, at which P. A. 


everything 1 
PUMPS 


fication for any jeweler using more than 
two-column space ordinarily. At Christ- 
mas and, perhaps once or twice in June, 
larger space is warranted. 
season the jeweler can use 3-column, 4- 


column and 5-column advertisements to good 
advantage, because the public has to make 
up its mind as to jewelry purchases and 
The jeweler 


has to reach a decision fast. 
must harvest while the sun shines and he 


fputton wit 
ge. pleaded 
tried next mont 














Wiebe, 








° 
Cattell liberally interspersed his 
address with anecdotes of his ex- 
periences during his travels, and 
branched to the growth of th2 use 
of the radio to present civilization. 





g s—C 3 — Manu- 
facturers — All Pump Users!. We 
have what you want. 


Farrar Pump & 
318 Granite Bldg. 


Machinery Co. 
St. Louis, Mo. 














ting for the growing Miss. 


HIS ATTRACTIVE little Diamond Ring for Misses 
meets a demand for a ring of good quality and 
low price, suitable as a gift ring, or a ‘‘first’’ 


An Achievement in 
Clock Service 


400 Days on 
One Winding 


521 





In the Christmas 


as well as a continuous advertising program, 

There is much to be said for both the one. 
column and two-column form of jewelry ad. 
vertisements. Some jewelers feel that one. 
column advertisements are not “quite digni- 
field enough” for them. They feel that the 
public gets the idea they are small potatoes 
if they use one-column advertising space, 
That attitude is scarcely justified by the 
facts. Jones & Co. will reap more benefit 
from 6 one-column ads than from 3 two. 
column ones, and will not suffer any in 
prestige, either, because of the smaller ads, 


“What they lack in size they make up in 


frequency. 


The one-column advertisement will, or 
should, accommodate most of the merchan- 
dise illustrations the jeweler wants to ute. 
And, by the way, in having his cuts made, 
the jeweler should, generally, have them 
made for one-column newspaper space. 
They have much more flexibility in this 
size, because they can be displayed effec. 
tively in either one or two-column space. 
The one-column advertisement saves much 
money for the advertiser in the matter of 
the signature cut, alone. I know of one 
advertiser whose signature cut alone in a 
two-column advertisement, costs him $11.40. 
The cut occupies 15 lines of space in each 
column, which, at 38c a line, runs into 
money. A single instance is not fatal, of 
course, but if you multiply this cost by 
150 times, you are paying a husky premium 


for a signature cut, alone. 
A one-column advertisement would cut 
this signature-cut cost in less than half, for, 


DECORATIVE clock 
with visible move- 
ment. Enclosed in a glass- 
cover case. The clock ‘it- 


highly polished 


The solitaire diamond %s 
mounted in @ dainty pierced 
solid white gold mounting. 





$10.00 self is 


A Variety of Designs at the Price 


brass. An ideal gift for 
the home. 















































No. 1 


Showing Comparative Space Display and Position of One- and Two-Column Advertisements. 


of this fact, which will influence him in the 
purchase of advertising space: 

Small copy, run frequently, is much better 
than large copy, run infrequently. 

Therefore, if the advertiser is faced with 
the question of how much space to use in 
certain advertisements, let him remember the 
above rule and consult his yearly adver- 
tising program. He must bear in mind that 
it is continuity that counts in. advertising, 
and many large-space “splurges” in copy 
may cripple that continuity by drawing too 
heavily on his appropriation. Of course 
we would all like to enjoy the luxury of 
using large space, but we must resist the 
temptation unless the occasion is suffi- 
ciently important. 

Taken by and large, there is little justi- 


must lay all his cards on the table. This 
calls for large advertisements, profusely 
illustrated with cuts, to serve as a sug- 
gestion-catalog to the public. In June I 
doubt if more than 3-column space ever is 
justified. 

Apart from these two seasons, the two 
and even one-column advertisements have 
the call. A jeweler can tell much in two 
columns, and even a great deal in one 
column. His business is not one that pro- 
motes special “sales” or features “bargains.” 
This fact relieves him of the necessity of 
blazoning his wares in extravagant adver- 
tising. The one-column advertiser is usually 
a consistent advertiser. The two-column 
space ser is generally a good merchandiser, 
too. Such conservatism allows of a healthy 


strange to say, the reduction of the signa- 
ture to proper one-column proportion, equals 
more than 50%. 

There is another important consideration 
in favor of using one-column space. Such 
advertisements are handier for the printer 
and holes for them in the make-up of the 
paper are more easily found. The matter 
of position in newspaper advertising can- 
not be over-emphasized. If a one-column 
advertisement can be placed in a hole on 
Page No. 2 of the newspaper it is, in my 
estimation, worth more than a 2-column ad- 
vertisement on Page No. 10. If the jeweler 
does as he has been advised in former 
articles and uses every influence he possesses 
to get good position, the chances are that 
his one-column advertisement will get into 
a hole on Page 2 quicker than a 2-column 
advertisement will, Of course there is the 
hazard that the one-column advertisement 
may. be entirely surrounded by other adver- 
tising. That is the big chance one-column 
ads have to face. 

But, on the other hand, the two-column 
advertisement runs a big chance of not get- 
ting “top-position,” that is, there is great 
likelihood that it mav be “built over” with 
other advertisements on top of it and around 
it. 

There is no question but what the two- 
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column advertisement has more “attention 
yalue” than the one columner, but whether it 
has twice the attention value of the smaller 
one is a question that no man in this world 
has as yet been able to answer conclusively. 
And that’s why so many jewelers have to 
puzzle this problem pro and con and settle 
it for themselves. We know one thing—if 
the merchandise illustration 1s only one- 
column in size, it will occupy the same space 
in the one-column copy that it will in two- 
column copy. Still, in a two-column adver- 
tisement, the illustration may be brought into 




















HIS ATTRACTIVE little 


Diamond Ring for Misses 
meets a demand for a Ting of 
good quality and‘low price, 
as a gift ring, or a ‘‘first’’ 
ring for the growing Miss. 


The solitaire diamond is 
mounted in a dainty pierced 
solid white gold mownting. 


$10.00 


A Variety of Designs at the Price 




















No. 2 
One-column advertisement reconstructed from two- 
column advertisement shown in No. 1. 


more prominence by a cunning use of white 
space around it. 

And while we’re on this angle of the argu- 
ment, don’t forget the tremendous value of 
pure blank white space in newspaper ad- 
vertising. It can “make” and otherwise 
poor advertisement. It is worth what it 
costs if you use is properly. Don’t get 
the mistaken idea, which I know you won't, 
of thinking you’ve got to print something 
in every particle of white space in your 
ad. 

In a clipping service I have just come 
across an instance of one and two-column 
jewelry advertising that so forcibly em- 
bodies the points I have been discussing, 
that I am going to cite them. 

In illustration No. 1 you will note the 
contrast between two and _ one-column 
Jewelry advertising. The one-column adver- 
tisement has been wedged next to the fold 
of the paper by another jewelry ad and a 
black-faced pump advertisement. Fortu- 
nately its interesting illustration and type- 
arrangement, to say nothing of its well rea- 
soned display of wh'te space, saves it from 
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the oblivion a less well-constructed advertise- 
ment would enjoy. In the right kind of 
position this advertisement would be unbeat- 
able. It shows how well merchandise can 
Le played up in small space. The signa- 
ture cut (not shown), while well-displayed, 
occupies but a small proportionate space. 
No money wasted there for signature space. 

Adjoining the advertisement is one from 
a competitor who has had better fortune 
from the standpoint of position. He out- 
flanks his one-column neighbor. Whether 
this happens because his advertisement is 
2-column is known only to the compositor 
who “made up” the newspaper page. At 
any rate, the two+column expenditure is 
justified in this instance, because the two- 
column man not only enjoys a superior loca- 
tion, but a location which is superior over 
a competitor’s. 

However, the two-column advertisement 
seems to be slightly lavish in the use of 
white space. This is an instance of some- 
what overdoing a good thing. The reader’s 
eye will note many economies which might 
be effected in this two-cclumn advertisement 
without hurt to its pulling power or effective- 
ness. 

I like to play with ad-layouts, so I have 
pulled this two-column advertiserhent to 
pieces and reconstructed it according to 
some of the principles outlined previously 
in this article. 

In illustration No. 2 you will see the same 
advertisement reconstructed into one-column 
space. You will note that every important 
word of the two-column advertisement ap- 
pears in the one-column copy. You also will 
note that the illustration is displayed to 
good advantage, with a proportionate allow- 
ance of white space around it to emphasize 
it. But particularly note the saving made in 
signature cut space-consumption. In the 
one-column advertisement the signature cut 
occupies a space of 8 agate lines only. In 
the two-column advertisement the signature 
cut indicated by the square, occupies 12 
agate lines by two columns—making a total 
of 24 lines. The one-column advertisement 
cuts down the signature cost two-thirds— 
quite a saving if space charges are high. 

Without questioning the policy of the 
firms placing these advertisements, I main- 
tain that it would be much better to tel this 
merchandising story in a one-column adver- 
tisement and use more of them, than to use 
excess lineage for two-columns and not run 
them so often. In the original two-column 
advertisement under discussion, the total 
lineage is 110. In the reconstructed one- 
column advertisement, the lineage is 55— 
just one-half that of the larger one. In 
other words, two one-column advertisements 
could be made to grow where the one- 
column advertisement appears—at the same 
cost. As pointed out above, the saving is 
not so much in the individual instance as 
in the continued policy. It is the multiplica- 
tion of this saving over a year’s space out- 
lay that mounts up. And more important 
than the actual saving involved is the pr‘n- 
ciple of the thing—the small advertisement 
enables and encourages continuity and fre- 
quency of appearance; the larger advertise- 
ment militates against frequency. 

I’ll grant you that a policy of three-times- 
a-week for two column advertisements like 
the one discussed is much better than a 
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three-times-a-week policy for a one column 
advertisement, Three-times-a-week for 
such a two-column advertisement might be 
even better than a four-times-a-week run on 
the one-column advertisement. 

The one-column advertisement policy, 
with frequency, is a most beneficial habit for 
the jeweler to contract. No matter how 
small his one-column space may be, if it is 
frequent, he is building for better things. 
For the jeweler in a good-sized city, which 
draws patronage from quite an extensive 
contributing territory, I would even suggest ° 
that he go outside his own city newspapers 
with one-column advertisements. You can 
do wonders with a few dollars in the matter 
of space-buying in the small-town or “coun- 
try” newspapers. Small advertisements 
with a “good-will” tenor in such newspapers 
cannot fail to be productive of business if 
they are continually used. Folks who live in 
those towns and read their home papers can- 
not help but feel a little bit flattered that 
you seek their attention with your wares, 
and are surely influenced by the fact. 

To the small-town newspaper reader, your 
advertisement monopolizes the city market. 
To him you are the big-city jeweler, big 
enough to go afield in search for good 
patronage. 

The jeweler who uses one-column space 
in his local city newspaper should try to 
make every advertisement count to the ut- 
most. He should not pay for such copy 
unless he can get some “punch” into his ads, 
for they must make 9 in “nvnch” for what 
they lack in size. Some such copy as this 
occurs to me as appropriate for good, con- 
sistent one-column copy—with, of course, 
an illustration whenever possible: 





Matches Are Out 
of Date 


Matches are going out of style 
along with tooth-picks. 


The new Pocketlighters have sent 
them on their way. 


We have them in Silver plate, Sil- 
ver, Gold-plate, Gold and Platinum. 


$4.50 to $200.00 
For the Ladies, too! 








For the Price of 
a Shine! 


For just that—l0c a day—you can 
buy one of he handsomest scarf-pins 
for MEN we have ever featured, 


$36.00 


A year’s shine-money will buy this 
necessity for you. A really hand- 
some scarf-pin is the most distinctive 
unit of a well-dressed man’s apparel. 
If you don’t believe it—just observe 
the effect of it on the next well- 
dressed man you see! 














(Continued on page 107) 
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Belt Buckles marked ‘““WADSWORTH QUALITY” 
assure your customer’s confidence 
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b pence belt buckle customer may be 
wearing a watch with the name 
“Wadsworth” stamped in the case. 
If not, he is no less aware of the pres- 
tige of that famous mark. He has 
seen it widely advertised in leading 
magazines, and doubtless has heard 
friends speak of it. 

Jewelers every- 
where have found 
these facts of 
great help in sell- 
ing Wadsworth 
Belt Buckles — in 
quantities that 
bring entirely new 


profits. 


havens 
%y 


Gold Filled 


g\SXSESRU 777774 
Red 


The Wadsworth Gold Filled Belt 
Buckle is made in 14 kt. white or green 
gold filled, to the same high standards 
of quality as in gold-filled watch cases 
by Wadsworth. 

Both the Gold-Filled and Sterling 
Silver Buckles are designed, engraved, 
and constructed 
by the same art- 
ists and craftsmen 
as are celebrated 
Wadsworth 
Watch Cases. 
Order Wads- 
worth Belt 
Bucklesfrom your 
wholesaler—now! 


. ee ee 
CRF FALLS 





Gold Filled 





ADVERTISED RETAIL PRICES 


White or Green Gold Filled 
$9.00 to $12.00 
15.00 to 20.00 


Sterling Silver 
Buckles $2.50 to $7.00 
Sets 5.00 to 12.00 





THE WADSWORTH WATCH CASE COMPANY 


“Case Makers for the Leading Watch Movements” 


DAYTON, KENTUCKY 


Offices: New York, 20 West 47th St. 


San Francisco, 150 Post St. 


Chicago, 35 E. Wacker Drive ( Jewelers’ Building) 


VWadswo rth 


WORKERS IN PRECIOUS METALS 
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Some Early American Timekeep- 
ing Inventions 





Written Expressly for The Jewelers’ Circular by Carl W. Mitman, of the Smithsonian Institution, and 
Member Advisory Council Horological Institute of America, 




















(Continued from issue of August 17) 


ANOTHER Bristol clockmaker, Charles 
Kirk, obtained a patent on the 3rd of 
April, 1847, Pat. No. 5045. The invention 
consisted in using two scape wheels in com- 
bination with a detached lever and balance. 
He claimed that by this arrangement he was 
able to put clock movements into cases of 
much smaller dimensions and that external 
motions would not interrupt the time, so 
that, taken as a whole, they would be much 
more convenient than those with a pendulum 
and not as liable to be deranged. The 
spring was the motive power. The two 
pallet wheels were placed on one pinion so 
that the point of a tooth of one wheel cor- 
responded to the middle of the space be- 
tween the teeth of the other. The pallets 
were made of a flat bar of steel and long 
enough to reach from the tooth of one wheel 
to that of the other. Where a tooth of a 
wheel worked on the pallet it had an in- 
clination so as to give impulse to the pallets 
and lever after the tooth of the wheel was 
unlocked. The tooth of one wheel dropped 
on and rested upon the flat or detent part 
of one pallet, while the other wheel moved 
down the inclined part and escaped from 
the other pallet, each wheel acting alter- 
‘nately on each part as it turned. The lever 
fastened to the pallet arbor had a forked 
end through which a pin passed which was 
attached to a pallet connected with the bal- 
‘ance arbor. 

Silas B. Terry, the son of Eli Terry of 
Plymouth, inherited quite a lot of the me- 
‘chanical genius of his illustrious father. As 
a matter of fact, experimentation in horol- 
ogy was far more appealing to him than 
‘the building up of a going business and the 
story of his life is one of one financial 
failure after another. The records of the 
Patent Office indicate, however, that finan- 
cial failure was an undisturbing element to 
him, for he has quite a number of inven- 
‘tions to his credit. One of the earliest of 
these is that of Pat. No. 9310, dated Oct. 
5, 1852. The invention, according to Terry, 
was more particularly applicable ‘to marine 
‘Clocks but could be applied to all timepieces 


. line with the axis of the balance. 


whose movements were governed by a bal- 
ance. 

The invention was an application of the 
torsion balance principle. The specifications 
state that the invention consisted, first, in 
substituting for the spindle of the balance 
a straight, thin, flat spring of steel, fastened 
at each end so that it could be turned. 
The balance was fastened to this spring at 
about the middle of its length, the spring 
being of sufficient length to allow it to 
twist at the vibration of the balance, the 
twisting being regulated by increasing or 
decreasing the tension of the spring. Terry 
stated that the object of hanging the balance 
was to avoid the friction of the pivots of 
the ordinary balance “which soon fret and 
chafe by use and require to be often oiled.” 
By his invention, too, the ordinary hair- 
spring was dispensed with. A second fea- 
ture of the invention called for making the 
fork or crutch wire flat and very thin or 
furnishing it with a hinge or joint so as to 
be capable of turning in a direction at right 
angles to the motion of the pallets of the 
verge at the part where it was fastened to 
the verge arbor from which it extended in 
The end 
of the fork was fitted into a hole in a collet 
attached to the balance, thus giving motion 
to the balance and moving in the same di- 
rection and obviating the excessive friction 
produced by the common lever whose motion 
was at right angles to the balance arbor. 

When the commission broadcasted its no- 
tice through the press and other media that 
those desiring any of the models should so 
notify the commission before the 15th of 
July, 1925, several thousand requests were 
received and these models are being held. 
Apparently the descendants of horological 
inventors are not interested in the preserva- 
tion of their ancestors’ handicraft, for there 
are not more than two or three requests for 
the models of timekeeping devices. The 
commission has by no means completed its 
work, being only about one-half through, 
so that it is quite possible that many more 
horological inventions will come to light. 

[THE END] 


. physicists, 


The Watchmaker or Repairman, 
Past and Present, His Educa- 


tion and Compensation 








Address delivered by A. T. Westlake, Dean, Horo- 
logical Department, Bradley Polytechnic Institute, 
Peoria, Ill., before the recent. convention of the 
Missouri Retail Jewelers Association held in Kansas 
City, Mo. 
WHEN invited to come to Kansas City 
to talk to you on the occasion of your 
annual conclave I thought you might wish 
me to “show you” some of the trying propo- 
sitions that are constantly occurring to those 
engaged in that delicate operation of repair- 
ing watches. I say watch repairing, though 
the common term applied to those working 
at the bench is that of watchmaker. In- 
stead, I am going to talk to you on what I 
consider the present status of the watch- 
maker, as he is termed, his education and 
compensation, 

There is another term which is applicable 
to those interested in the measurement of 
time, by whatever means it is accomplished, 
viz., the horologist. Horologists are divided 
into two classes. The first is the horologist 
proper, one who is an idealist, a dreamer 
who. is looking forward to something bigger 
and better, an inventor; and an inventor is 
a dreamer who visualizes in his mind the 
things he desires and from these mind‘ pic- 
tures, through a process of reasoning, he is 
able to produce the thing or process that he 
has dreamed. It may be a certain piece of 
mechanism, and then it is brought into being 
and tested out. This class of horologists is 
generally made up of people who have a 
hobby for the work and carry on their work 
as a side line. Many of the old timers were 
Kings, Queens, Popes, Bishops, and Monks; 
then there were in this. same class of horolo- 
gists those who were expert mechanics, 
and mathematicians for the 
measurement of time presented. Reference 
to several of these will be made later. 


Now we come to the second class, and 
that is the one to which this article is ad- 
dressed and you might call it the commer- 
cial horologist, the man at the bench. He 
is there for the purpose of revenue to the 
firm by whom he is employed. He has not 
much time to dream, therefore he very sel- 
dom gets further than a commercial horolo- 
gist, and, in reality, is a repairman rather 
than a watchmaker. These are the men 
who must have a sufficient knowledge of the 
mechanical principles involved so that thev 
can repair. not only one particular kind of 
time piece but all that may come to them 
for service. However, from the ranks of 
those same bench men have arisen many of 
the brightest minds and expert horologists 
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Shat's why it’s 
EASY TO SELL 


G°S unbreakables 


Similar advertising has been running in the Saturday 
Evening Post every month. People are learning that, 
at last, here are clear, white, unbreakable watch crystals 
that stay clear and white. And they want them on 
their watches. Why not give them the crystals they 
want—the ones they have seen advertised > 


Profitable and Convenient 

A small investment is required for a complete stock 
of G-S Crystals which costs less than a fifth as much as 
glass. No losses through breakage or dead numbers. 
We exchange any crystals or unpopular sizes free. We 
guarantee G-S crystals to both jeweler and consumer. 
This guarantee applies only to crystals that come in G-S 
envelopes, but not to any imitation. 

Round G-S Crystals are inserted by machine; even 
an untrained girl can do the work in 30 or 40 seconds. 
Fancy shapes quickly inserted by hand. You can adver- 
tise ““G-S Unbreakable Watch Crystals Inserted While 
You Wait” if you want to . . . and guarantee them. 

Write for interesting proposition 
Prices of Complete Outfits 





Fancy G-S Crystals Round G-8 Crystals 
No. 1 Outfit—$25. Consists of 1 
gross fancy G-S Crystals (57 
shapes)—4 crystals per shape for 
all ladies’ watches, 2 crystals per 
shape for men’s watches—parti- 
tioned wood cabinet, mahogany- 
finish. 


No. 2 Outfit—$13.50. Consists of 
¥, gross G-S fancy crystals (57 
shapes)—2 crystals per shape for 
ladies’ most popular watches, 1 
crystal each of all other shapes, 
both ladies’ and men’s watches, 
partitioned wood cabinet, ma- 
hogany-finish. 


No. 3 Outfit—$48,. Consists of 
inserting machine with mahogany- 
finish cabinet containing 4 gross 
of G-S Crystals (6 of each size) 
for fitting each size watch. A 
set of special thin crystals is fur- 
nished for hunting cases, if de- 
sired. 


No. 4 Outfit—$36, Consists of 
inserting machine with mahogany- 
finish cabinet containing 2 gross 
of G-S Crystals (3 of each size) 
for fitting each size watch. A 
set of special thin crystals for 
hunting cases, if desired. 
Additional crystals $7 per gross, 
75¢ per dozen. 


All prices f.0.b. Rochester 


Do not confuse G-S with celluloid imitations. 


GERMANOW-SIMON MACHINE CoO., 


Rochester, N. Y. 
G-S—The Only Nationally Advertised Watch Crystal 


This advertise- 
ment appears 
in the Septem- 
ber 17th issue 
of The Satur- 
day Evening 
Post. One, of 
a long series. 
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that have ever been known. 

Therefore, 1 say we are no more watch- 
makers, in the fuli sense of the term, than is 
the auto repairman an auto manutlacturer. 
The term watchmaker was used in the ages 
way back when those in the business were 
really watchmakers and made every part 
and parcel of the movement and case from 
mainspring to pendant bow. History tells 
us that time keeping by mechanical means 
dates back to about the tenth century, and 
we have to take our hats off to the pioneers, 
such as Hooke, Graham, Arnold, Mudge, 
Saunier, Breguet, Grossman, and scores of 
others who are responsible for the early 
discoveries and inventions in this line of 
work and whose methods have been adapted 
and carried on right up to the present time, 
as these are the ones who blazed the way, so 
to speak, in this great art. 

The present day methods of mass produc- 
tion and general adoption of the lever es- 
capement, as at present produced, has put 
the so-called watchmaker in the same class 
as the high grade mechanic. in various other 
lines such as electricity, machinery and auto 
mechanics. The designing and figuring is 
all done at the factories and the party that 
is called upon to keep these pieces of 
mechanism in order must be thoroughly 
grounded in regard to the functioning of the 
several parts and if called upon to correct 
some piece, that is not hitting just as it 
should, or to supply new parts for those 
worn out, must be able to detect where the 
trouble is, and prescribe and apply the 
proper remedy. 

The most successful physician is the one 
who first makes the correct diagnosis of the 
case under consideration, and prescribes the 
proper medicine at once, not the one who 
looks over the case, and, failing to find out 
what the real difficulty is, prescribes first 
this and then that and maybe hits the right 
remedy after a while and maybe never; and 
just so in this business the party that never 
alters a thing until they are sure of them- 
selves make the efficient workmen. My ex- 
perience in teaching thousands of young 
men this trade is that, on asking them to 
diagnose a case, they will say it may be 
something the matter in the train, or it may 
be something wrong with the escapement or 
a half dozen other “maybes.” This is just 
the point where you will have to pin them 
down to which “maybe” is correct. It is al- 
most impossible to get some students satur- 
ated with the idea that they must learn to 
find out what the real trouble is before they 
begin to repair.. I have also learned, by ex- 
perience, that it is very difficult to convince 
many of them and also many watch repair- 
men that they must learn to make balance 
staffs, set jewels, etc., claiming that all these 
farts can be bought ready-made. It is true 
that many things can be supplied but many 
jewels will have to be set and many staffs 
will have to be made just as long as watches 
are in use. There are altogether too many 
watches let go with broken train and balance 
tewels that should be replaced. right now, 
because thev fall into the hands of repair- 
men that either cannot repair, or, are afraid 
of the job. particularly is this the case with 
manv of the 17 and 21 jeweled variety. 

_ When John C. Deuber first put the 17 
jewel movement on the market, the whole 
cry against it was that “the average jeweler 
cannot repair these movements without 


THE JEWELERS’ CIRCULAR 


breaking the center jewelers in removing 
and replacing the hands and cannon pinions.” 
He built the little brass box with screw sup- 
port in the center and furnished them free 
to the trade, thus proving that it could be 
done. The result was that all began to pro- 
duce a 17 jewel movement and have kept on 
until we now have the 23 jewel movement. 
The watch repairer of today must be a bet- 
ter mechanic than the one of yesterday for 
better watches are being turned out, gener- 
ally, than were in the past, and the re- 
quirements are much finer than years ago. 
This is not only applicable to train service but 
to all lines of business, for the general busi- 
ness man of today must be on time or he 
will lose in the race. 

We have heard wonderful stories in re- 
gard to some of these old time pieces. How 
many of the old timers, that are here today, 
can recall hearing their customers tell about 
a watch their grandfather owned that did 
not vary six seconds in a year? -Just think 
what that means. What methods did they 
have in those days of comparing their time 
pieces? Then again that story that every 
jeweler has heard about having taken a 
watch to the jeweler for repairs and all the 
jewels were removed and brass plugs put in 
their place—one as absurd as the other, 

So much for a background, now for my 
opinion of what a man should be drilled in 
to make a thorough man at the bench. I do 
not figure that the watch repairer need to be 
posted in all the theory on an escapement 
from a strictly mathematical standpoint. If 
he has studied and made several drawings 
of different escapements it will be the means 
of his understanding them more readily and 
then he can talk lock, drop, lift, and so 
on, of the wheel and pallet action, then 
study the fork and roller action in the same 
manner. I believe that every workman 
should thoroughly understand the train and 
be able to figure it correctly and for this 
would recommend a splendid book on the 
subject by Wm. E. Larned and published 
by Hazlitt and Walker of Chicago, and 
there are a great many other good books 
that can be studied with profit. “Modern 
Methods in Horology,” by Hood, published 
by Bradley Polytechnic Institute, Peoria, 
Illinois, is a good book for general study; 
another, “Britten’s Watch and Clockmak- 
er’s Handbook,” while old, is written in 
such a manner that nearly all can under- 
stand it. The general principles are there 
and if thoroughly worked out will prove 
of immense value to a mechanic who is 
really in earnest and anxious to make him- 
self a better artisan. 

The man at the bench today must be an 
asset to the house, must be able to turn out 
work accurately and neatly done, and lots of 
it. 

Now for his compensation. It is the gen- 
eral custom that he must turn out a hun- 
dred percent more work than his salary. 
That is, the firm and workman split fifty- 
fifty. In figures. if he received $50 per 
week, he must turn out $100 of work per 
week. Right here there are several other 
things to be taken into consideration. If the 
firm is making their charge too low for re- 
pairs and are using this low price to bring 
customers into their place of business the 
bench man may not be able to work on a 
fifty-fifty basis. Then again if the repair- 
man is required to take in and let out work, 
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wait on trade and make himself generally 
useful, the wage must be figured on an en- 
tirely different basis. The proposition of 
securing help for repair departments is get- 
ting to be a pretty serious one. Every 
proprietor of a repair shop should make up 
his mind to get the price. Get what your 
services are worth, employ good workmen 
that can turn out the work, and get it out on 
time and it will not take long for the public 
to find it out. Charge them for knowing 
how and the time required to do the work, 
the same as in every other line of mechanics. 

Get pay for your knowledge as well as 
for your labor. A firm in the East that was 
furnishing light and power derived from 
several very large turbines had the misfor- 
tune one day to have a turbine refuse to 
function. The dynamo tender immediately 
got busy, went all over the machine but 
could not discover the cause, and reported to 
the electrical expert who also failed to dis- 
cover the cause. The next day they reported 
to the general manager, and, as the delay 
was costing them several thousand dollars a 
day he telegraphed to Schenectady for an 
expert to come down and start the machine. 
In due time the manufacturer’s man arrived 
and immediately set to work diagnosing the 
case, tapping here, then there, and finally 
taking a wrench, he tightened up one nut 
and told them to start up. The machine 
moved off as smooth as ever. 

In due time the company received a bill 
for $500. The manager looked it over and 
wrote back for an itemized bill, thinking 
they had made a mistake. By return mail 
they received the required bill which read: 
For tightening one nut, 50c; for knowing 
where to knock in order to find out which 
nut must be tightened, $499.50.: Please re- 
mit. 

I think the scale of prices adopted by the 
Florida convention, a copy of which I have 
here, is very fair as a whole. There are 
some changes that I would suggest, how- 
ever. 

Should we charge for just so much work 
according to the number of hours put on the 
work the same as is done for common labor? 
Owing to the time and study that has been 
put in, are we not entitled to a bonus for 
knowing how to do? or what to do to make 
the necessary repairs without disturbing 
other adjustments that would put the 
mechanism out of commission as a really 
fine timepiece? 

For 32 years I have been engaged in the 
work of bringing young men and women up 
to what I think a pretty good standard in 
horological work and have to my credit over 
5,000 who have availed themselves of the 
opportunities to be had. at the Institution 
over which I preside. On my last visit to 
Kansas City, on the occasion of-the Na- 
tional convention some seven or eight years 
ago, there were six hundred jewelers regis- 
tered, sixty of whom were ex-Bradlevites, 
and I am alwavs interested in their affairs, 
and hope that I may add many more names 
to my ever growing list. I have kept young 
because I have always been in intimate con- 
tact with voung people. and I believe that 
they are all real friends. 








“Wolves!” cried our hero. 
“Cripes!” says the Nabob. “And us with 
no door to keep them away from!” 
—Wisconsin Octopus. 
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Hoover & STRONG, Inc, 


_— " 

OD]. tetallurgists 

pa nretene QOrrice anp Works, 119 West TUPPER STREET 
BUFFALO, N.Y. U.S.A. 





Your Discriminating 
Customer Will 
Always Prefer 





9 9 r @ 20 9 990 a6 Hoover White Gold 


ai uncial ——— — Of course you know the satisfaction of 
working: Hoover White Gold and you know 
Card of 50 Numbers Reduced to 1% how white it is and how white it stays. 


Your customer depends upon you for a 
Unbr eakable Watch Cr ystals white which continues to pass the rigid in- 
NO BOTHER—NO MEASURING spection of envious eyes. Hoover White 


No Machinery Required Gold gives continued satisfaction. 
Fit It While Your Customer Is Waiting 


— Profit by our reliable refining service. 
PRICES Ship us your scraps and sweeps today. 
1.25 Cabinets 


Display cards of 50 1 Gross Assortment.. .$15 
numbers 5.00 || 2 Gross Assortment... 29 } 


Ask Your Dealer for Information Golden Rule Refiners - Since 19/2 























Established 1845 


10K Solder for 14K Gold 6K Solder for 10K Gold 


mst on GIR? ree sam JAMES H. DEDERICK’S SONS, Inc. 


money Gold and Silver Sheet and Wire 
Also Silver Solder 


STANDARD UNBREAKABLE 44 GOLD STREET NEW YORK 


WATCH CRYSTALS, INC. 
71 Nassau St. New York, N.Y. PRACTICAL COURSE IN ADJUSTING 


TEWELERS PUBLISHING CORPORATION, 11 Jchn St., New York 


WHAT YOU NEED IS CASH— 


We solicit your business and urge you to have the assay 
determine the exact value of your job—AND WE PAY 
CASH. We refine Sweeps, Polishings, Gold Plate, Scrap, 
Filings and Old Jewelry or anything containing Gold, Silver, 
or Platinum. 


Write to us for Catalogue and Free Sample. 























We determine its exact value by melting and assaying each 
job. We do not guess at it. We give you the highest 
values and our charge is reasonable. 











We are in business over thirty years and value the good will of our customers as our greatest asset, 
and we strive at all times to protect their interest. 


CONLEY & STRAIGHT, Inc. provinence n+ 


Gold, Silver and Platinum Refiners—Assayers and Sweep Smelters 
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[Patents Granted by the United States and 
the Registered Trade-Marks] 








UNITED STATES PATENTS 





Issue of Aug. 16, 1927 


1,638,917. COMPOUND-PENDULUM CLOCK. 
THADDEUS STEPHENS CasneR, Flainfield, N. J., 
assignor to Radio Electric Clock Corp., New 
York. Filed June 17, 1926. Serial 116,696. 
6 Claims. 

A pendulum operated device comprising, in com- 
bination, a compound pendulum pivotally sup- 
ported at its mid-portion, a push red carried by 
said pendulum, a rotatable toothed wheel adapted 
to be given a step by step movement by said push 
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rod, a contact rotatable with said wheel and adapted 
to engage a second contact once in each revolution 
of the wheel, an electro-magnet situated adjacent 
the pendulum, an armature cperated by said mag- 
net, adapted to engage the pendulum when moving 
in one direction and to drive the pendulum when 
moving in the other direction, said magnet being 
energized to move the armature when the toothed 
wheel has caused the contacts to engage. 


1,639,001. VANITY BOX. Joun L. McArtREE, 
New York, assignor to Scovill Mfg. Co., 
Waterbury, Conn. Filed Jan. 16, 1926. Se- 
rial 81,650. 6 Claims. 


In a case of the character described, the com- 








bination of a rectangular body having a side wall 
the upper edges of which are turned in to form a 
continuous peripheral top flange or rim, a_ rec- 
tangular cover having a depending flange and ar- 
ranged when closed to fit the space within the 
rim, and a pivot uniting the parts frictionally 
held by the rim and flange so as to: be-invisible 
when the box is closed. 
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1,639,479. CIGAR LIGHTER. Lovis V. Aron- 
son, Newark, N. J. Filed Oct. 16, 1926. 
Serial 142,022. 5 Claims. 

A cigar lighter comprising, in combination, a 
fuel containing reservoir, a wick projecting from 
said reservoir, mechanism for igniting fuel carried 


by said wick comprising an operating lever, a 
partial shield for said spark mechanism carried by 
os] a8 sn 
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said lever and normally covering a lateral portion 
of the spark producing means, and a second sta- 
ticnary partial shield laterally enclosing a portion 
of said mechanism at all times. 


1,639,598. AUTOMOBILE CLOCK. Leo Epet- 
MANN, Chicago, assignor to E. Edelmann & 
Co., Chicago. Filed Jan. 17, 1925. Serial 
3,169. 6 Claims. 

An automobile clock comprising a clock case, a 
mounting case adapted to removably receive the 
clock case, and means by which the clock case is 





given sliding and swinging support with respect 
to the mounting case to be withdrawn from the 
case and turned with its back forward for winding. 





UNITED STATES TRADE-MARKS 


Issue of Aug. 16, 1927 


The following trade-marks are published in com- 
pliance with Section 6 of the Act of February 
20, 1905, as amended March 2, 1907. Notice of 
opposition must be filed within 30 days of this 
publication. 

Marks applied fcr “‘under the ten-year proviso” 
are registerable under the provision in Clause (b) 
of Section 5 of said Act as amended February 18, 
1911. 

As provided by Section 14 of said Act, a fee of 
$10 must accompany each notice of opposition. 


Ser. 250,675. 
New York. 


Lone Eagle 


Particular description of gocds.—Watches and 
Watchcases. 

Claims use since June 13, 1927. 
CLASS 28. JEWELRY AND _ PRECIOUS- 
METAL WARE. 


Ser. 249,290. Puri Cur, Nicholasville, Ky. 
‘May 20, 1927. 
Particular description of goods.—Fraternity Pins, 





Butova Watcu Company, INc., 


Filed June 17, 1927. 


Filed 


Badges, Lapel Buttons, Cuff Links, Tie Clasps, 
Charms, Finger Rings, and Belt Buckles, All 
Made of or Plated with Precious Metal. 

Claims use since 1894. 


Trade-Marks Registered Aug. 16, 1927 
231,417. FOUNTAIN PENS AND PENCILS. 


L. E, Waterman Co., New York. Filed April 


18, 1927. Serial 247,651. Published May 
31, 1927. 
231,427. PRECIOUS-METAL ALLOYS FOR 


NaTIONAL SMELT- 
New York. Filed 
Published May 


JEWELRY PURPOSES. 
ING & REFINING CorpP., 
Feb. 9, 1927. Serial 244,089. 
31, 2927. 
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The Mechanics of Jewelry 
Advertising 





(Continued from page 101) 








Are You a Slave to 
Your Pocket? 


Yow can’t carry a pocket watch with- 
out a pocket! 


And, in these vestless days, a pocket- 
watch is sort of hard to accommo- 
date. 


Better put one of our MEN’S—and 
we mean the capitals, too— Wrist 
Watches ($13.50 to $85.00) on your 
wrist and forget that a pocket ever 
existed. 


You'll find a new pleasure in carry- 
ing a watch! 


We’re Featuring a _ Sphecial 
Sturdy Rectangle, Dust-proof 
one at 
$28.50! 











Such advertisements may be so gotten up. 
as to have a distinct appeal and personality 
about them. Thousands of persons will un- 
consciously begin to look for them every 
day and read them dutifully, just as they 
look for the ball-scores, market reports and 
Andy Gump in the daily newspaper. If 
you get ’em to doing this yow will be pierc- 
ing their armor with your merchandise 
story, and you can lay something handsome 
that when you have convinced them that 
they need—or they become convinced that 
they need—a pocket lighter, wrist watch 
or scarf-pin, they will seek it at your store. 

Advertising is, after all, selling a state of 
mind to your reader. Your pocket-lighter, 
wrist-watch or scarf-pin would still be a 
pocket-lighter, wrist-watch or  scarf-pin 
whether it were advertised or not. Your 
advertising of the article does not add one 
iota of metal, one bit of polish or one 
scintilla of beauty to the article, itself, but 
it does clothe that article with a word-made 
glamour and surrounds it with a metal al- 
lurement that it did not have before. 

Do yow think you could ever sell a pocket- 
lighter to a disinterested man by telling him 
that there is a possibility of the benzine 
leaking out of it; that it will not light in 
the wind; that it may “go off” in his pocket, 
and that it is a fad and will soon wear 
itself out? Not by a iugful of benzine! 

But when you tell him that all smart 
dressers carry them; that the man who car- 
ries a box of matches is secretly looked upon 
as a sort of yokel; that good taste does not 
countenance unsightly wooden match-boxes ; 
that the lighter is already when it’s wanted 
and requires practically no attention, and 
will last a lifetime, you’ve got him panting 
for a pocket-lighter! Well, you’ve created 
a state of mind receptive to your proposi- 
tion. That’s what you’ve got to do in your 
advertising. And if you’re set for a fre- 
quent, continuous one-column campaign, as 
you should be after wading this far in this 
article, you’ve got to carry a “punch” in 
every column you buy. 











Let us supply you with 
soft platinum plates, 
solders and wires, also 
5%, 10% and 15% irid 
aboot oe) t-Gateletee! 


5 So. Wabash Ave. 





Purchasing and Sales Dept.: 
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REFINERS 


Sweeps, Polishings, Gold, Silver, 
Platinum and Plated Scraps. 


MANUFACTURERS 


Platinum and White Gold Wedding 
Ring Blanks. Fancy White Gold 


Mountings. Selections Sent on Request. 


CHICAGO 


DEE @aO. 


We manufacture real vcreen 
green gold—plates, wires, 
and solders in 10Kt., 14Kt., 
18Kt., also white volds and 
red golds. DEE GOLDS 
have excellent 
properties. 


working 
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Refining and Manufacturing Plant: 
317-319 E. Ontario St. 
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EXPERIENCE 


The efficient refining service we offer 
you is the result of more than 60 
years of experience in handling the 
precious metals and a never-ending 


search for improved scientific methods. 


HANDY @ HARMAN 


Refiners of Precious Metals 


SHIP TO ANY ONE OF OUR THREE PLANTS 


@A trial will convince you. 


@ We wish to call your attention to the fact that 
we are in a position to do your melting of gold, 
silver, platinum, or any waste that contains 
precious metals, while you wait. We will return 
your metal or pay you full market price for same. 





26 Forsyth Street 


M. WALLACH 


Gold, Silver and Platinum Refiner 
ASSAYER and SWEEP SMELTER 











New York 











Gold, 


























Platinum 
Refiners and Assayers 


Silver 
nd 


709 Sansom St., Philadelphia 





Fulton 2 Gold Sts., Bridgeport, 
New York City Conn. 
425 Richmend St., Providence, R. I. T. B * H AGSTOZ Q SQ N 












































material on every job. 
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and no blower is needed. 














Make More Money x Hoke-Jewel! — 


Whether you do special order work—or 
simple repairs—whether your shop is large 
or small, the wonderful Hoke-Jewel solder- 
ing outfit will save time, money, labor, and 


i The Hoke-Jewel makes better jewelry, in 
less time—because it uses oxygen and gas, 


Ask for free Circular C. S. 











47 Fulton St. 


ews PITKIN 


ANALYSES OF 
PLATINUM METALS, WHITE GOLD 
GREEN GOLD, SOLDERS, WASTES 





New York 








ANNOUNCEMENT 
Winter’s School at Oak Park, Il. 





Hoke Incorporated 

















Advice Co. 








22 Albany St., New York, N. Y. 


Co-operating with Jewelers’ Technical 











New address 901 So. Oak Park Ave., 8 miles due West of 
Chicago’s loop. Teaching Jewelry Engraving, Watch 
Making, Diamond Setting, Repairing. Practical courses: 
By Attendance, Home Study, Mail. To the Jewelry Trade: 
Mail Orders giver prompt attention. 


Winter’s School of Jewelry Engraving, Oak Park, Ill. 
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